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THE SYNTHETIC ROSE 


Again the Chuit, Naef laboratories at Geneva, 
Switzerland have scored a success in the devel- 
opment of a remarkable new synthetic Rose--- 
WARDIA, Naef. 


WARDIA can be used very well in conjunction 
with Rose concretes and absolutes, as well as in 
formulae in the same manner as natural French 
Rose. WARDIA is entirely stable, very lasting and 
can be used in any type toilet preparation with- 
out fear of discoloration. 


The introduction of WARDIA now is particularly 
timely in view of the recent advance in the price 
of the natural French Rose products. WARDIA 
compares most favorably with the present mar- 
ket for the absolutes and concretes. 


$56.00 per pound 


135 FIFTH AVENUE 
NEW YORK, N. Y. 





MYSORE GOVERNMENT 
SANDALWOOD OIL 


Distilled at our Linden, N. J., Plant from Santalum Album (Linné) 


The delightful effect imparted by genuine 
Mysore Oil cannot be satisfactorily duplicated 
by any natural or synthetic material. Distilled 
and offered in original sealed and serially 
numbered containers. 


VELIZAR BAGAROFF 
OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available 


in all markets under his own label. 


This quality product is especially worthy of 
your consideration. 


Sole Agents for the United States 
W. J. BUSH & CO., Inc., New York 


Sole Agents for Canada 
W. J. BUSH & CO. (Canada) Ltd., Montreal 


Our universally esteemed Trade Mark: 


Beda Vira (key (sire aif tl occa 


indicates long experience in the scientific distillation of Essential 


Oils, and is recognized as a guarantee of their supreme quality today. 


W. J. BUSH & CO. 


LONDON * MITCHAM * NEW YORK, N. Y. *  MESSINA <* GRASSE 
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GEORGE LUEDERS co. 


427-429 WASHINGTON ST., NEW YORK 


factory: Brooklyn . 





. . branches: Chicago, San Francisco, Montreal, Mexico City 


Established 1885 


OIL of ORRIS 


Concrete 
Liquid TRADE 
Resinous 






Full strength and of superb aroma. 
Of our own manufacture and avail- 
able at interesting figures. We 
employ only the finest selection of 
Florentine Orris Root. 






As NOVELTIES 


very desirable in the making of 










TONQUIN MUSK 


Our shipments are arriving reg- 


heavy, or Oriental type perfumes, 


we recommend 


OIL of OLIBANUM 
OIL of OPOPONAX 


Both products of our factory. 



















ularly. Not only is the quality 


exceptionally fine, but the price 






is very low. It will pay you to 


look ahead for your require- 





ments and consult with us. 





Sole Agents for 


CAMILLI, ALBERT & LALOUE 
GRASSE, FRANCE 


Manufacturers of the famous 


MAXIMAROMES 


The World’s Finest Natural Flower Essences 
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If you have an UGLY DUCKLING 


... try the “beau brummel” route to popularity and ap- 


























peal! Appearance is half the battle in capturing sales —and 
many an “ugly duckling,” garbed in a new attire, has be- 
come an overnight sensation. 

And so it is with packaged articles. Even the most 
commonplace product — primed for sales action in a 
sparkling Kimble Glass Vial— blazes new and profitable 
trails through crowded markets and competitive fields. 
Pills, powders, capsules and tablets—oils, perfumes, chemi- 
cals and extracts — compel buying attention and demand 
“front row” display when sampled and packaged in these 
colorfully closured and labelled Kimble Vials. They be- 
come smart, alluring products. They capture new sales 





a 
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and new friends through the beauty, daintiness and con- 
venience of their crystal Kimble containers. 


Sarees 
«oy 


Kimble Vials — annealed — air-tight and leak-proof — 
are available for cork closures, droppers, applicators, 
Goldy Seals, Re-Seal-It Caps, screw caps, shaker tops, and 
many special tailor-made closures adaptable to your sam- 
pling or packaging requirements. 





Consult Kimble first — for the last word in modern packaging! 


K\ KIMBLE GLASS COMPANY. - - VINELAND, N. J. 


NEW YORK+* CHICAGO: PHILADELPHIA+ DETROIT* BOSTON 
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To achieve distinction for your face powder, we recom- 


mend, as an ingredient, Merck Zinc Stearate U. S. P. 


M 7 R C K which is standard in many of the leading brands of face 
powder today. 


Merck Zinc Stearate is uniformly bulky, a very de- 


PA | a S 4 sirable characteristic of any material to be incorporated 
N 7 A ° pM : in your face powder. It is manufactured only from the 
best quality triple pressed Stearic Acid, insuring freedom 


from Oleic Acid. This, in turn, means absence of Zinc 


8 S Pp Oleate which would decompose the perfume. Merck Zinc 
Stearate fully complies with the chemical specifications 


of the United States Pharmacopoeia. 


1—Rub some Merck Zinc Stearate U. S. P. between 
thumb and fingers—and note the silky, smootli-as- 


velvet feel and freedom from harsh particles. 


2—On aclean white paper in clear daylight observe 
the brilliant white color and freedom from brownish 
or yellowish cast, which might interfere with 


color blends. 


3—Note the absence of foreign or rancid odor — 
eliminating the possibility of interference with, or 


spoilage of, the most delicate perfumes. 


A trial supply of Merck Zinc Stearate will be sent on request. 


* MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. * 
New York « Philadelphia + St.Louis * In Canada: Merck & Co. Ltd., Montreal * Toronto 
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CASSIE BLOSSOM EXTRA 
by Synfleur 


A new specialty which is indispensable in many 
of the modern type odors... especially inter- 
esting in perfumes of the Violet Type... adapted 


for Creams, Lotions, Powders and Extracts. 


Ounces, $ 2.70 
Pounds, 40.00 


tx 
* 5 fi 





Synfleur Scientific Laboratories, Inc. 


Monticello, New York 


Atlanta Philadelphia Detroit Mexico, D. F. Havana, Cuba 
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Aromatic Chemicals 
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Acetophenone 
Acetyl Para Cresol 
Alpha Amy! Cinna- 
mic Aldehyde 
Amy! Acetate 
Amy! Benzoate 
Amy! Butyrate 
Amy] Salicylate 
Amy] Valerianate 
Benzaldehyde 
Benzophenone 
senzyl Acetate 
Benzyl! Alcohol 
Benzyl! Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Propionate 
Benzyl Salicylate 
Bourbonal 
Citral 
Citronellol 
Coumarin 
Dimethyl Benzyl 
Carbinol 
Ethyl Aceto Acetate 
Ethyl Benzoate 


results. 





Ethyl Butyrate 

Ethyl Cinnamate 

Geraniol 

Geranoxide 

Geranyl Acetate 

Hydroxycitronellal 

Irine Alpha Methyl 

Irine Alpha White 

Irine Extra Pure 

Irine Methyl Surfine 

Irine 100% 

Irine Savon 

Iso Amy! Cinnamate 

Iso Butyl Acetate 

Iso Butyl Benzoate 

Iso Eugenol 

Lemonal 

Linalool 

Linalyl Acetate 

Methyl Acetophenone 

Methyl Anthranilate 

Methyl! Benzoate 

Methy! Cinnamate 

Methyl Heptine 
Carbonate 

Methyl Nonyl 

Acetaldehyde 






Essential Oils 
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Methy! Para Cresol 

Methyl Phenyl! 
Acetate 

Oenanthic Ether 

Para Cresol Acetate 

Para Cresol Phenyl 
Acetate 

Para Cresol Methyl 
Ether 

Peach Aldehyde 

Phenyl Acetaldehyde 

Phenyl Ethyl Acetate 

Phenyl Ethyl Alcohol 

Phenyl Ethyl 
Formate 

Phenyl Ethyl Phenyl 
Acetate 

Phenyl! Methyl 
Acetate 

Phenyl! Propyl 
Acetate 

Phenyl! Propyl 
Formate 

Rhodinol 

Rum Ether 

Styralyl Acetate 

Vetivert Acetate 


The only fair test: Send for samples. Make 
your own tests with our materials. 
improve your own products. 


See how they 


We'll abide by your 


J. 


Perfume Materials 





van Ameringen-Haebler, Inc. 


Pgs 


A name that means something, in aromatic 
chemicals, for the simple reason that we've 
worked hard to give it that significance. 


It means: FIRST, the aim to make the best 
product in each class; SECONDLY, the theo- 
retical and practical knowledge to achieve it; 
and FINALLY, the equipment to do it with. 


The name means all that, BUT THE 
PRODUCTS MEAN MORE TO YOU. 


What good would ideals be if we fell short in 
performance? We have succeeded in instilling 
our ideas and ideals into the minds, hearts, 
and very fingers of our loyal factory co- 
workers. 


So you'll find that they produce a quality of 
perfume materials that has seldom been 
excelled. 


Try them. Here’s a little list of aromatic 
chemicals, not complete, but interesting. 
Check the list, tear it out, mail it in; we'll 
send samples or quote. You're bound to be 
enthusiastic about some of them. 


van Ameringen|- 


Manufacturers and Importers of Aromatic Essentials 
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Flavor Materials 












GARDENIA 


MNecaaqguarters 





We are known for this fragrant favorite, reproduced 
in a noteworthy series of oils. For every purpose. At 
prices from $6.00 to $64.00 a pound, with popular 
numbers at $12.00, $16.00, $24.00 and $40.00. Send 


for samples. 


errol.. 


is an old friend to many, to flower oils. 


imparts freshness 


yet it is always new in its 
May-like freshness. 3. It gives a new fresh- 
ness to cosmetic prep- 


Perrol does three things: ‘ 
arations. 


1. It smells like fresh 
flowers. Send for sample. 


—— a 


-Haebler, Inc. 


315 FOURTH AVENUE, NEW YORK 


Factory, Elizabeth, N. J. 
180 North Wacker Drive, Chicago — 4708 S. Figueroa St., Los Angeles — 42 Wellington St., E., Toronto 
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Prieed at 
$12.00 per pound 


A FIXATIVE of unusual merit for Perfumes, 










Toilet Waters, Face and Taleum Powders. A most 
effective Alcohol ager. Sam ples and further 


details will cheerfully be furnished upon request. 


(See also page 107) 


FLORASYNTH 


LABORATORIES, INC. 


1513-33 OLMSTEAD AVE., NEW YORK, N. Y. 








LOS ANGELES CHICAGO SAN FRANCISCO 





Pacific Coast Headquarters 6 W. Washi wT 524 Washi St. 

4665 Hollywood Blvd. 005 ashington Blv 5 ashington 
DALLAS MONTREAL TORONTO 

2622 Throckmorton St. 445 St. Francois Xavier St. ll King St. W. 
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“Service for the Manufacturing Trade Exclusively” 


Compacts 


REG. U. S. PAT. OFF 


: Powder Puffs 


ROUGE and POWDER or 
A new development in sterilizing 


(More than 150 tints) puffs, keeping them actively anti- 
septic until washed, is being adopted 
by us. 

EYE SHADOW 


(All shades) 


This process is without doubt one 
of the most remarkable advances 
ever made in the textile field, and 
offers an assurance to the user of 


LIP ROUGE the puff that no matter how soiled 
and CREAM ROUGE it may be, it is still a clean puff 
bacteriologically. 
(All indelible shades ) 


Details on Request 


EYE BROW PENCILS 
WATERPROOF 
COSMETIQUES 


All our products guaranteed 
for chemical purity. For your 
further protection, Products 
Liability Insurance carried. 


OXZYN COMPANY 


; . fi 
In business since 1877 Canadian Office 


New York Office 103 Ottawa St. 
154- 11th Ave. Walkerville, Ont. 


Originators of Natural Rouges 
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| SCHIMMEL 


again presents 

















anew aid te 


! 


the Perfumer, 


HIS uniform chemical, repro- 





ducing the full fragrance of 
natural Jasmon is now available to 
the perfumer. With its high con- 
centration, the use of the smallest 
fraction of Iso-Jasmon combined 
not only with Jasmine but with 
any other floral or fancy bouquet 
rounds out and adds a surpris- 


ing distinction to the composition. 


1 TRUE SCHIMMEL PRODUCT 


SCHIMMEL « co.. nc. 


601 West 26th St. @ NEW YORK, N. Y. 
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The Classic Oblong (Design 
Pat. Ne. 94824) & avan- 
able in 4, 1, 2, 3, 4 6 & 
12, 16 and 32 o2. capacities. 


~A PRODUCER ON ANY SALES FORCE 


@ The only salesman who is on the job every minute, day 
or night, wherever your product is sold is that irresistible; 
tireless foree—the effective sales package. He begins his 
work by getting your product on display. His smartness 
gets customer attention. He talks quality and convenience 
while clerks are busy elsewhere. He talks about the desir- 
ability of YOUR product, and yours alone. Put this master 
salesman to work for you! Entrust all problems of containers, 
closures, label and correct shipping case to the capable 
and experienced hands of the Complete Packaging Service 
offered by Owens-Illinois Glass Company, Toledo, Ohio. 


° NS-IL ois 
mers and Lobures 
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‘BALANCE 


ke the ceaseless search for things new and 
useful there is a fascination which never tires. 
Even fruitless effort has its compensations, 
for in such effort there is the healthy stimula- 
tion of hope and the supreme satisfaction of 


having ventured. 


FRITZSCHE chemists are constantly seeking 
innovations in technique, improvements in 
material, new compositions—things destined 
ultimately to advance the art of fine perfum- 
ing. And for their countless failures there are 
always the occasional successes which more 
than balance. These successes we pass along 


to you. 


FRITZSCHE BROTHERS, Inc. 
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1? / DELIGHTFUL ODORS 


ORANGE. BLOSSOM 


SWEET PEA 
HONEYSUCKLE 
GARDENIA JASMINE 
CARNATION CHYPRE 


LILY HYACINTH 











eA PLEASANT surprise is in store for m’lady of fashion this season. She is going to 
“discover” that her most subtle and alluring summer accessory is a new and distinctly 
different type of perfume—not the usual warm weather variety, light and superficial, but 
the gayest, freshest, most delightful perfume she has ever encountered. And will she 
succumb? . . . Just wait and see! 


BUT don’t wait too long. Take our advice and be among the first to apply this new 
odorizing principle—let your products stir the first ripples of recognition and ride the 
swelling wave of popularity on its crest. Write now and we’ll gladly tell you all about 
our new series of basic perfume materials—refreshing, enticing COLOGNES ZEPH- 
FLEURS. 


Included in this unusual group are twelve different floral odors providing the substances 
for a variety of compositions unlike anything previously offered—perfumes that will cap- 
ture and hold a long neglected but attractive market. Let FRITZSCHE’S COLOGNES 
ZEPHFLEURS be the means of turning this summer’s zephyrs into a whirlwind of 
profits ... for YOU. Today is the time . . . tomorrow may be too late! 


Samples and full instructions to those genuinely interested. 


ry j 


“Fragrance ( reales Sales Appeal 
Vv Ad 


FRITZSCHE j}, /.,, 


816 WEST 8TH STREET LOS ANGELES, CAL. PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 




















Lasting Fragrance at Lower Cost 
with 
CONCRETE LAVENDER 
(Colorless) 


E are offering this as one of the outstanding specialties of our French 
factory—a product perfected after many years of careful research. 
In its manufacture we employ the volatile solvent process which assures com- 
plete extraction of the natural odoriferous principles and natural fixatives. It 
is this totality of extraction that makes our CONCRETE LAVENDER 
COLORLESS such an important and valuable material for makers of cos- 


metics, toilet goods and especially soaps. 

CONCRETE LAVENDER imparts a true, flowery character and a fragrance 
that will endure for years. In this respect it has a marked advantage over the 
distilled variety whose fragrance has a tendency to fade. The Concrete of Lav- 
ender has the further advantage of being far less costly. Used judiciously to 
replace a part of and sometimes all of the distilled oil in certain formulas, it 
will effect substantial savings and produce more lasting fragrance. 


Manufacturers interested in its application to their products are urged to write 
us fully. They can do so in complete confidence and with the assurance that 
they will receive helpful and reliable recommendations in return. 


FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave. New York, N. Y. 


Branches 


ATLANTA, GA BOSTON, MASS. CHICAGO, ILL. COLUMBUS, O. KANSAS CITY, MO. 
70 East Lake Drive 250 Stuart Street 118 West Ohio Street 21 East State Street 2018 Guinotte Avenue 


NEW ORLEANS, LA. PHILADELPHIA, PA. LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
813 Louisiana Building 400 Bulletin Building 816 West 8th Street 122 New Montgomery Strect 


FRITZSCHE BROTHERS OF CANADA, Ltd. 
77-79 Jarvis Street, TORONTO, CANADA 


PARFUMERIES DE SEILLANS, SEILLANS (VAR), FRANCE 





MORE THAN 75% OF 
ALL LEMON OIL 
SOLD IN THE U.S.A. 
WAS EXCHANGE OIL 


a 


FROM CALIFORNIA 
LEMONS 


HERE you have the fact 
and the reason for it. 
Quality and fair price have 
made Exchange Brand the 
fastest selling oil of lemon in 
the United States by more 
than 3 to 1! 
It is made in the largest 
plant in the world devoted 
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OF LEMON 


oe he 
COLD PRESSED 
PLD Ae aa 


OIL OF LEMON U. S. P. 


Sold to the American market exclusively by 
FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue New York, N. Y. 
DODGE & OLCOTT COMPANY 
180 Varick Street, New York, N. Y. 
Distributors for 
California Fruit Growers Exchange 
Products Department . . . . Ontario, California 
Producing Plant: 
EXCHANGE LEMON PRODUCTS CoO. 


orona, California 


ee) 
THE AMERICAN TASTE 


exclusively to lemon products. 
Nowhere else has uniformity 
been so exactly attained-— 
or the American taste so suc- 
cessfully met. 

Next time specify Exchange 
Brand Oil of Lemon, U. S. P. 
(Clarified). Find out why it 
leads in popularity. copyright, 1996, 


California Fruit Growers Exchange, Products Department 
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PRESENTING 


for the first time in America 
—a new high-fashion note 


BASE CUIRANUM 


by the house of 


TOMBAREL 
FRERES 


GRASSE, FRANCE 


Blending the popular Ambre note with just the right touch of 
Russian Leather, Base Cuiranum affords a new starting point 
from which to create modern bouquet compositions of great 
interest and timeliness. Recently perfected in Europe, it is now 
at hand for those who like to be first with the new, original in- 
terpretation of fashion in perfumery. Write for samples and 
quotations to the exclusive United States representatives: 
ALBERT VERLEY, INC. (See addresses on facing page). 


ABSOLUTE SUPREME FLOWER OILS 


Jasmin e Orange Flower e Rose e Oil Neroli Bigarade 

Petale e Oil of Orris Concrete e Lavender Concrete 

Absolute ¢ Oil Lavender St. Ann 48/50% e Oil Lavender 

Mt. Blanc 38/40% e Resinoids for Soap Perfume 
Oil Vetivert e Oil Geranium 
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THAT DESERVEDLY 
POPULAR ODOR 


has long been a special interest of the house of 
Verley. We offer a full range of Gardenia composi- 
tions in various shadings and prices — in addition toa 
number of extremely interesting materials from which 


to develop a basis for Gardenia compositions of orig- 
inality and distinction . . .Send for samples and prices. 


ALBERT VERLEY aromalick- 


ALBERT VERLEY,. INC... 11 East Austin Avenue, Chicago, Illinois 
114 East 25th Street, New York » » Mefford Chemical Co., Los Angeles 





INTRODUCING style No. 357, made in 14, 1, 2, 3, 
4, 6 & 8 oz. sizes. All in stock for immediate delivery. 


The wide range of sizes makes these attractive 
bottles available for Nail Polishes, Brilliantines, 
Lotions, Toilet Waters, etc. 


Supplied with or without caps. 


CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


* 
NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 
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that rival her best odors. Are you 
taking full advantage of Givaudan's 
experience and research of almost 
half a century in the field of synthetic 
aromatic chemistry? We invite you 
to give Givaudan products a trial. 





JUST OFF THE BOAT|} 


- 


arrived trom a 
Bst recent develo 
Geneva Laboratories ...a 
note in the leathery odors 
so popular. It is designe 
your best perfumes that ''m 
that harmonizes so well with women's apparel 


today. 


CORIOMA is pungent and retentive, yet it 
does not possess the harsh character some- 


cts. It is power- 

with all fancy notes 

ypre, Lycopsis, Fougere and 

woody odors. It does not discolor soap. May 

we send you samples to prove its advantages 
are real? 


GIVAUDAN 


DELAWANNA Inc. 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati 


Detroit Dalias Baltimore New Orleans Chicago 


San Francisco Seattle Montreal Havana 
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WOMEN SAID 


Questionnaires tabulated by Hurdman 
and Cranstoun, Public Accountants, 
New York City 


When asked... 


“Is ‘Rouge Supreme’ finer in texture 
than the kind you are now using?” 





OMEN throughout the country 
have made tests of ‘Rouge 
Supreme’ against their regular brands. 
When asked, “Is “Rouge Supreme’ 
finer in texture than the kind you 
are now using?” 22 out of 23 said 
“Yes” (actually 1636 out of 1710). 
In practically the same proportions 
they tell us that it feels smoother . . . 


applies more evenly . . . stays on 


longer... and that it looks better. 

Here is conclusive proof that 
“Rouge Supreme’ is a vastly superior 
product. One that sets a new standard. 

But perhaps you would like to 
make your own tests. We invite you 
to do so and will be pleased to coop- 
erate with you by furnishing samples 
of this new rouge in whatever quan- 


tities may be required. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 
Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec Lancaster 1069 


PRIVATE BRANDS EXCLUSIVELY «+ 


CREAM CHEEK ROUGE - FACE POWDER - 


PRODUCTS LIABILITY INSURANCE 


LIPSTICKS + COSMETIQUE - EYE SHADOW 
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The 


BAIDGtPORT coon: 


ESTABLISHED 1909 MFG. CO 
BRIDGEPORT, CONNECTICUT @® TEL. BRIDGEPORT 3-3125 


VANITY CASES e ROUGE CASES e PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS e EYEBROW PENCIL HOLDERS e BOTTLE CAPS e JAR CAPS 
24 
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TRE. SPIRIT.OF YOUTH.1S.EXPRESSED..IN THIS. DELIGHT- 
FULLY FRESH AND VIVACIOUS FELTON CREATION FOR 


_ POWDERS, CREAMS, LOTIONS AND OTHER 


_COSMETICS. $7.00 A POUND. SAMPLES ON REQUEST 


CHEMICAL COMPANY, INC. 


Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 
Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, III. St. Louis, Mo. New Orleans, La. Los Angeles, Calif. 
80 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg 515 S. Fairfax Ave. S| 


Stocks carried in principal cities 





72 —43 M/M Bath Salt Cap No. 238 —15 
M/M Sifter Top Cap No. 240 —14% M/M Square Slip Cap 


. 140 —35 


Y Improve the 
/ Appearance of Your Package 


with an attractive serviceable stock or 
specially designed 


Cap 


For perfumes, talcum and tooth powder, bath 

salts, etc. @ Furnished in a variety of designs in 

fancy metal, plain brass, polished brass, nickel 

plated or in other metals. Our “Negative Finish” 

resists acids, alkalies and alcohol. Proven by 
laboratory tests. Available in most designs. We 
make laboratory tests to determine proper fin- 
ish if necessary. Samples and prices on request. 


BRASS GOODS MFG. CO. 


345 ELDERT STREET 
BROOKLYN,N.Y. 
Phone: FOxeroft 9—3900 


269 
M/M Talcum Can Top 


. 282*—24 
. 291*—22 


. 150 —13. M/M Screw Cap 
. 185 —15% M/M Screw Cap 
. 186 —44 


. 200 —28 M/M Sifter Top Cap 
.0200 —28 M/M One Piece Cap 
. 215 —19% M/M Talcum Can Top 
. 230 —13 M/M Screw Cap 

. 232 —13. M/M Screw Cap 

. 234 —10% M/M Screw Cap 

. 236 —19% M/M Slip Cap 


No 


. 249 —1444 


M/M Fancy Bath Salt Cap 
- 188 —23% M/M Talcum Can Top 


No. 250 —12 


No. 251 —-15 
No. 257 —12 


No. 258 —40 
No. 264*—20 
No. 267 —16 
No. 269 —44 
No. 281 —11 


M/M Screw Cap 
M/M x 23% M/M 
Oval Slip Cap 

M/M Screw Cap 
M/M x 23% M/M 
Oval Slip Cap 

M/M Bath Salt Cap 
M/M Screw Cap 
M/M Slip Cap 
M/M Bath Salt Cap 
M/M Slip Cap 


*FITS G. C. A. No, 400 GLASS FINISH 
nnn nnn oo ED 


. 300*—18 
. 317 —11 

. 323 —45 
. 324*—45 


. 327*—43 


M/M Screw Cap 
M/M Screw Cap 


. 292 —28% M/M Flask Cap 
. 295 —13% M/M Slip Cap 
. 298*—38 


M/M Talcum Cap, 
Sifter Top 

M/M Screw Cap 
M/M Slotted Slip Cap 
M/M Bath Salt Cap 
M/M Cream Jar Cap 
Same design as No. 
323. 

M/M Same design as 
No. 324, 


The American Perfumer 














Oxsa7mDn>?,A 
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ENTIAL & SY NTHETIC 
Or.s 
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Lp uynse Favetlate 


» CHiGag? 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 









NEW YORK CHICAGO DETROIT LOS ANGELES 












SAN FRANCISCO SEATTLE PORTLAND, ORE. 










TORONTO 


Compagnie Parento, Limited, 75 Adelaide St., W., Toronto, Ontario, Canada 


COLOMBES, FRANCE LONDON, ENGLAND 








JARDIN 
JASMIN 


for completely covering the odors of 
lanolin and other basic ingredients in creams, and 
for imparting a delicate fragrance of delightful 


refinement. 


A surprisingly small amount of JARDIN 
JASMIN is required and excellent resulls are obtained 
when this perfume oil is used for other creams and 


lotions. 


Write us today for a jar of cream 
perfumed with Jardin Jasmin. The results are truly 


amazing. 


Compagnie Parento, Inc. 
Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


NEW YORK CHICAGO DETROIT LOS ANGELES 
SAN FRANCISCO SEATTLE PORTLAND, ORE. 


TORONTO 
Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 
COLOMBES, FRANCE LONDON, ENGLAND 





OED Stalls 


7 sales of many 
toilet preparations 
now sold exclusively 
in jars may be appre- 
ciably widened by 
packing them also in 


convenient sized col- 


lapsible tubes. 


HOBOKEN, NEW 


WHITE METAL MANUFACTURING CO. 
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FABRIQUES de LAIRE 


Paris, France—Established 1878 


The Russian Leather note in high grade 
perfumes has become the fashion. 


CUIR DE RUSSIE, de LAIRE 


is largely responsible for this fascinating odor effect and is considered by 
many perfumers as the best product for the purpose. Let us suggest its use 
in combination with 


IRALDEINE “<b” 23 
SINALIA 
BOUVARDIA 


—three famous de Laire creations. These, together with Cuir de Russie, are 
important materials for a base yielding a fine perfume of well rounded, rich, 
warm and lasting odor effect—the fashionable odor so much in demand now. 


J. MERO & BOYVEAU 


with works in Grasse, Mougins and Polonghera 


Established 1832 


Do not relinquish Quality for price because “QUALITY IS STILL THE 
NOBILITY” of a well composed perfume base. 


OIL GERANIUM SUR ROSES 


Ours is not the common product to which Otto of Rose has been added. 
A well selected quality of Oil Geranium is redistilled in our plant at 
Grasse over roses, producing a product which might well be called the 
aristocrat of the oils of geranium. 


AORN. 


You cannot afford to overlook this very superior article which is offered 
at exceedingly reasonable cost. 


<< 


‘The integrity of the 

house is reflected in the OIL CLARY SAGE 

quality of its products.” 
Copyright 1930 


= y 


An important ingredient for colognes and high class per- 
fumes of the Chypre, Ambre or Lavender types. Our Oil 
Clary Sage is being more widely used because of its fine 
odor quality. 


Sole American and Canadian distributors 
pga Dodge & Olcott Company 
. 180 Varieck St. New York 


Branches: Philadelphia, Boston, Chicago, 
St. Louis, Los Angeles 
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W. SANDERSON & SONS 


Messina, Italy 


Founded 1817 


SANDERSON’S 
MESSINA CITRUS OILS 


have been used in practically all countries of the world since 
1817—and are sold today of the same high and uniform quality 
which has made the Sanderson label the Standard everywhere in 


Citrus Oils. 


At market prices the Sanderson Oils are more economical 


than inferior products. 


We offer 
OIL LEMON 
OIL ORANGE SWEET 
OIL ORANGE BITTER 
OIL BERGAMOT 
OIL MANDARIN 


- » on > 
We solicit orders for prompt and “The jnsnannen aihibe 


a house is reflected in the 
future delivery from New York stock. fl : 
Y quality of its products. 

Copyright 1930 


Sole American and Canadian distributors 


Dodge & Olcott Company 


180 Varieck St. New York 


Branches: Philadelphia, Boston, Chicago, 
St. Louis, Los Angeles 
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NATURAL “Incolores” ROBERTET 


P. ROBERTET 
) & Cie 


GRASSE FRANCE 


Sole American Representative: 


A. C. DRURY & CO., Inc. 


219 E. North Water St., Chicago, Ill. 


Most valuable fixative — adds warmth 
and finish to any creation — unexcelled 
to "round off" all compounds. 


Same degree of concentration as the 
essential oil Costus—affords a substan- 
tial saving on the Essence. 


100% pure products — finest natural 
Absolutes of Jasmin in their highest state 
of concentration and purity. 


Two distinctive notes of Oak Moss—in a ° 
crystallized form—completely colorless 
—as little as 2°% in solution is sufficient 
to reproduce the odor of Oak Moss at 
its finest. 


The incomparable warmth and woody 
scent of Vetyver Roots—is unapproached 
by even the finest Essence. 


I. perfume extracts, as well as in 
Bouquets of distinction for Toiletries—or wherever an 
intense note of striking character is the ultimate goal— 
truly ‘'colorless'' essences have solved the modern 
perfumers' main problems: High concentration of 
odor together with lighter, more brilliant color in the 


finished product. 


Absolute Floral Essences and Resinoids P.R.C. of the 
"Incolore"’ series are of the same pure,unadulterated 
quality which has won an enviable position among per- 
fumers for other Robertet natural products—their 


odor is true, as Nature made it. 


We also invite your inquiries for other specialities not 


listed here which may be of interest. 
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With the feeling that there can be no 
better evidence of the service we aim 
to render to our patrons, we enumerate 
below the outstanding firms we represent. 


STURGE’S a 
English Precipitated Chalk U.S. P, 
Extra Light Dense 


THE ATLANTIC 
REFINING CO. 


PHILADELPHIA - PA. BLEACHERS & REFINERS OF " BEES.WAX 
260 South Broad Street T mn U - STO n 
PETROLEUM PRODUCTS a AND 
White Mineral Oils U. S. P. behead rsa conati as, 
for pharmaceutical use. T. L. Brand 
ee for ane uses. Extra Quality - U.S. P. 
gravities, all viscositie al p 
sare. SPECIALTIES: 
Gum Arabic - Gum Karaya 
Gum Tragacan 
Vanilla Beans - Tonka Beans 


THE HARKNESS 


AND 


cowinc COMPANY LOCKWOOD BRACKETT CO. 


cincinnati: OHIO-U-S-A MANUFACTURERS AND IMPORTERS 
Manufactures of Stearic Acid Castile Soap “Laco” 


Saponification Process Powdered - Granular - Bars 


L~ COLGATE -PALMOLIVE -PEET CO. 


JERSEY CITY-N.J. 
_, Sepp, j Executive Offices - 105 Hudson Street 
” 
“ al *0 i. GLYCERINE 


a: " = ee Chemically Pure U. S. P. - Dynamite 
“SIERRA TALC CO. 


\ “LOS ANGELES -CALIF. 
\ Sierra Talcs approximate-the ideal - 3: 
| chemically and physically - and 
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ANHYDROUS 
ALCOHOL 


ROSSVILLE ANHYDROUS ALCOHOL IS 

NOW MANUFACTURED BY A NEW, 

PATENTED PROCESS ..... USING 
NEUTRAL SALTS ONLY. 


ALL TYPES OF FINE ROSSVILLE 

ALCOHOLS—PURE AND DENATURED— 

ARE AVAILABLE IN THIS IMPROVED 
ANHYDROUS FORM. 


(OMMERCIAL SOLVENTS (ORPORATION 


DISTILLERS OF FINE ROSSVILLE ALCOHOLS 
230 PARK AVENUE, NEW YORK, N.Y. 


aed ae 
" ALCOHOL 


SALES OFFICES AND WAREHOUSES IN PRINCIPAL CITIES 
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Szmplicity 


| otten the 


truest beauty 


It is significant that Bourjois, Inc., se- 
lected Swindell to make their outstanding 
Springtime in Paris bottle, involving careful and 
exacting color control, to produce the delicate 


and uniform shade of pastel blue required. 


SWINDEL BROS. 
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CINTHOXIN 


To intensify the al- 


lure of your perfume with that 
Bouquet or Oriental odor, use 


Cinthoxin. 


You will be more 


than delighted with results! 


Norda 


ESSENTIAL OIL 
& CHEMICAL CoO., Inc. 


601 West 26th Street, New York City 
LAckawanna 4-4700 


Chicago Office Los Angeles Office 
325 W. Huron St. 685 Antonia Ave. 


Southern Office St. Paul Office Canadian Office 
Candler Annex Bldg., Pine and E. 3rd Sts. 119 Adelaide St. W., 
Atlanta, Ga. Toronto 
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f you want your product to be seen, recognized and bought more 
frequently, pack it in a distinctive Maryland Blue Bottle or Jar. And 
in the home, these rich, royal Blue containers are a constant remind- 
er of the quality of your product. Smart, modern stock designs are 
available for toiletries, nail polishes, polish removers, creams and 


tonics. Also sprinkler top bottles for shampoos, hair tonics and lotions. 


Write for samples. Picase tell us the nature of your product and the sizes in which it is packed. Maryland Glass 
Corporation, Baltimore, Maryland. New York Representative: 270 Broadway, New York City. Pacific 
Coast Representative: Owens-Illinois Pacific Coast Company, San Francisco. 


Maryland Green Tint and Flint Bottles are of the same high quality as Maryland Blue 


The American Perfumer 











za 


Some rose odors are 





modern, some are old- 
fashioned but ROSE BOSPHORE 
—like all things of lasting beauty— 
is timeless and unaffected by trend. 

It has helped to build sales of many a 
toilet preparation in the past, and for years 
to come ROSE BOSPHORE will be selected 
because of its constant appeal and expression 


of good taste. . . . $16.00 per pound. 


When writing for samples 


please use your firm’s letterhead 


Be 
coy 
7 


E. I. DU PONT DE NEMOURS & COMPANY, INC. 


Organic Chemicals Department Fine Chemicals Division Wilmington + Delaware 


te ted 


AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 
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1922 
HELFRICH 


began production of 
high quality private label cosmetics in Chicago. 


1930 
HELFRICH 


opened their New York 
City laboratory for the greater service and con- 
venience of their eastern customers. 


1936 
HELFRICH 


offers to manufactur- 
ers in Canada this same standard of quality and 
service associated with the name HELFRICH for 
14 years. 


Pp 
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HELFRIC A LABORATORIES 
564-570 W. Monroe St., CHICAGO 


MELFRICHLAGS. OF HM. F., INC. 
30-34 West 26th St., NEW YORK 


HELFRICH LABS. OF CANADA, LTD. 
690 King St., West, TORONTO 


Baldwin & Baldwin, 819 Santee St., Los Angeles, Calif. 
Herbert J. Bittman, 318 People’s Bank Bldg., Seattle, Wash. 
Charles H. Curry, 420 Market St., San Francisco, Calif. 


LIPSTICKS * ROUGE COMPACTS * POWDER COMPACTS 
CREME ROUGE e FACE POWDER e EYE SHADOW e COSMETIQUE 
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ARE YOU LOOKING FOR once, pocerju 


ooft and lasting perfume? “Try our: 


CUIROL 


CG 100% obraight chemical having the “Russian 
weather note without any of the objectionable 
features prevalent in products of this kind, ouch 
aa the forbidding birchtar odor and the bitter= 
nee of cerlain ingredients improperly blended. 


SCUTONE 


Cinother “Rucotan Leather note more elaborate than 
Cuinol and easier bo use, blending oflendidly with 
Cicetivencl, “Brucniax and Hydrocarborcoin. 


ROURE-BERTRAND FILS and JUSTIN DUPONT 


Represented by: 


GEORGE SILVER IMPORT CO. 


351 FOURTH AVENUE . NEW YORK CITY 
CHICAGO LOS ANGELES 
722 West Austin Ave. 819 Santee St., Room 622 
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ALCOHOLS 
Whatever Alcohol You Require, 
We Make The Best Of It 


Empire Distilling Corporation 
Yonkers, New York 
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A Half-million for Hygiene 


Illustrated below is a nickel-plated brass 
tooth-brush holder—standard sanitary equip- 
ment in C.C.C. camps throughout the country. 
On a Government order, Scovill made a half- 
million of these to specifications. 

Not an unusual product for Scovill’s medi- 
cal, drug, and cosmetic division, but it gives a 
hint of the wide scope of service that Scovill 
offers to cosmetic manufacturers—in the shape 
of metal containers. If a container or other 
product is to be made from metal—and in 
quantity—Scovill’s facilities usually can be 
used to advantage. 
































































For some customers, Scovill is a source of 
supply for cream-jar closures, vanity cases, 
rouge boxes, and lipstick containers. For others, 
it supplies mascaro boxes, eyebrow-pencil con- 
tainers, talcum-powder sifter tops and perfume- 
bottle tops. Still another group comes to Scovill 
for metal specialties such as ethyl-chloride con- 
tainers, perfume or hand-lotion dispensers, in- 
halers, and the like. A wide range of production 
facilities and an energetic development staff 
make possible this variety of work, equip 


Cincinnati, San Francisco, Los Angeles. * 





MADE FROM METAL 







SCOVILL MANUFACTURING COMPANY 


WATERBURY, CONNECTICUT 
Boston, Providence, New York, Philadelphia, Atlanta, Syracuse, Pittsburgh, Detroit, Chicago, LS 
In Canapa: 334 King Street, E., Toronto, Ontario. 


Scovill to aid customers in both metal con- 


tainer production and development. 


In Moderate Quantity 


Thanks to standard Scovill tools, the new 
aristocratic swivel-type lipstick container illus- 
trated below is now available in orders for 
moderate quantities. Sample shown features a 
brilliantly polished cap and two polished bands 
around the body, with the intervening panel 
finished in black. 


By changing the color of the panel, the 
finish on the domed cap, or by adding special 
decoration or lettering — the container may 
be individualized to any manufacturer’s 
requirements. 

Scovill’s line of lipsticks is complete, rang- 
ing from the manually raised type to the swivel 
and the patented one-hand roll-top type now 
popular. Chances are, one or more will just fit 
many a distributor’s line. 


~ . 
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For details of other containers available in 
moderate quantity from standard tools, or the 
story of Scovill’s facilities for made-to-order 
work, get in touch with one of the Scovill 
offices listed below or write direct to 79 Mill 
Street, Waterbury, Connecticut. 


(CNN 
SCOVILU 
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Revenue bureau Explains 
Retroactive Tax hulings 


WAsHINGTON. 
May 5.—FExisting trade confusion re- 
garding the action of collectors in some 
districts on the latest Excise Tax Rul- 
ings was only partially clarified by 
explanations by Internal Revenue Bu- 
reau officials. Collectors in several dis- 
tricts, notably the important New York 
district, have announced that the Oli- 
phant ruling which defines the status 
of manufacturers and reverses Sections 
One and Two of the previous Charest 
ruling, would be made retroactive to 
the beginning of the tax. 

Pressed for an explanation as to how 
this could be reconciled with the pro- 
visions of Section 1108 B of the Reve- 
nue Act of 1926 which states that, 
where taxpayers have acted in good 
faith under previous rulings, changes 
in the existing rulings could not be 
made retroactive, officials here ad- 
vanced a plausible if not wholly con- 
vincing explanation. 

It is their position that Section 
1108 B referred only to cases where the 
question at issue was whether an article 
was taxable or not. For example, if an 


article in previous rulings had been 
held non-taxable, a change which made 
the article taxable could be applied 
only from the date of the later ruling. 

In the case of the Charest and Oli- 
phant rulings, the question of taxability 
or non-taxability did not enter into the 
situation. The Charest ruling defined 
who the taxable party is, or, as the 
trade is accustomed to state it, “Who 
is the manufacturer.” The Oliphant 
ruling, which, according to Bureau of- 
ficials, “modified” the previous ruling, 
but which actually reversed a large 
portion of it, does not alter the taxable 
status of any article, and for this rea- 
son Section 1108 B is not understood 
by the Bureau to apply in cases to 
which the Charest and Oliphant rulings 
could be applied. 

Pressed for further clarification, of- 
ficials stated that the Charest and Oli- 
phant rulings have to do principally 
with “a method of doing business” and 
not with the taxability of the products, 
while Section 1108 B covers only the 
latter. 

At the same time, no explanation was 


forthcoming as to previous statements 
to the effect that the Oliphant ruling 
“would not and could not be made 
retroactive’. Nor was any further state- 
ment forthcoming as to the possibility 
of drafting a definition of the term, 
“manufacturer”, which would be ap- 
plicable to all cases arising under the 
law. 


“Windfall” Tax May Hit 
Cosmetics 

A feature of the new 
Revenue Act which has passed the 
House of Representatives and is now 
before the Senate is engaging the at- 
tention of those interested in Excise 
Taxes in general. While this feature 
was not intended by those who had 
charge of drafting the new bill to cover 
anything other than the impounded or 
uncollected processing taxes under the 
AAA, it is believed to cover many cases 
in which the cosmetics industry is af- 
fected. 

The provision, known as the “wind- 
fall” tax, is, in the language of the bill, 
a “Tax on Unjust Increment”. Its pro- 
visions, stripped of legal verbiage, are 
that where any Excise Tax under any 
statute whether in effect or held un- 


PERFUME SHOP: A corner of the charming home of Mary Chess pro- 
ducts on East 68th Street, New York. Here perfumes, powders, creams, 
lotions and other preparations are effectively displayed on tables and 
shelves, creating a cozy and intimate atmosphere 


constitutional, has not been paid and 
has been passed on to the buyer, an 
assessment of 80 per cent is to be made. 
It is held in some quarters that this 
would apply to all Excise Tax cases 
on cosmetics or other products where 


May, 1936 47 
































































































































































































































































































































the complete tax, as claimed by the 
Bureau, has not been paid. In other 
words, when the amount of the tax is 
in dispute and the taxpayer has not 
paid in full, the government, under the 
new bill, could at once assess a sum of 
80 per cent of the amount claimed due 
and collect it under the new law, re- 
gardless of rulings or other matters in 
dispute. It is further believed that this 
new tax would not interfere with 
penalties or further assessments which 
might later be made under the Excise 
Tax law. 

The effect of such provisions would 
be tremendous should the Bureau seek 
to apply them in the case of toilet 
preparations as it would seem it had 
every right under the new bill to do. 
Steps are in contemplation by some 
of the industries, which would be af- 
fected, to secure deletion or amend- 
ment of this section before the bill 
finally passes the Senate. 

The 


new provisions would apply 


the Old Man with 


The end of May and first of June 

will find all of our associations in 
a grand tangle of conventions. T.G.A. 
and F.E.M.A., not to mention Canadian 
perfumers, will get together and find, 
or at least, try to find, something to 
talk about. It looks now as if there 
might be one or two “closed sessions” 
at which the highly confidential and 
secret (for a minutes) business 
will be discussed. Suggestion: Make 
the “closed” sessions open to all and 
the the 
speakers only. The speakers can then 
orate to their hearts’ content without 
disturbing anybody, and everybody 
will have a first hand and accurate 
knowledge of the “secret” business, 
rather than a second hand and pre- 
sumably garbled account. What's so 
confidential about 


way? 

& This department has shed tears 
several times over the “consumer 

education” efforts of a number of agen- 

cies, either specialists or incidentalists, 

in this peculiar and growing business. 


few 


“close open sessions to 


this business any- 


48 





only in cases where the tax has been 
passed on to consumers but the pro- 
visions of the section give the Bureau 
wide latitude in determining whether 
the tax has been passed on or not. 
Thus, any change in price, modification 
of contracts of sale, statements on the 
invoices that materials were sold “tax 
paid”, and other points, could be 
brought forward by the Bureau as evi- 
dence that the tax had in fact been 
passed on to the purchaser. 

Doubt has been expressed that the 
Bureau would interpret the new pro- 
visions as applying beyond the process- 
ing taxes, to cover which it was in- 
cluded in the bill. At the same time, the 
language of the law certainly is far 
broader than is required to cover only 
these special levies on processors of 
agricultural commodities. 

Opportunity for opposition to this 
provision remains only in the Senate, 
the House having already accepted this 
provision in full. 





One at least seems to have accepted 
our moans as genuine and our advice 
as useful. Household Finance Corp. 
has issued a new edition of its cosmetic 
“Better Buymanship” bulletin. We fig- 
uratively present Mrs. Carol Willis 
Hyatt, author of this bulletin, with one 
small package of assorted cosmetics for 
the very good work she has done on this 
latest piece of literature. Also we urge 
other agencies in the same line to read 
her booklet. It is, we grudgingly admit, 


very good indeed. 
i “Puff-Puff-Puff! And Less Acid 
With Each Puff!” Faintly rem- 
iniscent of the latest cigarette adver- 
tising but, unfortunately, not a product 
of the master minds of the tobacco in- 
dustry. Instead, it appears proudly 
displayed in a Fifth avenue cosmetic 
maker’s window along with a bewilder- 
ing variety of powder puffs. 



















Substituting soap for sunshine is 

just grand for us city dwellers, 
Emerging from the subway, we can 
now rush happily off under the pall of 
smoke and dust to our caverns. All we 
need to do is remove the grime of our 
journey with lather from one brand of 
toilet soap, and lo, we are as healthy 
and happy as the dwellers on the moun- 
tain tops. Why not turn off the sun 
altogether and avoid the sunburn to 
which we look forward with happy 
dread as we contemplate our coming 
vacations? A silly idea? Not at all, if 
you read the current advertisements! 
And if it were only one company that 
possessed these wonders, we might have 
to worry. The supply might be ex- 
hausted. How fortunate that almost 
every soap and cosmetic possesses this 
or similar wondrous virtues, if, like us, 
you believe the ads. 


wonder how 


We the numerous 

men’s lines and men’s perfumes 
are going. We hear of sales mounting 
rapidly, but among our own small 
circle we have yet to find the man who 
admits having made his first purchase. 
We do know that the companion of 
our wanderings, a synthetic hound of 
somewhat dubious antecedents, eyes us 
with bewildered reproach when we re- 
turn to our cavern from a sampling 
round of the shops or the manufac- 
turers. Can it be that, as a male Amer- 
ican, he views, or rather, scents us with 
misgivings? And just how can he and 
other male Americans be educated? It 
is a task for a psychologist and not an 
advertising agent. 


Requests for information on per- 

fumes and cosmetics, their history, 
habitat and behavior come in a literal 
stream from high school and college 
students who have chosen this “simple” 
subject for their theses. Too many 
years ago, we made, for those times, 
a comfortable sum, writing these 
graduation efforts, almost to our own 
discomfiture, for in the press of pre- 
paring them for others, we forgot our 
own thesis until it was nearly too late 
to write it. Naturally, we would not 
encourage youth in this cribbing habit, 
but if some one with a perfume and 
cosmetic background needed a little 
extra pocket money, there are ways of 
getting it. Incidentally, the 
might be better and, perhaps, less mis- 
information about our industry would 
be scattered where it can do the most 
harm. 


theses 
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Measuring 
SUNBURN PROTECTIVE AGENTS 





I order to deter- 
mine the value of any material used 
for protection against sunburn, it is 
first necessary to set up a means of 
measuring the comparative efficiency 
of the protection. The primary con- 
sideration is exactly what wave lengths 
of light emitted from the sun are re- 
sponsible for sunburn. While the ultra- 
violet region is broadly designated, the 
work of Hausser, Luckiesh and Cob- 
lentz fixes an extremely narrow range 
of light of wave length of a maximum 
region between 2900 and 3200 Ang- 
strém as being the most active. Just 
how narrow this band of ultraviolet is 
in its activity may be seen from con- 
sidering the effectiveness of the closely 
neighboring wave lengths. For instance, 
the peak of the activity is at 2970 
Angstrém. Considering this peak to be 
100 per cent, then the wave length at 
2850 is 91 per cent off in its power 
and on the other side it is 89 per cent 
off at 3100. Lower wave lengths are 
active and do cause significant erythe- 
mal reactions; but, as no appreciable 
radiation of the sun of wave lengths 
shorter than 2900 are transmitted by 
the earth’s atmosphere, these shorter 
wave lengths should not be considered. 
The lower limit of the wave lengths is 
fixed by the thickness of the ozone layer 
in the upper atmosphere. This thick- 
ness varies so that at times the lower 
limit is 3000 instead of 2900. 
Artificial light sources (electric arcs 
and mercury lamps) should not be 
used for testing as they are rich in 
lower wave ultraviolet and poor in in- 
tensity of radiation of wave length 
2970. The Bureau of Standards, in its 
circular “LC 462” on sun lamps, car- 
bon and mercury arc lamps, states that 
none of the sources in common use, 
whether in the form of carbon arcs, or 
incandescent tungsten 


filaments, or 


combinations thereof, have a spectral 
energy distribution that closely 
proximates that of sunlight. 
There is no artificial source of radi- 
ation having a strong emission at 2900 
with no radiation at 2500 and at the 


ap- 
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In this article, 5. w. oneLup, Kesearch Chemist of Van Dyk & Co., 
describes a machine for testing sunburn protective substances and 
sives some interesting results secured by its use. Such a device is 
an extremely useful development. In reading the article, however- 
it should be noted that the results secured are not necessarily quan. 
litative but merely relative. In connection with the point which Mr, 
Orelup raises regarding the time factor, it is suggested that what 
seems to be a failure of the substance to retain its protective quali- 
lies may be due to fatigue in the lamp.—EDITOR. 


same time supplying illumination of 
from 3500 to 10,000 foot candles. 
Hence, we are limited to using the sun 
as a source of energy for our measure- 
ments. The use of the sun exacts a 
further limitation in that it is variable 
with the time of day, month of year, 
altitude, locality, air pollution, and 


weather conditions. Therefore, any 
meter used to study comparative ef- 
fectiveness must be instantaneous in 


reading; that is, not requiring an ex- 
posure having a time element. The de- 
vice of the Westinghouse Electric, utiliz- 
ing a phototube actuating a counter or 
neon flasher, is not suitable for this 
purpose. Chemical methods, acetone 
and methylene blue, the use of leuco 
dye solutions (triphenyl amin leuco 
cyanides), strips of impregnated pa- 
per, oxalic acid solutions, and darken- 
ing of lithopone involving colorimetric 
determinations are not well adapted 
for numerical comparisons. 


The Photospectrometer 
The use of the pho- 


tospectrometer, furnishing percentage 
transmission curves at various wave 
lengths, might appear to satisfy the 
conditions. Unfortunately, several ob- 
servers report that careful 
graphic results do not even remotely 
coincide with practical results; that is, 
actual erythemal reaction of the skin. 
This discrepancy can, in our opinion, 
be partially ascribed to the factor of 


spectro- 





the life of the material used to absorb 
the ultraviolet. We have studied com- 
pounds in thin films which show an 
excellent absorption (90-95 per cent) 
of the sunburn radiation, but which, 
when exposed to the total rays of the 
sun, have a life of from 30 seconds to 
five minutes. Extremely few com- 
pounds can stand exposure in thin 
films for a long enough time de- 
manded for protection against sun- 
burn. 

The use of the skin itself for com- 
parative purposes is entirely confus- 
ing. Even when using small restricted 
areas (the underside of the arm), the 
sensibility is widely different for dif- 
ferent persons and even for the same 
person in adjacent areas, depending 
upon the amount of moisture in the 
skin, blood circulation, and other va- 
riable factors. Consequently, except 
for final practical tests, the skin is not 
suitable for the comparative study of 
a large number of compounds. 

Considerable confusion exists in the 
industry and in the literature due to 
the results of sunburn measurements 
made under too loosely controlled and 
described experiments. Thus, the re- 
sults of tests made with carbon ares, 
mercury lamps and comparative skin 
tests made in the sun have been listed 
as ‘‘good,”’ “‘fair,’’ “plus plus” or 
“minus,” “vivid reddening,” “no red- 
dening,” “perceptible erythema,” etc. 
This has been especially true of some 
of the foreign literature. For the first 
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Figure |: Early Apparatus 


time, we believe we have made avail- 
able an instrument furnishing accurate 
results limiting the measurements to 
the sunburn active region and giving 
results capable of being expressed in 
percentage efficiency. A technical de- 
scription of this instrument appears 
at the end of this article. 

The testing of materials for sun pro- 
tective properties cannot be done quan- 
titatively unless an arrangement is pro- 
vided to secure a standard proper 
thickness of film. Ordinary measure- 
ments of ultraviolet transmission as 
given in the literature usually have 
transmission figures covering too great 
a thickness of material. As it is not 
possible to convert transmission fac- 
tors for different thicknesses or concen- 
trations due to fluorescent effects, many 
references are useless. Moreover, it is 
not possible to convert results from 
one solvent to another. 

It was found necessary to determine 


Figure Ill: Exterior of Apparatus 


the possible average thickness of film 
of sunburn preventive preparation as 
applied to the skin. Several determina- 
tions by means of the microscope were 
made of films of oil applied on the 
skin and it was found that film thick- 
ness of the order of magnitude of 
1/1000 of an inch were usual. Cells 
were constructed, using polished Corn- 
ing “Corex” glass A, 3 in. square and 3 
mm. thick as shown in Fig. 6. The ma- 
terial to be tested was placed between 
two glasses which were separated by 
aluminum foil 1/1000 in. thick. A drop 
was placed on one glass and the other 
glass imposed upon it, the atmospheric 
pressure being sufficient to bind the 
two glasses together. Care must be 
taken not to include air bubbles. This 
cell is easily cleaned. Quartz plates 
were considered, but decided to be an 
unnecessary refinement; the transmis- 
sion of the “Corex A” glass is very 
high, 80-90 per cent in the region in 
which we are interested. The ultra- 
violet radiometer is not used to mea- 
sure in absolute units as the total 
amount of ultraviolet light in the 
region is 2900 to 3200; that is, no 
attempt has been made to measure the 
ergs per sq. cm., although the radio- 
meter is capable of such calibration. 
The meter was used to determine the 
relative percentage of transmission. 
Thus, if a cell containing only oil is 
placed over the aperture and the meter 
read 48 micro amperes and then im- 
mediately afterwards a cell was intro- 
duced containing material to be tested 
read 4 micro amperes, the percentage 
of transmission was calculated to be 
1/48, or 8.3 per cent transmission. 
Standard solutions of materials to 
be tested for sun protection were made 
up and tested comparatively. Percent- 
ages of materials requiring over 1 per 
cent in white mineral oil and those 












that had a transmission of over 50 per 
cent were excluded. It was felt that 
materials which are efficient in only 
high concentrations were not useful 
agents as the possibility of pharma- 
cological activity becomes too great. 
An illustrative short table of values 
obtained on the ultraviolet radiometer 
with the titanium cell is shown. These 
tests were made in the hours around 
noon on a clear bright day, with the 
meter set at a sensitivity of 6, in the 
month of April. The sky reading va- 
ried from 45 to 50 micro amps. Tests 
were made by ineluding material to be 
tested between “Corex A” glasses as 
described above. A comparison was 
made with a cell filled with white min- 
eral oil alone, with the same thickness 
of film; that is, one thousandth of an 





Figure II: Cell 


inch. The cell containing the oil alone 
was placed over the aperture of the 
meter and next to it the cell containing 
the material to be tested. Immediately 
on taking a reading on the blank cell 
the other cell was slid into place and 
a reading of the absorbing material 
taken. This procedure is necessary to 
avoid the possibility of the light chang- 
ing during the test. 

The results of this table are quite 
interesting from several viewpoints. In 
the first place, the effect of concentra- 
tion is apparent; that is, materials 
which are very effective at 5 per cent 
are very frequently ineffective in | 
per cent concentrations. The use of 
high concentrations of ultraviolet ab- 
sorption materials is inadvisable and 
sometimes apt to be dangerous. Few 
people care to take stiff doses of qui- 
nine, even externally, when all they 
want is protection from sunburn. The 
same holds true of many other prod- 
ucts. A great many compounds break 
down into irritating materials, capable 
of causing severe dermatitis. The ef- 
fect of the solvent, or vehicle, is quite 
important. Some of the vegetable oils 
appear to have an absorption for the 
ultraviolet in the sun tanning region. 
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Some of the best oils which have the 
highest absorption, however, would not 
be suitable for cosmetic use because 
of the odor or rancidity which might 
develop. Some oxidize very readily 
and become inactive. However, it 
would appear that the choice of a suit- 
able vehicle properly stabilized against 
rancidity and properly perfumed might 
be of some assistance to active 
agent. 

Another point to be mentioned is 
that the vehicle used as a solvent af- 
fects the ultraviolet absorption in con- 
nection with the added sunburn pre- 
ventive agent. In other words, the ef- 
fectiveness of the sunburn preventive 
agent depends to a certain extent upon 
its solvent, most substances having al- 
together different absorption proper- 
ties when they are placed in differ- 
ent solvents. 

In attempting to evaluate material, 
sole reliance should not be placed upon 
absorption values. This table does not 
take into consideration the vital ques- 
tion of stability. Several of the com- 
pounds have a life in the sun of only 
1 to 5 minutes; therefore, a compound 
selected on the basis of the highest ab- 
sorption may have no value after a 
few minutes exposure to the sun. 

In considering percentage absorp- 
tion of ultraviolet, these percentages 
should be related to the times of aver- 
age exposure to June sunlight, which 
will produce a vivid erythema. Thus, 
if we accept Stambovsky’s data that 
55 minutes is the average time pro- 
ducing a vivid erythema on untanned 
human skin, then a sunburn preven- 
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Figure IV: Wiring Diagram 


R,, 4000 ohms; R., 1000 ohm potentiometer; R;, 30 
ohm rheostat; R,, R;, 100,000 ohm 10 watt re- 
sistances; Rs, 30 ohm rheostat; M;, Mo, center 
tapped 30 ohm resistances. Sensitivity control: 
6 point Yaxley switch with 5-20 megohm resistors, 
total 100 megohms. Multiplier: 6 point Yaxley 
switch with resistances to protect meter 3 megohms, 
2 megohms, !'/2 megohms, .75 megohms. Ti, West- 
— photo tube WL 767, 2 Burgess flashlight 
cells, 2 standard No. 6 dry cells for filament supply, 
3 45 volt Burgess ‘'B'' batteries, 2 32 type screen 
grid tubes matched; V, filament voltmeter 0 to 3 
volts, Weston microammeter 0 to 50, model 600. 


Figure V: Interior of Apparatus 
! 


1D 
i 


tive which has an absorption of 50 per 
cent will allow this time to be ex- 
tended only to 110 minutes’ exposure 
before the same vivid erythema is pro- 
duced. A compound having 75 per 
cent absorption would allow this time 
of exposure to be increased to 220 
minutes to produce the same vivid 
erythema. 

Other factors which were taken into 
consideration were stability or life of 
the compound. The energy absorbed 
or reflected by the ultraviolet screen 
is rather great in comparison to the 
amount of active material permitted 
and the layers involved are so thin 
some change in the transmission always 
occurs after a period of time. It was 
found that some very effective com- 
pounds were destroyed after exposure 
of 30 to 60 seconds. In regard to sta- 
bility, tests have shown that the stabil- 
ity is affected by the whole visible and 
infra red spectrum. Hence stability 
tests must be made in the sun where 
the compound can be acted upon by 
the intense visible light. We have set 
up in our tests a requirement that the 
compound should be reasonably stable 
for a period equal to that which would 

(Continued on Page 87) 
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new products 


SPECIAL RECOGNITION: 


by MARY L. GOODMAN 


One of the most attractive pack- 


ages that has come from across the sea is this delightful “Goyesca” 


perfume now being distributed in America by Myrur 


a of Spain. 


Entirely assembled abroad, it speaks well for the creative ability 


of its Spanish designer. 


The perfume itself is exciting, reminiscent of all the charm and 


romance of Goya, the great Spanish painter. The cylindrical bottle sits in regal style on a 
double-tiered gold metal dais and it is capped with an unusual frosted glass stopper shaped 


like an inverted cone. 


MYRURGIA: Three items in the popular 
“Maja” line also express the ingenuity of 
this house. For a soap, the scent is highly 
stimulating and refreshing. The bath soap is 
wrapped in black pleated tissue and sealed 
a red label. It is in a black 
container and the cover on both the 
and outside, is illustrated in black and red 
with a Spanish dancer in all her regalia. 
The toilet soap is covered with heavy black 


with boxed 


inside 


paper designed in gold and red with the 
dancing girl illustration. The eau de cologne 
is in a smart round bottle, having a 
sturdy base, and topped with a 


sur- 
prisingly 
red moulded cap. The same design as that 
on the toilet soap forms the label, which is 


the only decoration. 


A highly polished gun metal cover fits over the entire package. 


2 
LUCRETIA ALLEN: 
lightfully uplifting new perfume, having ex- 
clusive distribution in 
city. It is bottled in the regular Allen con- 
tainer trimmed with a maroon satin ribbon. 
A white label, with maroon type decorates 
both the box and the bottle. The lipstick, 
also new, is in an attractive turquoise enam- 
eled three bands, 
available in all the popular shades. 


3 
ROGER & GALLET: 
ly different in 
pactly fitted into 
effective combination package. 


“Savoir Faire.” a de- 


one store in each 


case with silver and is 


Two bottles, distinct- 
shape, are com- 
making an 
The bottles. 


and 
one 


size 
carton, 





































filled with sachet and talcum, have silver 
metal labels with the company’s trade mark, 
and the box has an attractive modernistic 
design in pastel colors. Package designed 
by Charles Egri and produced by Gair Car- 
tons, Inc. 


4 


MARY CHESS: Here are two new pack- 
ages which should prove popular summer 
items. The zipper bag is lined with rub- 


berized ivory satin and is filled with the 


essential creams and lotions which fit se- 
curely into littke compartments to prevent 
shaking. Pockets on either side may be 


used for cosmetics, tissues and other prepa- 


rations. The bag is available in several 
colors, and is ideal for traveling. The 


dusting powder is in a handsome ivory and 
brown box with a snap button fastener and 
an inside cover separates the lambswool puff 
from the powder. 


5 


CORDAY: The popularity of the company’s 
“Orchidée Bleue” perfume has resulted in 
the introduction of face powder and dusting 
powder scented with this odor. These are 
attractively packaged in a pentagonal ivory 
box with light blue border. The face pow- 
der has a fluffy lamb’s wool puff, and the 
velour puff with the dusting powder has a 
satin ribbon trim. 


YARDLEY: In order to acquaint users of 
Yardley’s complexion cream with the com- 
pany’s other creams, a combination pack- 
age has been especially prepared in which 
miniature jars of night cream and founda- 
tion cream are included with a regular size 


and packages 





of the complexion cream. A_ black label 
pasted on the box indicates that these sam- 
ple jars are inclosed in the package. An- 
other new product is the complexion milk, 
which is foundation for 
makeup and protection for dry skin. The 
familiar Yardley “honey bee” surmounts the 


recommended as a 


ivory plastic cap, which screws over the 


entire neck of the cylindrical bottle. 


7 
HUMPHREY READ: 


of this company’s perfumes has lead to the 


The marked success 


addition of several new items, among them 
eau de toilette and face powder. The pop- 
ularity of the perfumes has undoubtedly 
due to some extent to the attractive 
wooden containers, and the face powder con- 
tainer makes a very appropriate companion 
to these packages. It is covered with a finely 
rolled India gum wood which at first glance 
seems almost like paper. The company trade 
mark is printed directly on the cover. The 
tall, bottle 
with frosted glass stopper and gold cord 
trim. 


been 


eau de toilette is in a round 


8 


PATOU: This new product, with its in 
triguing name “Moment Supreme” is_ both 
a perfume and eau de cologne, and is equal- 
ly suited for either purpose. The scent is 
rather mild, but impels a very pleasing and 
sensation. The bottle 
little unusual, composed of recessed panels 


lasting itself is a 
with a protruding base, and the wrap-around 
label claims that the product is “Lasting as 
a Perfume, Refreshing as an Eau de Co- 
logne.” The inside of the white box is 
covered with beige suede paper, while the 
cut-out in which the bottle rests, as well as 
the edges of the box, are in gold. 
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PINAUD: Two new additions to the Six 
Twelve line are liquid cream and eye shad- 
ow. The cream is offered in two sizes, the 
smaller one being an introductory size, and 
the large bottle is the regular Pinaud cut- 
glass flacon, with bright red, molded cap. 
The eye shadow is particularly interesting. 
As far as we know, this is the first time such 
a product has been packaged in a tube, 
and the color of the cap is the same as the 
color of the cream. Thus, green cap for 
green eye shadow, brown cap for brown, etc. 
The cap entirely covers the shoulders of 
the tube, making a neat and attractive pack- 
age. The similar 


cosmetique comes in a 


tube in an attractive little purse of gray 
suede waterproof material, with a separate 
compartment for the brush. 


10 


SPOONER: New sachet powder attractively 
bags and tied with silk 
The white box is rather smart, the 
artificial gardenia pasted on the cover im- 
mediately identifying the odor of the prod- 


packaged in silk 
cord. 


uct. It has criss-cross design embossed on 
the paper and the sides of the cover are in 
gold. This sachet is also available in sweet 
pea, lavender and lilac scents, and an ap- 
propriate flower is used for each of these. 
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DENTAL PRODUCTS: An attractive new 
metal can of dull and bright silver panels 
divided by narrow light blue stripes, and a 
navy strip in the front on which the name 
is printed in silver. A similar label printed 
directly on the back of the can gives direc- 
tions and description of the product. The 
top of the can is light blue with silver 
“Thorn-Tite” closure, which is opened and 
closed by a single turn. Can by Conti- 
nental Can Co. 


12 
MATCHABELLI: This house now intro- 


duces a new perfume called “Katherine The 
Great,” and in spite of its 18th century 
name, the odor is a delightfully modern 
bouquet which should have universal ap- 
peal. The regular Matchabelli crown con- 
tainer is packaged in a parchment box lined 
with blue velvet, and the cover is em- 
blazoned with the blue of the ribbon of 
St. Andrew, an order instituted by Peter the 
Great to distinguish members of the royal 
family. 


15 


RUBINSTEIN: Here is a new lipstick con- 
tainer which is quite “different” and very 
smart. The case is of brilliant gold metal 
with alternating etched bands, creating a 
dull and glossy effect. The lipstick is the 
new “Chinese Red” shade now being spon- 
sored by the company. 


14 
MADAME BERTHE: New facial hair re- 


mover recommended for use on the face as 
well as the arms and legs. Packed in white 
opal jar with black metal cap and a hand- 
some paper carton in two tones of green. 


lima 
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HUDNUT: “Choose Your Makeup by the 
Color of Your Eyes” is the new slogan 
adopted by this house in connection with 
its “Marvelous” make-up kit consisting of 
face powder, rouge, lipstick, eye shadow and 
mascara. These kits are made up to match 
the four eye colors, blue, brown, gray and 
hazel, and are accompanied by a_ booklet 
describing the importance of a make-up 
which harmonizes with the color of the 
eyes. A convincing and logical angle for a 
popular priced package, which should make 
an effective selling point. 


ARDEN: This novel lipstick case which con- 
ceals a mirror is called “Looking-Glass Lip- 
stick.” The mirror flips up when the lip- 
stick is pulled out, and is large and clear 
enough to show a full view of the lips. The 
case is a very handsome one of gold plated 
metal, ornamented by square emerald stones 
set in a panel on the front. It is no bigger 
or heavier than a regular lipstick, and ac- 
cordingly should prove popular. 


17 


MYSTIC: New product for the care of the 
skin, packaged in a distinctive bottle with 
attractive label and a metal screw cap. 
Bottle by Owens-Illinois Glass Co. 


AAVELO 


the Marttiat Moose 
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Oil Pinus Pumilio Haenke 


(Dwarf Pine Needle Oil, Pinus mon- 
tana, Mill.) 


Tue main produc- 
ing regions of this well-known oil are 
in Southern Tyrol (particularly in the 
high valleys around Bolzano), in 
Northern Tyrol (Stubai, Lech, Upper 
and Lower Inn Valley). Outside of 
Tyrol, very small quantities of this oil 
are distilled in Southern Bavaria 
around Garmisch - Partenkirchen; in 
former years also around Reichenhall 
and lately a little in the Province of 
Belluno (Northern Italy). A yearly 
maximum oil production of from 
12,000 to 13,000 kilos may be assumed 
and a minimum production of from 
7000 to 8000 kilos. 

The distilleries are located mostly in 
the mountains, far from communica- 


DR. ERNEST GUENTHER, Chief Research Chemist, 
Fritzsche Brothers, Ine., discusses the oils of Pinus 
Pumilio, and Pinus Cembra as well as Larch Tur- 
pentine and Pine Needle &xtraets in the final install- 
ment of his series on the important Tyrolean group 


tion and villages—in the midst of 
ample raw material supply. The low 
price of the oil prohibits long distance 
transportation of plant material. If 
possible, the transporting is done by 
sliding bundles of cut branches down 
wire cables stretched between the moun- 
tain forests and the distilleries in the 
valleys. Generally speaking, oil of 
Pinus pumilio is produced in a great 
number of small distilleries scattered 
all over the producing regions. 

The dwarf pine is a small-to-medium 
sized shrub which grows abundantly on 
the high slopes of the Tyrolean moun- 
tains. It is a sturdy little tree which 
is cut for the special purpose of oil 
distillation from the beginning of May 
to the end of October. Small twigs 
about the thickness of a finger are 
chopped off with small axes and bun- 
dled for transportation. The stems and 
roots remain in the ground and mostly 


Pinus Pumilio Growing on a Mountainside 


Pinus Pumilio 


die off and rot or they, too, are cut 
for firewood if there is a demand. Some- 
times all the roots are pulled out and 
a clearing is made for the growing of 
grass to provide pastures for cattle. 
Thus regrowth of the trees is prevented, 
but if the roots stay in the ground there 
is danger of reappearance of the tree. 
However, the strict forest laws of Tyrol 
only in rare cases permit the complete 
clearing of Pinus pumilio on mountain 
slopes. In order to prevent soil erosion 
only horizontal or vertical strips along 
the mountain slopes may be cleared. 
According to location, twenty to sixty 
years elapse before Pinus pumilio re- 
grows and is permitted to be cut again. 

The right to cut is usually purchased 
from the government, communities or 
individuals holding the land. If a land- 
owner is anxious to have part of his 
ground cleared for pasture and obtains 
permission from the forest service of 
the government to do so, he may allow 
cutting and collecting of twig mate- 
rial free of charge. 
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Gathering Pinus Pumilio 


Depending upon age of the trees and 
thickness of branches, a man can cut 
per day from 400 to 1000 kilos of 
Pinus pumilio plant material and earn 
thereby 7 to 8 Austrian schillings per 
day ($1.40 to $1.60). The cost of plant 
material required for distilling one 
thousand kilos of oil varies from noth- 
ing to between 500 and 800 schillings. 

Distillation of crushed Pinus pumilio 
twigs and needles lasts about five hours. 
One thousand kilos of plant material 
yield about three to four kilos of oil. 
During the months of harvesting, dis- 
tillation in the small distilleries is car- 
ried on day and night. 

For the last few years, oil of Pinus 
pumilio has also been produced in 
Denmark. Two thousand kilos are dis- 
tilled and employed for cosmetic and 
In chemical 


medicinal preparations. 
and physical properties the Danish 
oils resemble the Tyrolean Pinus 
pumilio. 


Chemical Constitution 
The first investiga- 
tion which identified the main constitu- 


ents of oil of Pinus pumilio was made 
by J. Bertram and H. Walbaum*, 


E. Bécker 
B. S. Rao 
tinued the work. A few years ago it 
was taken up by H. Wienhaus and 
H. Nahme** in order to confirm the 
first Bertram and 
Walbaum and if possible to identify 
those constituents about which there 
still existed This thor- 
ough investigation of H. Wienhaus and 
H. Nahme not only corrected some er- 
roneous findings on the part of the 
earlier investigators, but also identified 
quite a number of constituents which 
so far had not been found. The entire 
work was carried out in the light of 
modern terpene chemistry. 

As a result of all the investigations 
made thus far, we know the following 
constituents to be present in oil of 
Pinus pumilio: a-pinene, (-pinene, 
l-limonene, dipentene, A*-carene, 
a-phellandrene, 3-phellandrene, a sus- 
quiterpene resembling cadinene in re- 
gard to specific gravity and boiling 
point, but not in regard to optical 
rotation, caproic aldehyde, cuminic 
aldehyde, anisic aldehyde, A?-isopro- 
pyl-4-cyclohexenone C, H,, O, a sec- 
ondary unsaturated monocyclic ter- 


and A. Hahn?! 
and J. L. 


and later 
Simonsen”’ con- 


investigations of 


some doubt. 





TABLE I 


Specific Gravity at 15° C.: 





0.863 to 0.875. (A specific gravity higher than 0.871 indicates 


resinification ) 


Optical Rotation: 4 to —9°. 
1.475 to 1.480 
Up to 1.0 

3 to 8% 


Refractive Index nj20°: 
Acid Number: 
Bornyl Acetate Content: 
Solubility : 

turbidity 


Soluble in 4.5 to 8 volumes of 90% 


(In the case of Tyrolean oils sometimes up to 
15° 20’) 


alcohol; sometimes with 
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pene alcohol C,, H,, O named men- 
thenol P., a secondary unsaturated ses- 
quiterpene alcohol C,, H,, O named 
pumiliol, tertiary terpene and sesqui- 
terpene alcohols still to be identified, 
bornyl acetate, propionate, and 
capronate. 


Chemical and Physical Properties 

According to Gilde- 
meister & Hoffmann**, Pinus pumilio 
oils have the properties shown in 
Table I. 

The boiling range in the Ladenburg 
column, according to the same authors, 
is as follows: 

Up to 165° C.: 
165 to 170° C.: 
170 to 175° C.: 
175 to 180° C.: 
180 to 185° C.: 
Above 185° C.: 


Nothing 

Upto 15% 
14 to 40% 
12 to 40% 
8 to 12% 
24 to 36% 

The fractions from 170 to 185° con- 
tain in most cases about 65 per cent 
distillate. 

The oils produced in Southern Tyrol 
have usually a somewhat higher op- 
tical rotation (up to —15°) and a 
somewhat lower specific gravity (down 
to 0.858 at 15° C.). Optical rotation 
of the Southern Tyrolean oils is us- 
11° and —14° C. 

The oils originating in Northern 
Tyrol have a somewhat higher specific 
gravity (from 0.865 to 0.875 at 15 
C.). Their rotation is slightly lower 
(from —10° to —12°, seldom below 

10°). 

The United States Pharmacopoeia, 
Tenth Revision, requires a solubility 
of oil Pinus pumilio in 10 parts of 80 
per cent alcohol. Genuine oils do not 
meet these requirements; they are less 


ually between — 








soluble. The Eleventh Revision of the 
U.S.P. stipulates a solubility of one 
volume of oil Pinus pumilio in 4.5 to 8 
volumes of 90 per cent alcohol. Gen- 
erally this conforms to pure oils, al- 
though in some cases even then a clear 
solution is not obtained. 

According to U.S.P. X and XI, oil 
of dwarf pine needles has an ester con- 
tent of not less than 6.5 per cent cal- 
culated as bornyl acetate. As a matter 
of fact, however, genuine oils usually 
run slightly below that limit. 

As to optical rotation, the U.S.P. X 
specifies —4° 30’ to —9° in a 100 mm. 
tube at 25° C. These figures are in- 
correct because genuine oils in most 
cases have an optical rotation above 


10°. It may be as high as —15 
and rarely falls below —10°. It is 
therefore to be regretted that the 
Eleventh Revision of the U.S.P. re- 
quires a rotation of —5° to —12°. 
The figures would better comply with 
reality if they would read —7° to 

15°. 


Regarding boiling range, the U.S.P. 
X states that less than 1 per cent of the 
oil distills below 165° C. Similarly, 
Gildemeister & Hoffmann and the An- 
nual Reports of Schimmel & Co., al- 
low for only | per cent to distill below 
165° C. if the oil is to pass as pure. All 
our shipments of oils received during 
past years conform to this requirement. 
Yet two standard samples of Pinus 
pumilio oil, both undoubtedly pure, 
which the writer had occasion to col- 
lect last summer in Northern and 
Southern Tyrol showed upon fraction- 
ation a much lower boiling range. This 
conforms with the new U. S. Pharma- 
copoeia, Eleventh Revision, which spec- 
ifies that “less than 10 per cent of the 
oil distills below 165° C.”. Climatic 
conditions and other circumstances 
seem to have a great influence on the 
properties of Pinus pumilio oils, espe- 
cially on the boiling range. We recall 
in this connection that other pine 
needle oils—for instance, oil of Abies 
alba—during the last few years have 
undergone similar changes in regard 
to boiling range. The formerly ac- 
cepted standards are no longer valid, 
it appears. 

In a private communication, Profes- 
sor Dr. H. Wienhaus, Director of the 
Institute for Plant Chemistry and For- 
estry in Tharandt-Dresden, expresses 
the opinion that compared with the 
succeeding fractions the relatively 
higher specific gravity of the first ter- 
pene fractions indicate the presence of 
bicyclic, ice., lower boiling terpenes 
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TABLE ll 


Southern Tyrol 


Specific Gravity at 25° C.: 0.864 
Optical Rotation a,: 11° 50’ 
Refractive Index np20°: 1.4777 
Ester Value: 21.5 = 7.5% 


Bornyl Acetate 
41.0 = 11.1% 
Total Borneol 
Soluble in 6 volumes of 
90% alcohol with 


Ester Value after 
Acetylation: 
Solubility: 


turbidity 
Boiling Range: 
Up to 155° C.: 3.6% 
155° to 160° C.: 3.2% 
160° to 165° C.: 3.6% 
165° to 170° C.: 13.6% 
170° to 175° C.: 22.4% 
175° to 180° C.: 23.6% 
180° to 185° C.: 3.6% 
185° to 190° C.: 3.2% 
190° to 195° C.: 0.4% 
195° and above: 22.8% 


(decomposition prod- 
ucts and residue) 


Northern Tyrol 
0.863 
—10° 55’ 
1.4765 
16.6 = 5.8% 
Bornyl Acetate 
41.9 = 11.6% 
Total Borneol 
Soluble in 6 volumes of 90% 
alcohol with slight 
turbidity 


2.8% 
2.4% 
3.6¢ c 
12.8% 
25.6% 
26.4% 
3.2% 
0.8% 
0.2% 


22.2% 





TABLE Ill 
Specific Gravity at 25° C.: 0.857 to 0.864 
Optical Rotation: 7° to —13° 


Refractive Index np2°: 
Ester Content calculated 

as Bornyl Acetate: 
Solubility: 


1.4770 to 1.4780 


4.6% to 5.2% 


Soluble in 5 volumes and more of 90% 


alcohol; to 


turbidity in 10 volumes of 90% alcohol 


Boiling Range: 


Not more than 1%, in most cases less than 0.5% dis- 


tilled below 165° C. 





such as pinene. Caproic aldehyde, the 
presence of which in oil of Pinus 
pumilio has been established by H. 
Wienhaus and H. Nahme, also forms 
part of the lower boiling fractions of 
oil Pinus pumilio. 

Professor Dr. H. Wienhaus exam- 
ined several oils of Pinus pumilio 
which unquestionably started to boil 
below 165° C. and which contained 
pinene. In most cases less than 10 
per cent of the oil distilled below 
165° C., but in one case 13 per cent 
of the oil boiled below 165° C. Pro- 
fessor Dr. Wienhaus cannot guarantee 
the purity of these oils, but believes 
it possible that the presence of turpen- 
tine-containing twig material among 
the needle material is responsible for 
the presence of pinene in oil of Pinus 
pumilio. 

In order to clarify the matter, ar- 
rangements have been made whereby 
during the producing season of 1936 
a thorough investigation will be car- 
ried out in Tyrol on the distillation of 
Pinus pumilio oil in the different val- 
leys, at different times and under dif- 
ferent conditions of weather, plant ma- 





terial, etc. The oils will be carefully 
analyzed and the findings published. 

The two samples in question showed 
the properties described in Table II. 

Shipments of genuine oils which we 
received during the last few years 
ranged between the properties shown 


in Table III. 


Adulteration 

Adulteration of oil 
of Pinus pumilio is carried out quite 
frequently even by the small farmer 
distillers. The latter, however, are 
rather unskilled in this art. Much more 
dangerous is adulteration as practised 
by exporters and importers. For the 
cutting down of this oil all kinds of 
terpenes and fractions are used, par- 
ticularly those of oils of turpentine, 
pine and camphor. A certain criterion 
is the determination of optical rotation 
and boiling range, although by no 
means a reliable one because the con- 
stants are easily “arranged.” 


Employment 


Like silver pine 
needle oil, oil of Pinus pumilio is 
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used in all kinds of toilet prepara- 
tions such as room sprays, bath salts, 
toilet waters, soaps, etc. Most interest- 
ing, however, is the report of A. Quili- 
co** regarding his experience with oil 
of Pinus pumilio in medical practice. 
The oil seems to be quite an efficient 
remedy in treatment of the bronchii, 
lungs and bladder. It may also be used 
for diseases of the skin and scalp and 
for acute rheumatism. According to 
Quilico, oil of Pinus pumilio sterilizes 
the air when atomized. It does not 
seem to affect the kidneys or heart; 
at least the urine of animals treated 
with the oil showed no pathological 
changes. For further reference we rec- 
ommend the original treatise of A. 
Quilico. According to the author, nine- 
ty per cent of the patients suffering 
from pulmonary tuberculosis were 
clinically cured by injections of Pinus 
pumilio oil. Tuberculosis of the blad- 
der was also alleviated by injections of 
10 per cent oil Pinus 
pumilio in neutral olive oil and the 
same treatment healed ordinary blad- 
der inflammations. For dry pleurisy, 
Quilico recommends an immediate in- 
jection of a 5 per cent solution of Pinus 
pumilio into the pleural cavity, where- 
by a resolving and quieting effect is 
at once achieved. Bronchial catarrhs 
and even cancer of the lungs can be 
abated by inhalation of the oil under 
pressure (Scarpa method). In 
severe cases intramuscular injections 
of the oil should be made. 

These reports appear very promis- 
ing, but are given here with reserva- 
tions. At any rate, more thorough in- 


solutions of 


more 


vestigation along the same lines seems 
to be worth while. 


Oil Pinus Cembra, L. 


This oil is distilled almost exclu- 
sively in Southern Tyrol. 

The Pinus cembra, L. tree grows at 
the same altitude and is interspersed 
with Pinus pumilio. Separate patches 
of Pinus cembra, L. exclusively occur 
only very rarely. The oil is not a reg- 
ular product of commerce because 
Pinus cembra, L. is not frequently en- 
countered and plant material is avail- 
able only if the woods are thinned out 
or if the material is cut near a dis- 
tillery. Otherwise cutting of the plant 
material and harvesting closely resem- 
ble that of Pinus pumilio. 

A yearly minimum production of 
100 kilos of oil may be estimated; 
maximum—1000 kilos. Regular year- 
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Pinus Cembra 


ly production of this oil cannot yet 
be counted upon. 

Small twigs and attached needles 
serve as plant material and these are 
cut up before distillation. As in the 
case of Pinus pumilio, distillation is 
carried out only in summer. The yield 


TABLE IV 

Specific Gravity at 
18° C.s 

Optical Rotation a,: 

Refractive Index 


0.8616 to 0.8584 
11° 38’ to Is” 17 





Np2°: 1.475 to 1.478 
Ester Value: 3.7 to 11.2 
Solubility: The oils were soluble 
in 5 to 7 volumes and 
more of 90% alcohol 
with slight turbidity 
TABLE V 
Specific Gravity at 
15° C.: 0.876 
Optical Rotation a): 10° 30’ 
Refractive Index 
Np20°: 1.4754 
Ester Value: 18.5 = 6.5% Bornyl 
Acetate 
Ester Value after 27.1 = 7.5% Total 
Acetylation: Borneol 


Solubility: Soluble in 9 volumes of 
90% alcohol with 
turbidity 

Boiling Range: 

Up to 155° C.: 9.2% 

155° to 160° C.: 11.3% 

160° to 165° C.: 10.9% 

165° to 170° C.: 11.2% 

170° to 175° C.: 3.4% 

175° to 180° C.: 0.6% 

180° and above: 23.4% 


(decomposition 
products and 
residue) 


of oil is high, amounting to one per 
cent and frequently more. 


Chemical Constitution 


A thorough investi- 
gation of the chemical constitution of 
Tyrolean Pinus cembra oil is still to 
be undertaken. 


Physical and Chemical Properties 


Ten oils of Tyro- 
lean origin had the constants*® shown 


in Table IV. 


A sample of pure oil collected by 
the writer in Southern Tyrol showed 
the properties given in Table V. 


Employment 

Oil of Pinus cem- 
bra, L. is usually lower priced than 
oil of Pinus pumilio and since the con- 
stants of the two oils are very closely 
related, the lots of oil of Pinus cembra, 
L. occasionally available are mostly 
used for the stretching of oil of Pinus 
pumilio. However, it should be noted 
in this connection that the odor of oil 
of Pinus cembra, L. is somewhat finer, 
sweeter and more pleasing than that 
of Pinus pumilio. Therefore, the mix- 
ing of these two oils may not be con- 
sidered adulteration in the usual sense. 


Larch Turpentine 


(Balsam of Pinus laricio) 


The balsam occurs not in the bark, 
but in the trunk of the tree. In order 
to collect the balsam the trees are tap- 
ped by drilling holes about one foot 
above the ground. This can be done 
all year around. The holes are closed 
with wooden plugs and after a time 
the balsam is collected. When the 
plugs are removed the gum can easily 
be spooned out. It is subsequently 
filtered through sacks whereby the so- 
called “larch turpentine, crude or for- 
est-filtered” is obtained. Further puri- 
fication can be effected by clarification 
over a layer of pine needles. Fifty to 
one hundred kilos of larch turpentine 
are thereby obtained daily in the dis- 
tilleries which carry out the regular 
distilling of all kinds of pine needle 
Clarification can also be done 
through modern machine filters and by 
the elimination of water in vacuo 
whereby very clear balsams are ob- 
tained. 


oils. 


Employment 

Larch turpentine is 
used in pharmacy in plasters, and in 
the lacquer industry as a softener. Be- 
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cause the product is soluble in alcohol 
it has a place in the perfume industry 
as a fixative. 


Pine Needle Extracts 


Pine needle extracts are the concen- 
trated water extracts of all kinds of 
pine needle material, especially of 
Abies alba, Mill., Pinus pumilio, Pinus 
sylvestris, L. and Pinus picea. For the 
making of these extracts two methods 
may be employed: 

|. The condensed water accumulating 
in the stills during the regular process 
of oil distillation, particularly in un- 
insulated copper stills, is concentrated 
after the process of distillation of the 
pine needle batch is completed. 

2. The cut and crushed pine needle 
material is steam distilled in the reg- 
ular way in order to obtain the essen- 
tial oil, then water is added and the 
residuary material in the still is boiled 
for one or two hours. The water ex- 


drawn off and concen- 


tract is then 
trated. 

This second method gives a product 
somewhat inferior to the extracts made 
by the first method. 

The obtained 
black and in appearance and consis- 
tency resemble birch tar. They have 
a somewhat cooked by-note which, how- 
ever, can be eliminated by the addition 
of about 0.2 per cent of distilled pine 
are water- 

materials, 


masses are almost 


oil. 
consist of 


needle The extracts 
soluble, bitter 
tannin, plant mucilage and small wood- 
en particles. In order to protect these 
extracts against spoilage (fermentation 
and formation of mold) preservatives 
such as benzoic acid or formic acid 
must be added. 

Pine needle extracts are used in Eu- 
rope, particularly in Austria and 
Switzerland, as a basis for bath prepa- 
rations. Since they are natural prod- 
ucts they have a certain therapeutic 
value. 

Analysis of a pine needle extract 
showed the following properties: 

Acid Value: 47.6% 

Saponification Value: 90.5% 

Insoluble in 95% Aleohol: 32.1% 

Loss by heating (steam bath): 40.9% 

Ash Content: 3.2% 

*® Arch. der Pharm., 231 (1893), 297. 

* Journ. f. prakt. Chem. I. 83 (1911), 489. 

* Journ. chem. Soc. 127 (1925), 2494. 

” Bericht von Schimmel & Co., Jubilaums- 
Ausgabe 1929, 235. 

“Die Aetherischen Ocle,” Third Edition, 
Volume II, 182. 
* Rivist. ital, 
(1929), 7. 
* Bericht 


delle ess. e dei prof. 11 


von Schimmel & Co. (1925), 98. 
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@ VITAMIZED CREAMS AND 
LOTIONS Outside of an article 
published in the now defunct Aromat- 
ics, we believe that we wrote just about 
the first article on the application of 
vitamins to creams. Today, after about 
4 years or so, manufacturers are gradu- 
ally becoming interested in this type of 
cosmetic. Get the advice of your chem- 
ist, or retain an outside consultant. But 
tor the love of Mike, lay off the flagrant 
claims. Be sure that your formula is 
right, or you will get the least action out 
of your vitamins. Then too, vitamin A 
is quickly and readily oxidized. You 
might start out with a thousand units 
per ounce and in a month or so end up 
with little or none. By this we don’t 
mean that vitamins are not all right. 
Not by a long shot! We believe they 
are. But you are no longer dealing with 
materials as stable as mineral oil or 
beeswax. You are dealing with unstable 
substances that require a certain spe- 
cial handling. Labelling too is a mat- 
ter not to be sneezed at, for it is here 
the F.D.A. gets you. Letters coming to 
us from manufacturers prove beyond 
doubt that they don’t know much about 
handling such problems. For heavens 
sake get sound advice from someone on 
this before you get into it. 


@ HERB RINSES Bernord Az Guro 
tells about the use of various herbs in 
his practice of bringing out the lights 
in one’s hair, in a recent issue of 
Beauty Culture. But the that 
struck us as different is a composition 
of fine absorptive grade of charcoal 
plus a few herbs to bring out the 
lustre and brilliance of platinum 
blond hair. This mixture, the author 
states, also acts as a cleanser to any 
yellowish the hair. 
This goes to show that you never know 
to what uses a material can be put. 


one 


discoloration of 


@ NON-ALLERGIC SOAP In a re- 
cent Journal of the American Medi- 
cal Association we find some rather 
interesting data on materials causing 
ellergy from soap. They are berga- 
mot, cottonseed and coconut 
boric acid, borax, formaldehyde, hy- 


oils; 


drous wool fat, mercury compounds, 
orris root, quinine, resorcinol, phenol, 
saponified cresol solutions and lilac 
perfume. “In general, it would seem 
safe to avoid highly scented or highly 
colored soaps. There seems to be some 
evidence that shaving soaps are less 
irritating, on the whole, than ordinary 
toilet soaps,” says the Journal. . 


@ CARBON TETRACHLORIDE 
Within the last five years cholesterol 
and lecithin hair tonics have made 
their appearance. In some of the for- 
mulas, carbon tetrachloride has been 
included for its solutizing action on 
cholesterol. In these cases up to 3 
per cent has been used. We never did 
like the idea of this inclusion. Carbon 
tetrachloride is dangerous, and can 
produce cirrhosis of the liver on in- 
halation of the fumes. The smallest 
amount that will produce damage of 
the liver is within the therapeutic 
dose of the chemical, which is 2.5 
to dec. Work carried out at the Uni- 
versity College Hospital Medical 
School in London shows that multiple 
exposure will cause dangerous changes 
in the liver when the amount 
ingested is less than the therapeutic 
dose. Rubbing the tonic containing 
carbon tetrachloride into your head 
exposes you to dangers of inhalation 


even 


of fumes and scalp absorption of 
the chemical. It is something to think 
about. 


@ NEW ALKALI A newnon-volatile 
organic base is sold as a 40 per cent 
solution of a quaternary ammonium 
hydroxide derivative. The product has 
a light amber color, and a pronounced 
fishy odor. However, when mixed with 
fatty acids, this odor is greatly toned 
down. The material neutralizes and 
forms salts with organic and inorganic 
acids. The fatty acid salts are excellent 
soaps. These salts are usually very 
soluble. The new material completely 
dissociates in water, and in some cases 
replaces stronger alkalis, so-called. 
The manufacturer claims the salts of 
this new base are sometimes superior 
to corresponding alkali metal salts. 
Time will tell. 
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Here is a true picture of the “kitchen stove manufacturer”. We had long 
sought him without suecess although we had heard much of his work and 
no little of its menace to the perfumer. At last we can analyze his mo- 
lives, test his knowledge, and devise ways and means to curb him or 
remove him utterly. For here is his “Confession”. Mr. Gaige, well-known 
New York producer and playwright, pietured above in laboratory costume, 
admits that he makes perfumes and cosmetics. And how he uses slycerine ! 


EDITOR. 


Ar last it can be 
told. Perfumers and manufacturers of 
cosmetics who blamed the depression 
and other such trifles for any falling 
off in their business in recent years were 
sadly mistaken. It was actually due to 
the competition of one Crosby Gaige, 
by vocation a producer of plays on 
Broadway these thirty years or so, but 
by avocation an amateur cook, wood- 
turner, printer, bookbinder, etc. This 
gentleman, if you permit me to apply 
the hackneyed word to a Broadway 
impresario, this gentleman in recent 
years proceeded to add amateur per- 
fumery and cosmetics to his stableful 
of hobby horses. So there you have the 
culprit caught and self-confessed! 

I even confess that I have been get- 
ting a great kick out of the enterprise. 
I open that cosmetic closet and gaze at 
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the well furnished shelves of bottles 
creams and lotions and per- 
with all the 
pride of a parent. Like all parents, too, 
I doubtless exaggerate the virtues of 
my products. [n any event, I venture 
into the pages of your journal as a 
fellow worker and an uninvited mem- 
ber of your noble craft. 

My total output in these years has 
not quite upset the statistical division 
of the Department of Commerce. But 
it has sufficed to provide lovely holiday 
gifts for lovelier ladies like Fay Bain- 
ter and Jane Cowl and Connie Cum- 
mings and Linda Watkins. 

The “factory” is only one corner of 
my capacious kitchen at Watch Hill 
Farm, in upper Westchester County, 
where a row of tumbled hills is reflected 


in the Hudson River. On hushed nights, 


and jars 
fumes of my own making 





An 


ntruder 
Confesses 


Ky CROSBY GAIGE 


when decent folks are asleep, there is 
in this special corner a mysterious 
brewing and boiling and pressing of 
essences—the Great Menace to the Per- 
fume and Cosmetic Industry is then in 
full eruption. The next batch of visitors 
to the Farm is rewarded with samples 
of my handiwork. The comments are 
always highly complimentary, which 
speaks well either for my cosmetics or 
for the politeness of my guests. 

It all came about because | had a 
garden, and being an acquisitive crea- 
ture, who collects almost everything 
except money, there drifted into that 
garden from all points of the compass, 
literally hundreds of different plants. 
How that garden happened is another 
story. At the moment, the important 
fact is that its neat beds, lined by walks 
of slate and plots of grass, soon were 
studded with plants of an_ infinite 
variety, ranging from the most hum- 
drum to the most exotic. There were 
sweet-smelling herbs and flowers of 
haunting fragrance and leaves whose 
life-blood left nostalgic aromas on 
your fingers if you touched them. 

It was the hope of capturing and 
preserving these radiant essences that 
made me a tyro perfumer, and that in 
turn led me into the adjoining empire 
of foundation creams, vanishing 


creams, cold creams and _ finishing 
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creams, as well as the suzerainty of 
lotions. 

My first step was to subscribe to the 
cosmetic trade journals and to purchase 
a few highly technical books. These 
convinced me instantly of how little I 
knew, but challenged the craftsman in 
my soul. Next I provided myself with 
a still and other equipment. Then | 
proceeded to stock up on those ingredi- 
ents which I could not distill from the 
garden beds or pilfer from the pantry. 

At that point I discovered that what 
I had undertaken lightly, as an amuse- 
ment, amounted to flirtation with bank- 
ruptcy. Certainly it would have been 
cheaper to buy the finished products 
you people offer than to roll my own. 
I am still rather appalled by the high 
cost of home-made cosmetics as a hobby 
—in fact, I am impressed with the high 
cost of saving money in general. But I 
perservered all the same, and soon the 
Crosby Gaige Perfumery and Cos- 
metics Works, covering an area of fully 
forty square feet, were cluttered with 
oils, essences, jars, containers and 
chemicals without number. 

The one thing I remember best from 
those hectic pioneer nights as an ama- 
teur cosmetician, curiously enough, is 
glycerine. Whatever other items any 


‘formula might list, glycerine was near- 


ly always there, like fate itself. Those 
magnificent creatures who make up 
cream receipts and lotion recipes and 
perfume formulas for humble folks 
like myself to follow slavishly, all 
seem to have a weakness for glycerine. 

As I proceeded with my experiments, 
of course, I discovered why. Indeed, if 
I were a poet instead of a manufacturer 
of cosmetics, I should at this point sing 
a hymn to the glories of glycerine. 
Whenever I got stuck and was not quite 
sure what to do next, I added glycerine, 
and it always worked, like Aladdin’s 
Lamp. Did I need a solvent or an 
emollient, a smoothener or a preserva- 
tive, a freshener or a binder, this chem- 
ical Jack-of-all-trades filled the bill. 
I learned that it retains moisture and 
excludes moisture and does everything 
but handsprings. Glycerine thus became 
a habit in the course of my enterprising 
concoctions, and to this day and hour, 
a gallon of it is always at hand on 
Watch Hill Farm. It pours over, I may 
add, into the other departments of my 
variegated hobbies, so that I use it to- 
day in mixing my flavors for the cook- 
ing department, in softening leather 
for the book-binding department, etc. 
But, above all, it reigns supreme in 
the cosmetics laboratory. 
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In any case, the soul of my garden 
was soon nicely bottled and labeled on 
my shelves. The quantities of oil that 
I distilled from rose petals (and I had 
the real rosa centrafolia to work with) 
and from the pungent foliage of the 
pelargonium citriodorum, were dis- 
couragingly small. To augment my 
stock, I admit, I paid visits to amazed 
but friendly importers of essential oils 
and other useful chemicals. Then be- 
gan the fascinating business of creative 
blending, not only of perfumes, but of 
a large number of accessories of the 
household toilet and bath. 

I shall never forget the rapt wonder 
in the eyes of that superb actress, Jane 
Cowl, as she watched me brew a cold 
cream for her, with a base of the oil of 
sweet almonds and a perfume of Parma 
violets, mitigated and made baffling 
with a touch of vetivert. 

For the enhancement of my friend 
Francesco Bianco, scholar, Latinist and 
bibliophile, I cencocted a perfume 
upon the theory that oil of birch tar 
would arouse in his consciousness the 
nostalgia for Russian leather bindings 
which he knows so well ‘and loves to 
touch. 

Thus, for many of my friends I 
found aromas and creams that blended 
somehow with their characters and 





their interests. Something gentle and 
tender for a Connie Cummings; some- 
thing exotically robust for a Kenneth 
MacKenna; something as fresh and 
soothing as dewdrops for a young 
lady of eight. As a matter of fact, by 
this time I suspect that a few of my 
closer friends are a little scared of 
what I may offer them—just as one is 
a bit scared that a crystal-gazer may 
tell us more than we care to know about 
ourselves, 

As I proceeded in my hobby, I had 
a sense of guilt in relation to the cos- 
metics industry for thus intruding on 
its domain. Now, having set down the 
whole story in one of their own jour- 
nals, my conscience is in some degree 
appeased. Confession is good for the 
soul. 

That garden of mine, now that sum- 
mer cannot be far behind, again domi- 
nates my mind, taking high rank with 
the new play I am casting and the one 
I am rehearsing. Dabbling in cosmetics 
and perfumery has endeared it to me 
doubly. Whatever comes of this, my 
newest hobby, I have at least two things 
on the credit side. First, the garden. 
Second, that redoubtable gallon of 
glycerine for cosmetics, cookery, ama- 
teur pharmaceuticals and general 
utility. 


ABSTRACTS FROM FOREIGN JOURNALS 


Under this heading are pub- 
lished brief abstracts of articles, 
both technical and general, from 
foreign journals in this field, to- 
gether with page and volume refer- 
ences. We cannot furnish complete 
copies of these articles or journals 
but will be glad to supply the ad- 
dresses of the publishers upon re- 
quest. 


Dr. R. Fornét (Der Parfiimeur, 10, 
11, 215, 1936) discusses the use of rho- 
dinol in the composition of original 
perfumes. He recommends it in small 
quantities in a variety of compositions 
and indicates the physical constants of 
a pure grade of the material. Several 
formulae are given. 


RQ 


E. V. Christiansen, writing in Arch. 
Pharm. Chemi., 92, 172, 197, 1935, 
gives a method for the synthesis of 
glycerol mono-stearate, mono-oleate 
and mono - laurate. Glycol mono- 
stearate is also readily made. Glyceryl 





mono-stearate made by the method 
discussed, gives a product containing 
about 5 per cent free fatty acid. The 
material emulsifies directly with hot 
water, but the presence of sodium 
stearate is necessary to get a good 
emulsion with high water content. A 
formula for a good cosmetic cream 
is given. Through Quart. J. Pharm. & 
Pharmacol. 8, 578, 1935. 


Sumner and Lloyd criticize the man- 
ufacture of glycerite of starch B.P. 
1932, in Pharm. J., 82, 145, 1936. 
S. and L. find that with the newer 
method discoloration of finished prod- 
uct results, probably due to the higher 
temperatures recommended. The new- 
er product has a firmer consistency, 
and is more opaque. It is suggested 
that the temperatures be changed to 
read “heat at a temperature between 
110-120°C.” To avoid clumping, the 
starch should be added to the mix- 
ture of water and glycerine. 
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PIVOTED MOTOR DRIVE 


‘This writer has had a mortal fear 
of gears and of chains on short center 
drives with so many unskilled girls 
around. For the short center drive, a 
pivoted motor base in combination 
with a flat leather belt is the solution 
apparently. 

The motor is rigidly bolted to a 
pair of cast iron or steel arms, which 
thus become a part of the motor frame. 

Both arms carry bearings and 
through these a pivot shaft passes. 
The pivot is mounted horizontally in 
a base and adjustments are provided 
for taking up belt slack or stretch and 
lining up the belt laterally. 

The motor as a whole is free to 
swing around the pivot, its weight 
being supported in part by the pivot 
and in part by the belt. The weight 
of the motor is utilized to apply 
tension to the belt. By adjustment of 
the arms, the motor may be moved 
toward or away from the pivot. Thus 
the lever arm of the motor may be 
regulated to give the desired belt 
tension. 


CLAIMS AND COUNTER CLAIMS 


There have been so many claims and 
counter claims on competitive equip- 
ment to do any given manufacturing 
or packaging operation that it is small 
wonder that production men sometimes 
become confused. 

It is refreshing to observe that one 
English firm is lending a 121% quart 
mixer for pastes, ointments and the like 
to interested cosmetic manufacturers 
for 30 days’ free trial. This affords the 
opportunity to experiment on a semi- 
works scale to prove what may be ex- 
pected of the regular commercial size 
mixers. 

One American firm loans a pressure 
filter to prove the comparative value of 
their various filter aids on any given 
filtering problem. The filter is fitted 
with the necessary accessories so that 
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IMPROVING PRODUCTION 


By RALPH H. AUCH, A. B., Ch. E. 


the test runs can be both qualitative and 
quantitative. Incidentally, the compara- 
tive value of competitive or currently 
used filter aids can also be determined. 

There should be more of this sort of 
thing. 


PROVING PRACTICABILITY OF 
NEW CONTAINER OR PACKING 


Despite the assurances based on the 
past experience of the vendors of bot- 
tles, jars, cartons and shipping con- 
tainers, new packages and new pack- 
ings sometimes break down in transit. 
Sometimes, too, merchandise is packed 
too heavily and securely, i.e., need- 
lessly expensively. 

In the former case any fears may be 
set at rest and in the latter case econ- 
omy can ve tested readily. Simply ship 
a unit of merchandise to five or six 
widely scattered distributors, whole- 
salers or chain warehouses and request 
them to ship them back immediately 
upon receiving them. Any shortcom- 
ings in packing or packaging are 
bound to show up so that they may be 
corrected. 

The plan is a good safety measure 
on prizes, on premiums and even dis- 
play material for that matter. 


PERFUMING TOILET PRODUCTS 


Recent years have seen remarkable 
progress made in the art of soap per- 
fuming. A few of the larger soap manu- 
facturers and essential oil houses have 
done a remarkably good job. 

The modus operandi is simple, but 
the outlay for the time and labor in- 
volved is considerable. Basically, there 
are only three types of soap—namely 
—cold process, boiled and milled. The 
experimental work obviously is con- 
fined to the type of soap of interest. 
Each of the raw materials, whether es- 
sential oils, aromatic chemicals or “still 
bottoms,” for that matter, that go to 
make up any given perfume compound 








or contemplated one is incorporated 
separately in different samples of the 
soap of interest. 

Age testing will disclose any tend- 
ency to discolor the soap, any change 
in character of odor and any fading of 
intensity. Many materials highly re- 
garded through the years have lost 
favor as a result of this work. 

Now, there are relatively few basic 
types of cosmetics exclusive of special- 
ties, such as depilatories, deodorants, 
astringents, etc. Creams of ointment 
type, containing no water; greasy cold 
cream type containing water up to a 
third of its weight; vanishing cream 
containing water and free fatty acid; 
powders and lotions about covers them. 
Here is a wonderful opportunity for 
some basic work of value to the indus- 
try as a whole. 


COLORED VERSUS WHITE LABOR 


On menial, distasteful jobs and for 
porter work, the question often arises, 
shall white or colored help be em- 
ployed? This writer has long been on 
record favoring colored. 

There are many reasons for this atti- 
tude, only a few important ones of 
which will be advanced. A white em- 
ployee either has to be of low intelli- 
gence or down and out to accept such 
employment. Sooner or later, and fre- 
quently sooner, if a vacancy in a more 
desirable job occurs the white expects 
to get it. 

If given the place, the chances are 
he will discharge the duties not nearly 
so well as a higher type hired specifi- 
cally for the place. If denied the ad- 
vancement, he frequently becomes a 
malcontent. 

A colored person, even possessing 
reasonable intelligence and fair educa- 
tion and exerting diligent application, 
is content to go along year on end at 
the same wage on the same job and 
extending due courtesy to employees 
and employer alike. 
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For reasons, good or bad, or 


May, the Month 


. for no reason at all, practi- 
of Conventions 


cally every convention or 
meeting in which the essential oil consuming industries are 
interested seems to fall in the month of May. American 
Drug Manufacturers, Proprietary Association, Toilet Goods 
Association, Flavoring Extract Manufacturers, Canadian 
Perfumers, all fall within the three weeks ending the first 
week in June. It is really too much. Even if we could sur- 
vive the round of entertainment, and entertainment in this 
industry means something, it would be impossible to find 
time from our own affairs to attend the sessions of all of 
these groups. Something ought to be done to stagger 
them a bit. 

There are enough pressing matters this year to make 
attendance at all of these meetings very much worth while. 
Food and Drug legislation is still hanging fire to the secret 
delight of some of the medicine manufacturers and to the 
disappointment of most of the manufacturers of toilet prep- 
arations. Taxes were never more important as a subject 
for consideration and action. Trade practices, rapidly 
growing worse since the codes were swept away, should 
have some discussion. And these are only a few of the 
many matters which could be discussed and perhaps set- 
tled at the annual conventions. 

To our readers, the convention of the Toilet Goods Asso- 
ciation is naturally of the greatest interest. This all-em- 
bracing group, formed last year following what seemed 
to be a threat of permanent dissension in the industry, is 
really meeting for the first time. Its activities since last 
spring’s All Industry Conference have been praised and 
criticized vigorously and at times passionately by members 
of the industry. The criticism has been directed almost 
entirely against what has not been done. All excepting 
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a few of the chronically disgruntled agree that what has 
been undertaken was carried out as well as conditions 
would permit. 

We believe that the Toilet Goods Association should be 
continued and strengthened. We also agree with those 
among its critics who feel that a somewhat different policy 
on the Federal Excise Tax, notably on forcing a more 
equitable and stable body of regulations, would be ad- 
visable. We should like to see some organization handle 
trade practices although we agree with those who fear thai 
consideration of this subject might again split the indus- 
try into factions. 

On these subjects and a few others, there are decided 
differences of opinion. We are glad that all views will be 
represented on the convention program, not merely for 
discussion from the floor, which experience shows just 
does not take place, but actually on the program itself. In 
this way the officers and board, who have been freely 
criticized by those who feel that “a small group is run- 
ning the association,” may free themselves from this com- 
plaint and perhaps secure a mandate from the industry 
for their future activities. 

If our courage were not running a bit low, we might 
suggest that there be no “Nominating Committee” to pre- 
pare a slate of officers and directors and that nomination 
and election should be by secret ballot entirely. That 
would be an innovation which would cut the ground from 
under those who claim vociferously, but on a “please don’t 
quote me” basis, that everything is staged and prearranged 
by one group which “wants to run things forever.” 

Finally, we urge every member to be present and to 
come prepared to say what he thinks. We shall have slight 
sympathy for those who stay away and complain later that 
their views are ignored by the association and its new board. 
This can be an excellent convention and send the Associa- 
tion away to a year of very worthwhile activity. Whether 
it is or not depends entirely upon a large and active atten- 
dance representing every group in the industry. 


Is it desirable that a definite 
Is a Definite 


Ruling Desirable? 


ruling, settling once and for 
all the question, “Who is the 
manufacturer?” be made by the Bureau of Internal Reve- 
nue? Is such a ruling desirable even though it would mean 
that everyone in the industry would be assessed a full ten 
per cent of the actual wholesale selling price to the trade, 
regardless of where the goods were made and through 
what combination or group of companies they passed be- 
fore finally reaching regular distributive channels? 

One group in the industry with much at stake in the way 
of abatements, holds that the present indefinite status is 
better. This group feels that a freezing of the situation 
might militate against abatements or reductions which are 
still possible so long as the Bureau does not actually define 
and clarify the situation. Another group, more numerous, 


but not so powerful financially, wants clarification. This 
group feels that stability and a possibility of acting with 
confidence and without fear of future reversal or heavy 
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additional assessments is much more to be desired than 
a rather remote possibility of tax reduction through one 
or another method of procedure. 

More than a month has passed now since the Oliphant 
ruling “modified” the previous ruling by Mr. Charest. In 
the month, confusion has become worse. Collectors in the 
various districts are interpreting the new regulation in 
various ways. Manufacturers have no idea what their taxes 
are to be now or in the future. Excepting in the case of a 
very few favorably placed manufacturers, no steps have 
been taken with Washington to clarify the situation. Few 
in the industry, it is true, are equipped with knowledge or 
authority enough to bring about clarification in their own 
cases. No trade organization has done anything to bring 
order out of an extremely muddled situation. 

Under the circumstances, and viewing the present situ- 
ation from the standpoint of the industry as a whole, we 
still feel that no trade organization can do a better job 
for the industry now than to undertake to force a definite 
and final ruling on the question. It should not be diff- 
cult. Other industries have done it without great trouble. 
If it is not done, penalties and litigation are almost sure 
to follow in the cases of many of the industry’s members. 
The possibility of benefits for a few should not be per- 
mitted to block the entire industry’s wishes in the matter. 

At no time while the tax has been in effect has it been 
administered so that all manufacturers paid on the same 
basis. Ten per cent is bad enough in all conscience, but 
it is intolerable when one must pay while the other escapes. 
The remedy is not difficult if concerted action is taken by 
those affected. We repeat, no trade organization can under- 
take more worthwhile work for the toilet goods manu- 
facturer. 


Whatever may have been the 
intention of the Bureau of In- 
it re- 


An Unreasonable 
Alcohol Ruling 


ternal Revenue when 
cently promulgated Regulation 92 regarding the records 
which must be kept by holders of permits for alcohol, the 
effect seems very likely to be unfortunate for industry. 
The new regulation insists that daily notarized reports of 
alcohol stocks be filed by permit holders. Of course, permit 


holders have to maintain daily records, but it is hard to 








see how law enforcement will be assisted by requiring 
daily notarized reports. On the other hand, it is easy to see 
that much unnecessary trouble will be caused reputable 
concerns by this new regulation. Is it not pertinent to ask 
the Bureau just what it expects to prove by this new re- 
quirement, and why the same result could not be reached 
without unduly burdening manufacturers who have trouble 
enough as it is? 


There seems to be little doubt 
in the minds of the industry 
that in the toilet preparations 
industry, the NRA code accomplished much for general 
betterment. Unfortunately, its good effects passed rapidly 
as soon as NRA was declared unconstitutional. Immedi- 
ately after the Schechter decision, most of the State In- 
dustrial Recovery Acts were repealed or suffered to lapse 
even though the decision of the Supreme Court did not at 
all affect their constitutionality, and there is good reason 
to believe that they might have remained effective. 

One, at least, still seems to be doing business and very 
good business at that. The Utah Industrial Recovery Board 
has just ruled on a case of unfair trade directly affecting 
the sale of perfumes, and its ruling, if upheld, may point 
the way to action in other states in which the “little NRA 
laws” have not actually been repealed. The case involved 


One State NRA 
Still Effective 


the sale of perfumes at bargain prices with labels carrying 
such devices as “Chanel No. 5 type,” “L’Heure Bleue type” 
and so on through a wide range of well-known brands. The 
Board held that the word “type” in such connection was a 
violation of the state advertising laws and the seller agreed 
to cease the practice in future. 

Further, the state Board has announced that it will en- 
force to the best of its ability the state laws relating to fair 
trade practices, Sunday closing, anti-monopoly, labor and 
other matters formerly dealt with in NRA codes. It will 
also attack the policy of selling below cost on the ground 
that this tends to eliminate the small dealer. 

In the case of toilet goods, it seems too bad that other 
states were in such a hurry to obey what they thought was 
a Supreme Court mandate, but what in reality had nothing 
in the world to do with the enforcement of state laws 


against unfair practices. 


letters 








Like All Odor Classifications, Bienfang’s 
is Interesting but Not Perfect 
Epitor, The American Perfumer. 

Sir:—Please tell Dr. Ralph Bienfang that 
he has missed his calling. He should not 
waste his time writing subtly iconoclastic ar- 
ticles for The American Perfumer. The whole 
article on “Odor Curves” is the richest thing 
I have ever seen. Even the location of the ar- 
ticle in your magazine, next to de Navarre’s 
column, has a subtlety all its own. 

A number of facts are interrelated to pro- 
duce curves. The curves have no meaning or 
utility as far as perfume compounding is con- 
cerned, As to the component parts of odors as 
analyzed by Bienfang, to wit: Strength, Tone, 
Clarity, Persistency, Esthetic Effect, it would 
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be inferred a perfume containing all these fac- 
tors to the highest degree would be best. His 
curves show this is not so, for the Chenopo- 
dium or Weedy curve has the least area above 
the curve. 

Bienfang’s “Strength” seems to be a com- 
bination of high volatility and strongly char- 
acterized Crocker odor factors. 

His “Tone” is the Piesse scale, in which 
high notes seem to be odors characterized by 
high sweetness or sourness, and low notes 
those characterized by high burnt or goaty 
aspects. 

“Clarity” seems to be restating the fact that 
perfumes high in one factor and low in others 
have ‘a distinct or plain appeal to the con- 
sciousness. 


“Persistency,” as used by him, seems to be 
a confusion of two things; one is volatility 
factor, and the other is chemical composition 
with its physical effect. Rose, due to the fact 
it is mostly made of alcohol, is very non-irri- 
tating and soothing and does not cause quick 
odor paralysis, as does violet. 

“Esthetic Effect,” as used by him, seems to 
sum up psychological reactions due to race 
customs, personal environment and associa- 
tions. 

If Bienfang has a real criticism to make of 
Crocker’s Classification, I would like to hear 
it. I have convinced myself that Crocker’s 
scheme is useful. 

George B. Bradshaw 


Wilmington, Del. 
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ibe bonds the PENDULUM 


With the Spring 
in full swing, and the Summer season 
ahead, the forecasts we made in this 
department earlier in the season must 
be pretty apparent now. And just as 
women cosmetic-con- 
scious, as one result of the depression, 


have become 
and flower-conscious as one more evi- 
dence of the style pendulum’s never- 
ceasing momentum, so, eventually, will 
they the 
dawn day couturiers 
will have less work to do, and some 
will have more. 

When sufficiently 
type-conscious, we will not find it pain- 
fully possible to walk down the street 
seeing short, plump brunettes with 


become type-conscious, at 


of which some 


women become 


by Zodinn. a lees, 


olive skins in wide-shouldered, beruf- 
fled “Margot” costumes, enhanced with 
nauturelle face-powder, orange 
stick, 
colored gloves 


lip- 
eye-shadow, _ brilliant 
nuff sed!—or tall, thin 
tight-fitting man-tailored 
suits, with high-heeled shoes, carrot ac- 
further embellished by 
Chinese red cheek and lip-rouge, violet 


green 


blondes in 


cessories, 


One house, in a smart promotion, ties up a 


revival of its violet perfume with window 


display, new packages and unusual booklets. 


— 


eye-shadow, black mascara and bronze 
nail-polish. 

We shall see more becomingly at- 
tired women, adapting the mode to 
their individual 
minority 


instead of a 
of sophisticates who wear 
their all-flower hats in carnation or 
English Vionnet inflated 
shoulders; timeless casual coats: sim- 
ple, feminine, gently-shaped foot-gear 
and gloves; cummerbunds worn with 
Boleros of a color to complement dis- 


types, 


daisies; 


criminately chosen make-up; distinc- 
tive toutes ensembles that are visible 
evidence of inherent taste, combined 
with perception of individual needs. 
When the dawn of self-recognition 
of type and its needs are clearly per- 
ceived, perhaps, too, we shall have 


fewer cosmeticians promising youth 
and beauty irrespective of type, regard- 
less of futility, ignorance or be- 


let us de- 
advertisements that say 
“Here, at your command, is the sure 
way, etc., etc.; “Win back smooth, 
line-free skin quickly”; “Often a 
bridesmaid but never a bride”; “Melt 
roughness, bring out new, fresh skin 
for powdering”; “All the loveliness of 
spring is yours to have and hold”; 
“Balmy Blank promises (note that 
word!) soft, radiant 
beauty. Promises (again!) this beauty 
in and out of season, for many, many 
years to come.” 

But why go on? All these different 
manufacturers—and many more like 
them—saying the same thing in one 
issue of one consumer publication. 
Multiply these by the number of wo- 
men’s magazines in the field and you 
will have some idea of why so many 
women are skeptical about many 
beauty preparations on the market. 


wildered confusion. Fewer 


voutly hope! 


you smooth, 
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VISITS 
TO MANUFACTURERS 


We found a manu- 
facturer the other day, who was de- 
lightfully uncommercial. Having 
heard shrewd buyers say that the line 
sells and resells, more and more, day 
by day; having heard smart consum- 
ers rave about the products before 
we made our visit, we were prepared to 
find a clever merchandiser, a dollars 
and cents points of view, a progressive 
and ambitious program. 

We were pleasantly pleased to find 
gentleness, sincerity, simplicity, a sense 
of appreciation—and humor! which 
spoke eloquently of a cultural and so- 
cial rather than a sophisticated back- 
ground. 

For here was a woman who had 
pioneered fearlessly in a field filled 
with tombstones, bringing to it a fresh 
point of view. 

She has developed her cosmetics 
with vegetable and herbal bases, in- 
stead of with mineral oils, a thing 
which we have long since contended 
should, could and would be done some 
day—and now a woman has done it 
and made it pay! 

She has given her perfumes mem- 
ory-stirring names, evoking word-pic- 
tures of happy reminiscences. What 
woman could think of “Woods-at- 
Night,” “Tapestry,” “Good News,” 
“Don’t Tell,” “Heliotrope,” without 
harking back to some happy mem- 
ories of her own, to relive and revivify 
them by proxy, and to want to keep 
on doing so? 

Inherent feminine psychology; im- 
peccable taste; simplicity and sincer- 
ity are potent qualities with which to 
enter the portal of success. 


SEEN IN THE STORES: 


Several Philadelphia stores are put- 
ting on promotions on a fine and well- 
known line of non-alcoholic perfumes. 
These come in India-gum-wood boxes, 
and have new and improved bottles, 
though the old ones, jewel-capped 
brass containers of the convenient, non- 
spillable and unbreakable variety have 
been retained because of demand of 
these for traveling and gift items. 

The most popular odeur in the line 
has blossomed forth into a whole 
family of products, packaged in har- 
mony with the line, and translated into 
face-powder, sachet, dusting-powder, 
talcum, bath-oil and even toilet-water. 
It is attracting a lot of well-deserved 
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attention and netting many sales. As 
these are florals and bouquets, they are 
consistent with feminine preference in- 
dicated so clearly this season. The 
point we are making is this: The line 
is not new; the best-selling perfume 
is not new; yet because it is now being 
brought forward and stressed; because 
several new items were added, it gives 
a psychological impression of new- 
ness! Reflect a few moments. Are you 
passing up any bets like this? Have 
you any items in your line that could 
be newly packaged, cannily promoted, 
and sold on its merits, giving an im- 
pression of newness because of its 
presentation? 


Meh 


You will find here some of the ques- 
tions that are being asked us by manu- 
facturers, wholesale and retail outlets, 
and our replies to them. 

The Question Box will act as a clear- 


ing-house to help you solve your 
merchandising and sales promotion 
problems. Send us your own questions. 


We shall be glad to answer them. 

I1.—Should a recognized perfume and 
cosmetic house, as such, attempt to 
compete with the specialized vanity 
and compact manufacturer, and if so, 
what suggestions would you have to 
offer, bearing in mind the high tool and 
mold charges? 

The difficulties which beset the 
manufacturer of perfumes and cosmet- 
ics, when he brings out yearly or sea- 
sonal compacts, are manifold. He does 
not, if he is industry-wise, expect to 
make money on these, but uses them 
to promote the other items in his line; 
to build up prestige, and to introduce 
the make-up products he merchandises. 
Tool and mold costs are exorbitant 
for him to absorb, and he has never 
done so successfully. The compact 
business has long since departed from 
the days when a woman used one com- 
pact and kept it indefinitely, buying 
ease refills when need arose. Now she 
has adopted the loose-powder case, not 
for the quality or scent of the powder 
it contains, but for the eye-appeal of 
the case itself, which is usually pur- 
chased to harmonize with accessories. 
Thus she may purchase three, four or 
more, and does not wish to pay too 
much for each, except, perhaps, for one 
for formal evening wear, which she ex- 
pects to cost more. 

The manufacturer must remember 
that the case manufacturer, as such, 
has the same problems as he has as to 
costs and margin—if any!—of profits, 
when supplying even a large order. His 
source of profit is the department store, 
where women all over the country can 
and do purchase the good-looking cases 
he turns out. He has only to make 


them in a larger volume than is practi- 
cable for any one manufacturer, keep- 
in mind primarily one thing— 


ing 


which is what every toilet goods manu- 
facturer should do! — anticipate the 
style trend; key his models in harmony 
with the upswing of fashion prefer- 
ences in color, fabrics, accessories, 
clothes; to make his products practical 
and convenient; to price them mod- 
erately, and his problem is far simpler 
than if he depended solely upon the 
orders he gets from the toilet goods 
manufacturer. 

There are two constructive sugges- 
tions which occur to us as a solution 
for the toilet goods manufacturer’s 
problem regarding the compact and 
vanity case dilemma. He knows he can- 
not under present circumstances make 
money on this end of his business, but 
he can style his compacts so expertly, 
adequately and practically, that he will 
cut his losses, particularly if he keeps 
in mind the aforementioned objectives 

of the case manufacturer. Nor 

will he have to change his mod- 

els so often, and as he must 

know, a really beautiful vanity 

will be a constant reminder to 

the woman purchaser that he is 

as careful and considerate of 

her desires and preferences as is 

her favorite department store in 

the matching of her accessories. 

The element of design enters 

into this consumer satisfaction 

in no small way. The trouble has been 

heretofore that the toilet goods manu- 

facturer has styled his compact to suit 

his taste, or to harmonize, according to 

his conception, with his line, which the 

case manufacturer does not do. Style 

your vanities to suit the consum- 

ers’ tastes, convenience and | pocket- 

books, never forgetting to anticipate the 

fashion trend, in color, size, shape, con- 

venience. In this connection good puffs, 

leak - proof powder sections, strong 

catches and quality mirrors are of vital 
importance. 

We have seen only two designs which 
answer all the above requirements, and 
these could be incorporated into many 
individual types of cases, still keeping 
the practical, unusual features of the 
basic idea in the original design. If 
different models of this idea were 
launched by a number of manufac- 
turers, it would not be long before 
women accepted it as THE model, as 
they have swung from solid to loose- 
powder compacts, because some practi- 
eal and inventively imaginative mind 
conceived the potentialities involved. It 
was simplicity, plus practicality, that 
did the trick, as it nearly always does, 
but it remained for many individual 
manufacturers to complicate and con- 
fuse the issue by bringing out hundreds 
of models in an endless variety, in order 
to capitalize upon a basically sound 
idea. 

If enough toilet goods manufacturers 
could agree to cooperate and do busi- 
ness on a cost plus basis, with a contract 
arrangement based upon a given volume 
per year, it would eliminate unfair com- 
petition, heart-breaking losses, and en- 
able the case manufacturers to supply 
each of the manufacturers under con- 
tract with a highly styled, distinctive, 
practical, convenient, economical case, 
upon which they would all make a 
profit. 

Get together! Cooperate instead of 
destructively competing in single units. 
It’s been done profitably in other busi- 
nesses, and you all know it. Try it in 
this industry. It would mean a larger 
volume for each of you, and less head- 
aches for you all. 
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Stealing 


by RUTH HOOPER LARISSON 


DIGGING in the 
sands of time for cosmetic containers 
of the past indicates that all these sur- 
viving relics of feminine vanity adhere 
to certain underlying principles which 
are no doubt the reasons for their pres- 
ervation in their own day as well as 
their value in our present era. Never- 
theless there were presumably cosmetic 
containers of antiquity which found 
their way to the dump heaps of our 
early forebears just as the scrapbas- 
kets and incinerators receive our trash 
today. 

Civilizations of the past few hundred 
years have been traced with bitter irony 
from the dump heaps of cities which 
unfolded, layer after layer, the story 
of passing fads and fancies in each 
community. Yet, curiously enough, the 
really fine things of those same days are 
still preserved by fond descendants of 
the original owners or have found their 
way already into museums prepared for 
the critical eyes of the future. The 


Cosmetic Consultant and Packase desisner 


the 


maxim seems to be this: look to the 


museums for the beauty of the past and 
to the dump heaps for the mediocre or 
homely errors which Time inevitably 
erases from the future. Which all points 
to the fact that we never get caught up 
because the Present insists upon thrust- 
ing out newer inferior objects faster 
than Time can brush them aside. 

In the face of all this, I am bold 
enough to take my chances at a guessing 
game with Time. And since you who 
read and I who write won’t be here to 
check up on my hits, runs or errors, 
we'll never know the verdict; but I be- 
lieve trying to think along with Father 
Time will be an engaging game for all 
of us. And so I am starting a collection 
of the cosmetic containers which I feel 
should have a final resting place in the 
museums of the Twenty First Century. 
Digging in the sands of the present I 
have made my first important discovery. 

The “Adrienne” line, which makes 
its debut this month, sets a new high 
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standard in toilet goods packaging. Its 
virtue lies not in the spectacular but in 
a subtly persistent beauty and appro- 
priateness for its purpose. 

This is practically a 50c. line. The 
only exceptions to this price are the 
single vanity compact at $1.00, the dou- 
ble at $1.50, dusting powder at 75c., 
while of course the talcum drops down 
to the popular price of 25c. The line 
was created for drug store distribution 
and geared to meet the many and va- 
ried problems of drug store merchan- 
dising but at the same time offering a 
value comparable with the high priced 
exclusive lines. The philosophy of 
looking to volume business for the 
profits has left the plus for the con- 
sumer but created plenty of headaches 
for those involved in the origination of 
the products and packages. That is why 
its achievement is outstanding. 

When the sponsors of the “Adri- 
enne” line, over a year ago, set out to 
create a new, low priced, fully com- 
prehensive line their intentions were 
backed up with determination to sur- 
mount obstacles—of which there are 
always plenty, particularly in packag- 
ing at a price. The company started. 
however, at the beginning. 

The laboratory settled down to cre- 
ate products and Gustav Jensen, whose 
work needs no introduction to the cos- 
metic industry, was called in to design 
the packages. By unswerving coordina- 
tion of effort on everyone’s part, the 
work progressed, sometimes with baf- 
fling problems to be met. Instead of 
meekly accepting compromises when 
difficulties arose Mr. Jensen’s slogan 
was “There’s always a way to do it- 
now let’s find the way”. When a de- 
signer can ignore high costs in package 
manufacturing his efforts should mirror 
his ability, but when he must cut only 
the invisible corners, when he 
strive for economy without sacrificing 
quality, he has undertaken a real man 
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sized job. Cooperation on this score 
from the material manufacturers was 
exceedingly important and Mr. Jensen 
as well as the company are most ap- 
preciative of the fine assistance they 
had every step-of the way from the 
houses who worked with them in per- 
fecting each item of the packages. 

A well directionalized merchandising 
plan is now being launched in drug 
stores, while window and counter dis- 
plays, a consumer booklet and other 
dealer helps are already doing yeoman 
service to make women “Adrienne” 
conscious. An interesting bit of infor- 
mation which I picked up indicated to 
me how well it is being received by 
the druggists themselves. In a certain 
drug store which I won't mention by 
name, the line was unpacked and shown 
to the clerks. They were told it would 
not go on display for several days. 
The clerks were so enthusiastic about 
it that they bought the products them- 
selves to take home and use! . .. And 
we have to smother department store 
sales girls with presents, dinners and 
what not to induce them to try out new 
products! I’m still thinking this one 
over and I guess it will make a lot of 
other people stop and think, too! 

The packages are worthy of detailed 
description even though the photo- 
graphs tell the greater part of the story. 
The color scheme throughout is white 
and gold, which, incidentally is so well 
balanced in proportional use of the two 
colors that it attains a distinction not 
always found without a third color. The 
bottles, manufactured by Carr-Lowrey 
Glass Co., are long and slender, but 
not so long as to tip over easily. Caps 
are by Imperial Metal Manufacturing 
Corp. and they are as beautifully made 
























as they are designed. Of polished brass, 
carrying the gold of the ensemble with 
a band of knurling which does not 
extend to either the top or the lower 
edge of the skirt. Wrap around “Pro- 
tectoid” transparent labels by the Den- 
nison Mfg. Co. are printed in dull gold 
and the lettering, which might be called 
a typical Gustav Jensen type face be- 
cause it is so characteristic of him, has 
charm and delicacy and appropriate- 
ness for the products, in addition to its 
classic simplicity. Notice that the two 
lines of type repeat the company and 
product name in such a way that the 
repetition of words in the lower line 
never comes below the same words in 
the upper line of type. Proportion and 
balance are maintained so that at any 
point there is a sense of satisfaction. 

Incidentally the skin tonic is a bril- 












liant green and the astringent a deep 
gold, while the lotion is a milky white. 
The talcum can, made by the Liberty 
Can & Sign Co., is the same size and 
proportions as the bottles. The white 
ink of the lithography is white, a clean 
and clear tone, and the base is reamed 
on with a concealed joint so there is no 
visible bead to mar the line of the side. 
The slip cap, uniform with the bottle 
caps, is proportioned to fit the full 
diameter and covers the sprinkler top. 

The jars by Hazel-Atlas Glass Co. 
are a much lovelier proportion than 
the standard squat jars—thanks to Mr. 
Jensen—and the cap is slightly more 
than one-third the height. The entire 
sides of the jars are covered by paper 
labels manufactured by the Sherman 
Envelope Co. and direction labels are 
placed on the base of jars and back of 
bottles. These wrap-around jar labels 
are in turn covered by “cellophane,” 
which protects them from dust and 
cream when in use. The jar caps are 
of white “Plaskon” moulded by Arm- 
strong Cork Products Co. 

Face and dusting powder boxes are 
made by the E. N. Rowell Co. I like 
their larger diameter and shallowness 
and their undomed tops. A deep gold 
band is set around the base, followed 
by two lines of type, uniform with 
other labels. A gilt edge finishes the 
top, while a gold decoration is 
tered on the cover. Another nice note 
of careful detailing is the “Protectoid” 
shell, covering both boxes. It can be 
wiped clean from dust and a dirty white 
powder box is about the most uninvit- 
ing thing imaginable. 
(Continued on page 89) 
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THERE has recent- 
ly appeared on the market a synthetic 
commercial chemical which has caused 
revolutionary changes in the arts and 
industry. Introduced into the cosmetic 
field, it has within a short time become 
indispensable to the manufacture of 
pleasing creams, lotions, soaps, and 
other preparations. 

The chemists in the cosmetic indus- 
try do not require any resume such as 
we have prepared for publication, but 
there are many persons connected with 
the field in one or another capacity 
who have indicated the desire to have 
available an epitome on triethanola- 
mine. It is to satisfy this desire that 
we have collected and arranged the 
following notes, interpolating here and 
there experiences gained in the use of 
triethanolamine in experimental rather 
than manufacturing work. 

The triethanolamine available in 
commerce for use in cosmetics is a mix- 
ture of mono, di, and triethanolamine 
in the proportions variously given as: 
monoethanolamine, 2 per cent to 5 per 
cent, usually less than 21% per cent; 
diethanolamine, 11 per cent to 20 per 
cent, usually less than 15 per cent; 
triethanolamine, usually more than 80 
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The field for the use of this comparatively new 
cosmetic ingredient, its soaps and emulsions, 
is surveyed by DR. HERMAN GOODMAN, 
author of the forthcoming “Cosmetic Dermatology.” 
He finds the product extremely useful in both 
cosmetic and corrective practice. 


TRIETHANOLAMINE 


per cent, and water, to 100 per cent. 

There was for a time available tri- 
ethanolamine of 99 per cent purity, but 
it was costly and was no more satis- 
factory in preparations than the com- 
mercial mixture. There have been pub- 
lications describing the preparation of 
pure triethanolamine from the tech- 
nical variety. One such process briefly 
abstracted utilized technical triethano- 
lamine, which was first neutralized and 
then made slightly acid to litmus by 
the addition of concentrated hydro- 
chloric acid at 10-15 per cent. Within 
an hour, 70 per cent of pure hydro- 
chloric salts are crystallized. It is 
soluble in isopropylalcohol at 65°C. 
to 1.1 gram per liter: in ethyl alcohol 
somewhat different. The hydrochloride 
salt of triethanolamine in isopropyl- 
alcohol is neutralized with sodium hy- 
droxide and refluxing in three hours 
gives 90 per cent of a base of 99 per 
cent purity. 

The technical triethanolamine avail- 
able is a faintly yellowish liquid which 
It has a faint 
odor of ammonia. Its specific gravity 
is 1.13. It melts at about 18 C.; and 
boils at 277 C., at 150 mm. Triethano- 
lamine is hydroscopic and absorbs car- 


is viscous or syrupy. 


bon dioxide from the air. In order to 
maintain its characteristics triethano- 
lamine must be stored in airtight con- 
tainers. 

Triethanolamine is completely sol- 
uble and mixes in all proportions with 
water. It is miscible with acetone, al- 
cohol, and glycerine. It is soluble with 
difficulty in petroleum ether, the Ben- 
zinum purificatum of the U.S.P., but 
insoluble in gasoline. 

The reaction of triethanolamine is 
alkaline to a degree given as one-sixth 
that of ammonia. Its pH is between 
10 and 11. This makes it an antiacid. 

Triethanolamine is a powerful 
cleaning agent. It has a softening ef- 
fect on the skin. It helps remove black- 
heads and removes grease and scali- 
ness of seborrhoea. There is no skin 
irritation even if the triethanolamine is 
present to 15 per cent of the prepara- 
tion. There is an entire absence of 
caustic action either on the skin or on 
textiles. 

Triethanolamine forms salts with 
acids, and combines with various me- 
tallic salts. The chemical structure of 
these metallic compounds has not yet 
been completely determined. I have 
found that triethanolamine has an ef- 
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fect as an emulsifying agent unlike 
that of any other agent. The theories 
for emulsion formation are not clari- 
fied. In fact, no one theory as ac- 
cepted by all. 

Triethanolamine emulsions for ex- 
ternal use with stearic acid offer an 
opportunity for studying this syn- 
thetic under ideal conditions. The end 
results of such emulsification are 
glossy white in color, and have the 
sheen which is so much sought for in 
cosmetic creams and cream-like prep- 
arations. Such emulsions have quali- 
ties which are not found in emulsions 
made with the emulsifying agents of 
an earlier day. For example, triethano- 
lamine emulsions are not broken down 
by freezing. They are cold resistant 
no matter how high the water content. 
Useful cosmetic emulsions made with 
triethanolamine are practically neu- 
tral in reaction. 

The emulsion does not separate on 
standing, and does not become rancid. 
For the most part and under usual 
conditions of storing, emulsions made 
with triethanolamine are stable. There 
is a possibility that jarring may break 
down the emulsion, particularly on 
temperature changes upward. 

Triethanolamine emulsions are af- 
fected with free fatty acids at room 
temperature as soon as stirred if the 
fatty substance is a liquid such as is 
oleic acid. Heat is not needed, and in 
fact is held to be absolutely superflu- 
ous as the mixture of triethanolamine 
and the fatty acid causes a rise of tem- 
perature. If a solid, for example, 
stearic acid, it must first be melted and 
temperature of about 60 C. reached. 
The triethanolamine is heated to 60 C. 
before the mixture is established and 
stirring begun. 


Emulsifying 
Properties 

Triethanolamine 
does not satisfactorily emulsify neu- 
tral fat and fatty substances in the ab- 
sence of free fatty acid. If free fatty 
acid is present, the resulting emulsions 
are thicker and stable. This brings us 
to an important concept. The soaps 
of triethanolamine act as the emul- 
sifiers! The final effect varies accord- 
ing to the concentration of triethano- 
lamine in the original emulsion which 
has come to be used as an emulsifier. 
In a manner of speaking, one might 
consider that the primary triethano- 
lamine-free fatty acid combination 
was 


in the nature of a_triethano- 
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lamine soap of the free fatty acid. Then 
we could ascribe the emulsification of 
the neutral fat as being due to tri- 
ethanolamine soap. With this concept, 
it becomes clear why it is absolutely 
necessary to have free fatty acid pres- 
ent in emulsification by triethanola- 
mine for making dense and lasting 
emulsions. 

We may recapitulate: complete 
emulsification of free fatty acid in 
liquid form takes place by direct ad- 
dition of triethanolamine to the free 
fatty acid and stirring. If the substance 
is in the solid state, it must first be 
melted and the triethanolamine solu- 
tion must be heated to the same tem- 
perature (60 C.). For complete emul- 
sification of neutral fats, mineral oils, 
and petrolatum, emulsification is 
through a free fatty acid combination 
with triethanolamine, hence we add 
oleic acid. In effect, the emulsification 
of the neutral fats, mineral oils and 
petrolatum by triethanolamine in the 
presence of free fatty acid (oleic acid) 
is equivalent to emulsification by tri- 
ethanolamine oleate soap. 

We will mention at this place that 
emulsification of free fatty acids is ac- 
complished ordinarily by 3 to 5 per 
cent by weight of triethanolamine. If 
denser emulsions are desired, 8 to 10 
per cent of triethanolamine are used. 


Problem of 
Saponification 

Reference to trieth- 
anolamine soaps naturally brings up 
the problem of saponification. We say 
at once that triethanolamine complete- 
ly saponifies free fatty acids. If the 
free fatty acid is liquid, one adds the 
triethanolamine directly; or if the 
fatty acid is solid, it must first be 
melted. There is no action on neutral 
fats because triethanolamine does not 
split the glycerides of the higher fatty 
acids, especially in the cold. The caus- 
tic alkalis do this. To secure complete 
saponification of neutral fats, mineral 
oil, and petrolatum, it is necessary to 
saponify through a free fatty acid such 
as oleic acid. 

Triethanolamine soaps are more vis- 
cous than the fatty acid from which 
they are derived. Their color depends 
on the oxidizing tendency of the acid. 
The soaps are soluble in fatty oils, 
water, mineral oils, benzene, petrola- 
tum, and glycerine. The pH of a fully 
neutralized triethanolamine soap is 
about 8. These soaps act as emulsifiers, 
buffers for sodium and potassium soap, 








and are detergents with a penetrating 
action. The end result is a firm com- 
bination with aqueous vehicles. By and 
large, it can be said that triethanola- 
mine soaps emulsify fatty bodies which 
are emulsified with difficulty with 
other reagents. 

The soaps of the solid fatty acids 
made with triethanolamine prevent the 
exudation of watery vehicles of emul- 
sions of cream-like consistency. This 
makes it possible to present cosmetic 
creams of unusual smoothness and ap- 
pearance which was not possible be- 
fore the introduction of triethanolamine 
emulsification. 


Samples of 
Triethanolamine Soaps 

We will touch 
briefly upon a few samples of trieth- 
anolamine soaps. Thus the triethano- 
lamine oleate soap is formed in the 
cold by stirring 11 parts of liquid 
oleic acid with 5 parts of triethanola- 
mine. The action begins slowly, but 
the mixture gradually thickens, ulti- 
mately forming a transparent viscous, 
somewhat gelatinous, mass not unlike 
glue. The triethanolamine oleate dark- 
ens to red in a few days. It is very 
important not to add any water to the 
oleic acid-triethanolamine mixture 
during the formation ‘of the triethano- 
lamine oleate soap. After it is formed, 
one can add as much water as one 
wishes. 

On the other hand, if water to 
the extent of 10 per cent is present 
during the formation of the trieth- 
anolamine oleate (as if the triethano- 
lamine itself had a high water con- 
tent because of its hydroscopic qual- 
ities) the soap is thick and stirring 
is very difficult. 

We turn now to the preparation of 
triethanolamine stearate. The solid 
stearic acid is warmed until it melts. 
The triethanolamine heated undi- 
luted. The proportion used is 11 parts 
of stearic acid and 5 parts of triethano- 
lamine. The two are stirred until 
there is intimate mixture. When it 
cools, the mixture solidifies. The re- 
sult is an excellent cream with a sheen 
of great brilliance. 

Triethanolamine soaps lather well, 
and are excellent cleansers. They are 
soluble in water, oils, benzene and al- 
cohol as well as in glycerine. As men- 
tioned a number of times, triethanola- 
mine soaps are excellent emulsifiers 
of fatty bodies of diverse character. 
The soaps emulsify fats at room tem- 
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perature providing the fatty body is a 
liquid. The usual method is to stir 
the triethanolamine soap in the water- 
fat mixture to be emulsified. If the 
body belongs to the petrolatum series, 
the best method is to shake rather than 
to stir. 

The amount of triethanolamine soap 
required to emulsify fatty bodies va- 
ries and is determined more or less 
on a trial and error basis within cer- 
tain limits. For example, linseed oil 
is easily emulsified by triethanolamine 
soap so that one requires only 5 parts 
of the soap to emulsify 95 parts of lin- 
seed oil. Olive oil requires a slightly 
greater proportion of the triethanola- 
mine soap, namely, six parts to 94 of 
olive oil. By and large, fatty bodies 
other than the mineral oils require up 
to 10 parts of triethanolamine soap for 
emulsification and this is the maximum. 
The petroleums require 14 parts of 
triethanolamine soap to 86 parts of 
liquid or liquefied petroleum. The cal- 
culation disregards the amount of wa- 
ter in every instance, except that if 
large quantities of water are to be 
emulsified, the amount of triethanola- 
mine soap increases to never more than 
20 parts to 80 of the fatty body still 
disregarding the quantity of water. If 
the resulting emulsion is intended for 
intense cleansing action, the amount of 
triethanolamine soap is slightly in- 
creased. 


Uses of Triethanolamine 
Products 


Until now, the 
soaps and emulsions made with tri- 
ethanolamine have been restricted to 
external use. Despite a fairly 
tensive application in cosmetic in- 
dustry there have been no published 
reports regarding the possible or fac- 
tual irritating by-effects. It is, of 
course, too much to expect that such 
irritating by-effects will never be re- 
ported. In the time that I have been ex- 
perimenting with triethanolamine emul- 
sions and soap on normal and dis- 
eased skin I have been fortunate in 
having found no person who gave any 
irritating symptoms. When it is con- 
sidered that I have (cautiously, it is 
true) used triethanolamine emulsions 
on areas of skin surface from which 
the epidermis had been denuded, it 
must be advanced that triethanolamine 
emulsions have been subjected to a 
much more severe test than any cos- 
metic intended and limited in use to 


healthy skin. 
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There is one report in the available 
literature which is interesting.  Tri- 
ethanolamine was used as a base for 
preparing soap which was fed without 
harm to dogs by experimental surgi- 
cal means directly into the small intes- 
tine. Since the reaction here is alka- 
line, it means that the triethanolamine 
soaps were not given the opportunity 
of being broken down by the acidity 
of the stomach which would have hap- 
pened if the soap were fed through 
the usual channels. We mention again 
that no harm was noted in this experi- 
ment. 

We have another abstract which may 
be of interest. Triethanolamine ricin- 
oleate was prepared by warming tri- 
ethanolamine and ricinoleic acid. It 
was found effective for detoxifying 
Staphylococcus aureus (the germ re- 
sponsible for pus formation in boils, 
etc.); and gave evidence of detoxify- 
ing tubercle bacilli. The detoxifica- 
tion consisted of neutralizing toxic 
products of bacterial cells whereby the 
toxin is still able to stimulate the pro- 
duction of antibodies but is unable to 
exert toxic effects. The result is due 
to any one or more of the following 
effects of the triethanolamine ricinole- 
ate on the bacteria: surface tension, 
solubility of detoxifier, duration of con- 
tact, temperature of mixture, chemis- 
try of anions and cations, extent of 
ionization of detoxifier, nature of the 
organism, etc. 

These few abstracts open wide the 
field of speculation as to the ultimate 
use of triethanolamine soaps and emul- 
sions in non-cosmetic fields. It is use- 
less to discuss the matter without much 
further experimentation. 


Characteristics 


We will briefly note 
some of the characteristics of the 
mono and diethanolamine. 

Monoethanolamine has the formula: 
NH.CH.CH.OH. It is a colorless, mod- 
erately viscous fluid with a specific 
gravity of 1.017. No less than 90 per 
cent boils between 165 and 173 C. It 
has an ammoniacal odor. It is mis- 
cible with water, alcohol, and ether. 
Monoethanolamine combines with fat- 
ty acid to form soaps and with acid 
gases to form salts which decompose 
easily upon heating. 

Diethanolamine has the formula: 
NH(CH.sCH2OH)>. It is a colorless, 
slightly viscous fluid with a specific 
gravity of about 1.098. It has a boiling 
point of 268 C. Diethanolamine is en- 


tirely soluble in water; very soluble 
in alcohol; slightly in ether. It is mis. 
cible with most organic solvents, 

A number of methods for the de- 
tection of triethanolamine have been 
advanced and we offer a few brief ab- 
stracts which may be of value, al. 
though anyone who has the need and 
the equipment for such detection will 
probably have devised his own tests or 
will rely upon the original sources, 

Triethanolamine detection in oil 
emulsions and like substances begins 
with the decomposition by boiling 
with excess of mineral acid. Cool. 
Extract the fatty matter with ether and 
make the water layer strongly alkaline 
with sodium hydroxide and boil off 
the ammonia if any is present. A blue 
color on addition of copper sulphate 
solution indicates the presence of an 
ethanolamine. 

Another method requires a solution 
of cobalt chloride or cobalt sulphate 
which gives with triethanolamine an 
intense violet pink color. This can be 
used to detect the base as concentra- 
tions as low as 1:2000. The triethano- 
lamine base can be used to detect | 
part of cobalt in 15,000 parts of solu- 
tion. 

Still another method requires that 
the solution be rendered free of fatty 
acids, neutral fats and waxes by acidi- 
fication with hydrochloric acid and ex- 
traction with ethyl ether. Solution is 
filtered and made alkaline with 30 per 
cent of potassium hydroxide and 
treated with a few drops of the follow- 
ing reagent: 10 grams of nickel sul- 
phate; 25 cc of concentrated am- 
monia water; diluted to 100 cc. A 
green color is given by 1 part of tri- 
ethanolamine in 5000. The nickel or 
triethanolamine may be estimated col- 
orometrically by comparing depth of 
color with standard solutions. 


Japanese Essential Oil 
Situation 


Japan produces a certain quantity 
of flower oils and aromatic chemicals, 
but there is still a good demand for 
high grade essential oils, Germany, 
France, and England supplying the 
greater part of these imports. Among 
the European firms represented at 
Osaka and Kobe are Lautier Fils, 
Grasse, France, the Heine Company, 
Leipzig, Stevenson Howell Ltd., Lon- 
don, and the Busch Company, London. 
(Consul Howard Donavan, Kobe.) 
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REVIEWS OF TECHNICAL BOOKS 


(] PerFUMES, COSMETICS & Soaps, 
VotumE I, Fourtu Epition. By Wil- 
liam A. Poucher, Ph.C. 439 pages. 
D. Van Nostrand Co., Inc., New York. 
1936. Price, $8.00. 


The long-awaited revision of Volume I 
of Mr. Poucher’s standard work on per- 
fumes, cosmetics and soaps represents 
a distinct advance over the former edi- 
tion issued six years ago. In the in- 
terval, there has been great progress 
in synthetics and no little in the class 
of products which might roughly be 
termed cosmetic materials. The author 
has endeavored with some degree of 
success to bring his new edition up to 
date. He has included seventeen vola- 
tile oils, sixty-eight synthetics and 
thirty-two cosmetic constituents which 
were not in the old edition. 

Naturally, this has resulted in some 
changes in the type formulae and will 
probably result in much greater and 
more material changes in the revision 
of Volume II, now in progress. At the 
same time, one could have hoped that 
more definite would be 
given on many of these new materials. 
Some of the monographs on new ma- 
terials are quite complete. Others, such 
as the one on diglycol stearate, for ex- 
ample, give almost no information at 
all. 

On the whole, the book follows the 
lines of the previous edition in form 


information 


and arrangement. It is by no means a 
complete dictionary, but it is a very 
useful work, and carries sufficient 
changes and additions to make it well 
worth purchase, even by those who 
have the 1930 issue. It can scarcely 
be ignored by those who are still using 
one of the earlier editions. 5S. L. M. 

Cosmetics AND How To MAKE 
Tuem. By Robert Bushby, M.P.S. 103 
pages. Sir Isaac Pitman & Sons, Ltd., 
London, 1936. Price, $1.50. 
This is a very elementary and some- 
what sketchy work on the manufacture 
of cosmetics and toilet preparations, 
scarcely worth while for the chemist 
or the established manufacturer. So 
far as it goes, the information given 
is accurate and the directions are sim- 
ple and easily followed. Practically 
every type of cosmetic preparation is 
discussed and elementary formulas are 
given. 

This reviewer frankly regrets that a 
book of this sort should make its ap- 
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pearance. It is by no means needed in 
the industry, nor even in the few 
schools with cosmetic courses. It may, 
on the other hand prove a stimulus to 
the “home manufacturer” fallacy. Fur- 
ther, there is one very vicious sec- 
tion especially for the amateur, that 
on depilatories. As the industry well 
knows, these are not products on 
which casual experimentation is ad- 
visable. And when an author in a book 
of this sort describes thallium acetate 
as even a possible ingredient, this re- 
viewer frankly “sees red”! S.L.M. 


[] THe CHEMISTRY OF SYNTHETIC 
Resins. Carleton Ellis. Two volumes, 
70 chapters, 1626 pages. Illustrated. 
Reinhold Publishing Co., New York. 
Price, $19.50 a set. 


The prolific Carleton Ellis scoops again 
with his stupendous study of synthetic 
resins and products developed in re- 
cent years. This work is virtually a 
second edition of the well-known “Syn- 
thetic Resins and Their Plastics.” 

In the present volumes, both minor 


and major developments in the plastics 
field are brought up to date. Better- 
known and often-used synthetic resins 
such as the phenol-formaldehyde, urea- 
formaldehyde, phthallic glyceride and 
vinyl resin types are thoroughly 
studied. 

Many X-ray patterns of synthetic 
resins are interpreted. Theories of 
resinification receive much attention. 
For the most part, the material is con- 
sidered from the point of view of the 
chemist. However, the application of 
synthetic resins has not been - over- 
looked. Chapters on paints, varnishes, 
moldings and testings of synthetic 
resins are texts in themselves. 

Supplementing all this are large 
numbers of references (almost 15,000) 
as well as patents. The bibliography 
of less common journals are accom- 
panied by references to abstracts in 
the more common English journals. A 
thoughtful and useful inclusion indeed. 

All those interested in synthetic 
resins and their development will find 
this set of two volumes complete and 
up to date. The set is not sold sepa- 
rately. The books are well bound and 
legibly printed. M. G. pe NAVARRE. 


CIRCULARS, PRICE LISTS, etc. 


|] J. ScHANZENBACH & Co., INc., NEW 
York. Price List of “Vigorol” Prod- 
ucts. 

This publication lists and describes the 
hair preparations which the company 
makes “for the professional beautician” 
as well as quoting the latest prices. The 
company has also issued a complete 
guide to the use of its products under 
the title, “The Vigorol Method.” It is de- 
signed to instruct the operators in the 
proper use and application of the line. 


[7] Naucatuck CHEMICAL D1vIsIoNn OF 
U. S. Russer Propucts, INc., New 
YorK. “Naugatuck Aromatics.” 

This is a handsome illustrated 
catalog of the line of aromatic prod- 
ucts offered by Naugatuck Chemical. 
Listed are the products supplied by the 
company’s own laboratories and those 
furnished by Bruno Court and Com- 
pagnie Africaine des Plantes a Parfum, 
as well as the line manufactured by 
Laboratoires Louis Bornand of Paris. 
Pictures of the American, French and 
African developments are used to illus- 
trate the book. 


very 


[) American Distituinc Co., INc., 
New York. “Alcohol for Industrial 
Pur poses.” 
This is one of the most useful indus- 
trial publications it has been our good 
fortune to review. In addition to much 
information regarding the company’s 
products, it presents a virtually com- 
plete guide to industrial alcohol, in- 
cluding denaturing formulae, a digest 
of the law and regulations relating to 
permits, a complete list of the products 
for which specially denatured formulae 
have been authorized and much other 
useful information for the alcohol con- 
sumer. 

The company 
upon request. 


can supply copies 


[] Boonton Motpine Co., Boonton, 
N. J. “Prize Winner.” 

The company devotes a fine illustrated 
circular to the Cooper razor kit, the 
case of which took one of the awards 
in the Wolf packaging competition. 
Last year the case for Encyclopaedia 
Britannica, also molded by Boonton 
won an award. 











ves of this service. 


idly as permits. 


nswers to in- 
the industry 


Answers will be published as rap- 


We shall be glad te reply promptly by mail to 


any reader whe will enclose a self addressed envelope with his query. 


45.—HAIR RINSE 


Q. We are interested in making a 
preparation for rinsing the hair, some- 
thing to take the place of lemon juice 
and vinegar. Would like it to be used 
in small doses such as a teaspoonful 
or tablespoonful to a quart of water. 
Would citric acid be all right? 
J. N., Ohio. 


A. Citric acid would certainly be all 
right. It is found in lemon juice to 
the extent of from 7 to 10 per cent. 
Try making up a solution containing 
about 15 to 25 per cent of an equal 
mixture of citric and tartaric acid. If 
desired, alcohol can be added to the 
formula to suit. Perfume with lemon 
perfume and tint yellow with suitable 
dye. 


46.—HORMONE EXTRACTS 


Q. May we congratulate you on start- 
ing a Q & A Department, as we be- 
lieve such will greatly help the indus- 
try. We are extremely interested in 
learning the latest developments in 
the methods of incorporation and the 
advantages of hormone extracts in 
cosmetic creams. What type of hor- 
mones have been found to be most 
effective? Where can such hormones 
be purchased? Methods of incorpo- 
ration, amounts needed, incompatibil- 
ities and preservation are wanted, too. 
What technical data is available on 
this subject and where to 
same?—R. L., Calif. 


A. Hormone creams are still a very 
“mysterious” concoction. That is, no 
two products have the same composi- 
tion as far as ingredients are con- 


secure 






cerned. Not much data have been pub- 
lished, but looking through Seifensie- 
der Zeitung will help you a lot. Go 
back a few years, say to 1930. Here 


are a few other sources: Chemist & 
Druggist, Sept. 21, 1935, p. 354; Seif. 
Zig., p. 563, 1932; Riechstoff-Ind., p. 
112, 1935; Medical Record, Feb. 1. 
1928. Most of the extracts used fall 
into two groups, namely, skin ex- 
tracts of various animals, and actual 
gland extracts. Among the former are 
used animals such as certain rodents, 
bovines, Among the latter, or 
extracts proper, are 
of the thyroid, pituitary, 
ovary, mammary and other glands. 
The best preservative and the one used 
by houses in the business is chlor- 
butanol. Incompatibilities are peculiar 
to the type of extract used. You will 
have to determine these. However, 
keep in mind that quite some protein 
matter is usually present, and incom- 
patibilities of this group of compounds 
are well known. As far as we know, no 
one offers such extracts in this coun- 
try. If any of our readers know of 
such a source, we will gladly pass 
along the information to you. 


etc. 
endocrine used 


extracts 


47.—LATHER OIL SHAMPOO 


Q. We are manufacturing a lather 
oil shampoo which is considered very 
good and contains the following in- 
gredients (these are then listed). We 
have experimented with the above in 
trying to make a heavy shampoo with 
more body that would stand up and 
have body with dilution, say three or 
four parts of water. Any assistance 
that you could give us would be ap- 









preciated.—G. H. H., Massachusetts. 


A. Try adding some sulfonated oil 
to your present product. You might 
also experiment with cutting down on 
the carbitol. Perhaps replacing some 
of the present fatty acids with oleic 
acid may help you. Several special 
wetting agents are available in dry or 
other concentrated form, which you 
might add to your product to increase 
foaming. A practice sometimes used 
is to let the finished shampoo stay a 
week or so in an open vessel with 
free access of air. This supposedly 
thickens a shampoo. You might try 
it. If none of these help you, let us 
know and we'll send along a formula 


that we know is all right. 


48.—SOAPLESS TOOTH PASTE 


Q. Can you provide a formula for a 
soapless, chalkless tooth paste? 
J.J. F., New York. 

A. Soapless, chalkless types of tooth 
paste consist of mixtures of simple 
syrup, mineral oil, glycerite of starch, 
anhydrous sodium sulphate, saccha- 
rine, gum tragacanth powdered, and 
flavor. No hard or fast formula can be 
given for these until all the raw mate- 
rials are available, but with this sug- 
gestion it is quite a simple matter to 
compound the product, being sure that 
about one-half of the paste consists of 
glycerite of starch. 


49.— EXCISE TAX 


Q. It has always been the custom of 
the manufacturers to ship the whole- 
sale drug trade at a stated price, less 
discounts, and with full freight allowed. 
In paying the invoice, the jobber de- 
ducts the usual discount and also the 
freight allowance. In figuring the ex- 
cise tax due, should it be figured on the 
gross amount, or it is permissible to 
figure the same on the net amount of 
the invoice, after discounts and freight 
have been deducted? —W. G. K., 
Louisville. 

A. The excise tax on toilet preparations 
does not include charges for freight. 
Accordingly, you should compute the 
tax on the net amount after discounts 
and freight have been deducted. We 
would caution you, however, that this 
should be very fully set out on your 
invoices, so that you would be in a 
position to substantiate the freight 
item with an inspector of the Depart- 
ment should one visit you. 
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Raymond Opens British Branch 

Parfumerie de Ray- 
mond, Inc., New York, has organized 
a new English company, Parfumerie 
de Raymond, Ltd., of London, to take 
care of the increasing demand for the 
Raymond perfumes throughout the 
British Isles and the English colonial 
possessions. F. J. Pearce, formerly of 
the Peniston-Brown Co., Ltd., of Ham- 
ilton, Bermuda, will be in complete 
charge of the activities of the English 
company. For the past six years he has 
managed the wholesale department of 
the Bermuda house and established a 
highly successful record there. 

Mr. Pearce plans to broaden the 
sales and advertising effort of the Ray- 
mond products in England and it is his 
intention to launch the new products, 
“Tea Rose” and “Valli Lili-X,” shortly 
after the opening of the English house 
about May 1. He was accompanied to 
London by K. C. Fay, managing direc- 
tor of Parfumerie de Raymond, Inc., 
of New York. The latter plans. to de- 
vote a month or so to assisting Mr. 
Pearce in organizing the laboratory 
and selling force, after which he will 
visit Geneva and Grasse, returning to 
Paris where he will make arrange- 
ments to establish a modern laboratory 
to care for local and colonial business. 


Marvel Laboratories Moves 


Marvel Laborato- 
ries, Detroit, has moved into larger 
quarters, from the Empire building to 
the Garfield building, at 4612 Wood- 
ward avenue. The company manufac- 
tures a permanent wave solution. 
A. B. Rowe, former sales manager of 
the company, has resigned. Jack 


Benach, who is president and general 
manager, is taking over his duties. 
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T.G.A. Plans “Debate 
Convention” 

According to an an- 
nouncement of plans by the commit- 
tees in charge, the convention of the 
Toilet Goods Association, to be held 
at the Biltmore, New York, May 26, 


Mr. Brooks Mr. Kelly 


27 and 28, will be a “Debate Con- 
vention.” 

A comprehensive list of subjects for 
discussion has been drafted and it is 
hoped to present speakers both for 
and against all proposals of a de- 
batable character. The agenda in- 
clude the subjects of state and Fed- 
eral taxation, state “Fair Trade” acts 
and the Tydings bill, the Robinson- 
Patman bill, ‘the Copeland Food & 
Drugs bill, social security legislation, 
advertising restrictions which may af- 
fect the manufacturer under food and 
drugs legislation, means of combat- 
ting unfavorable publicity and harm- 
ful attacks on the industry, and ways 
of publicizing the fact that cosmetics 
are not luxuries but necessities. 

In addition, President H. L. Brooks, 
forecasting the president’s address, 
which will open the convention, has 
stated that it will include 
tions for future expansion, particu- 
larly those matters formerly treated 
under the NRA, with special emphasis 


““ 
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to be placed on the question of fair 
trade practices.” 

A list of speakers has been pre- 
pared representing both sides of these 
questions and invitations are going 
cut. Definite announcement of the 
speakers who will discuss the various 
topics awaits acceptance of these in- 
vitations. 

The entertainment program is un- 
der the direction of Charles E. Kelly 
of Hagerty Brothers & Co., New York, 
who served as chairman of last year’s 
very successful meeting. Entertain- 
ment will include a theatre party at 
the musical success, “On Your Toes,” 
and an after-theatre party at the Bilt- 
more. Golf will be at the Winged 
Feot Golf Club, and the annual ban- 
quet at the Biltmore will close the 
three-day session. 

The committee requests that reser- 
vations be made as early as possible 
on account of the large anticipated 
attendance. They will be filled in the 
order of receipt. Reservations should 
be made with Mr. Kelly at 10 Platt 
street, New York. Checks should be 
made payable to Walter P. Murray, 
treasurer of the committee. 


Pompeian Offices to Bloomfield 


General offices of 
the Pompeian Co., have been moved 
from Elmira, N. Y., to Bloomfield, 
N. J., where the entire fifth floor of the 
Bloomfield Bank & Trust Co., building 
has been leased. H. B. Newell, comp- 
troller, will be in charge of the offices 
and in addition to Mr. Newell, ten em- 
ployees are being transferred from 
Elmira to Bloomfield. The company’s 
principal plant is in Bloomfield, but 
branch plants are in operation in Tor- 
onto, Ont., and London, England. 





Weicker Elected 
Squibb Chairman 

Theodore Weicker, 
for the last thirty-two years connected 
with E. R. Squibb & Sons, New York, 
as a director and executive, has been 
elected chairman 
of the board. Mr. 
Weicker has for 
many years been 
an active member 
of leading techni- 
cal and 
cial organizations 
in the drug field 
and has also been 
actively interested 
in the work of the 
College of Phar- 
macy, Columbia University, of which 
he has been a trustee. Carleton H. Pal- 
mer was reelected president of the com- 
pany. John J. Graeber, vice-president 
of the Chase National Bank, has been 
elected a director to fill a vacancy, the 
other members of the board having 
been reelected. The Squibb company 
is the owner of Lentheric, Inc., im- 
porters of perfumes and of the French 
company which supplies them. 


commer- 


Mr. Weicker 


Pennex Products in New 
Quarters 

General offices and 
laboratories of the Pennex Products 
Co., Inc., Pittsburgh, are now located 
at 1639 Forbes street. The new quar- 
ters are in a new and modern factory 
building where greatly enlarged space 
is available for the company’s rapidly 
expanding business. The company ex- 
pects to materially expand its line dur- 
ing the coming year by the addition of 
several new products, according to an 
announcement by R. E. Sachnoff, Sr.. 
president. 


Luzier’s, Inc., Plans 
Conventions 
Luzier’s, Inc., Kan- 
sas City, Mo., is planning a series of 
summer conventions for salesmen, 
throughout the United States. In all. 
fifteen conventions will be held during 
the season. The first one is at Belle 
Vista, Arkansas, in May and represen- 
tatives will be present from the states 
of Arkansas, Louisiana, Mississippi, 
Alabama, Oklahoma and Kansas. It 
will be in session for three days. 
Thomas L. Luzier, the president of the 
company, will go to this and to other 
conventions by airplane. 
The company, which recently added 
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to its property holdings adjacent to its 
plant by purchasing frontage at 3245- 
47 Oak street, has entered into a con- 
tract for the property at 3251 Oak 
This gives them 200 feet on 
that street. The zoning board has been 
asked to change this property from 
apartment to light industria! classifi- 
cation. 


street. 


Utah Stops Spurious 
Perfumes Sale 

The Utah Industrial 
Recovery Board has ruled that the use 
of the word “types” to qualify the qual- 
ity of perfumes was misleading to the 
public and an unfair trade practice. 

The Board, which recently resumed 
activities under a new setup, summoned 
the Pay Less Drug Company, the “Cash 
and Carry” drugateria, which has two 
stores in Utah, one in Salt Lake City 
and the other in Ogden, to appear be- 
fore it on a charge of false and mis- 
leading advertising. The concern, 
which entered Utah last summer, re- 
cently advertised well-known perfumes 
at 89c a dram with one free in connec- 
tion with a 2-for-1 sale, thus offering 
two drams for 89c. In listing the odors, 
the term “Imported types” was used. 
The perfumes listed were sold under 
the brand names of well-known manu- 
facturers. 

Examination, the chairman of the 
board, Mark H. Greene, told this cor- 
respondent, proved that the perfumes 
were inferior and not the perfumes rep- 
resented. A representative of the firm, 
accompanied by an attorney, came into 
the office of the chairman of the re- 
board some hours before the 
time set for the hearing, and admitted 
publishing the advertisement as 
charged, but pleaded that they thought 
the word “types” would prevent the 
public from misunderstanding the true 
character of the perfumes. The repre- 
sentative then signed a stipulation in 
which he promised that the company 
would not violate the advertising laws 
hereafter. 

The recovery board was appointed 
by Governor Henry H. Blood acting 
under authority given him by the Utah 
recovery act, still in force, although 
not enforced to any great extent since 
the wiping out of the NRA. The indus- 
trial recovery board, recently reorgan- 
ized, has announced its intention of 
enforcing fair trade practices covered 
by statutory law, such as the truth-in- 
advertising act, labor laws, Sunday 
closing act (as a fair trade movement), 
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anti-monopoly laws, among others, as 
well as the recovery act, but no attempt 
at fixing prices will be made. The prac- 
tice of selling below cost as a “leader” 
will be attacked by the board under the 
monopoly act. It is held, Chairman 
Greene told this correspondent, that 
selling below cost tends to eliminate 
the small merchants, and is unlawful. 


Tres-Joli Laboratories 
Open Branch 


The Tres-Joli Lab- 
oratories, Kansas City, Mo., cosmetic 
manufacturers, have opened an of- 
fice in St. Joseph, Mo. Mrs. Jane 
Duff of the Kansas City office spent 
the week of April 13 at St. Joseph, 
supervising the opening and getting 
things in shape for the local manager. 
The Tres-Joli Laboratories have had 
several representatives working out of 
St. Joseph for several years. 


F.E.M.A. Completing 


Convention Plans 

Under the energetic 
direction of B. J. Gogarty, of the Com- 
mercial Solvents Corp., chairman, the 
entertainment committee for the forth- 
coming convention 
of the 
Extract 
turers 
is rapidly complet- 
ing plans for the 
annual convention. 
This year’s meet- 
ing will be held 
at the Hotel Penn- 
sylvania, New 
York, June 1 and 
2, with a meeting 
of the executive committee May 31. 


Flavoring 
Manufac- 


Association 


Mr. Gogarty 


A golf tournament and the annual 
banquet are to be the features of the 
entertainment program, but other 
events of interest are also being ar- 
ranged. A special program for the 
ladies is being planned under the di- 
rection of Dr. Clarke E. Davis of the 
Virginia Dare Extract Co., and Frank 
Green of the National Aniline & Chem- 
ical Co. has charge of plans for the 
golf tournament, which will be held 
at Dongan Hills, Staten Island. 

An interesting business program is 
also in prospect. In addition to the 
regular work on association and in- 
dustry problems, there will be talks 
by Ellis C. Braun of the Continental 
Baking Co., and K. A. Staley of the 
General Electric Co. Hon. Franklin W. 
Fort will also be a speaker. 
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London Ideal Home 
Exhibition 

There was a sec- 
tion specially devoted to beauty at 
the recent Ideal, Home Exhibition, at 
Olympia, London. Among stalls of spe- 
cial merit, mention may be made of 
those of Yardley & Co., Ltd.; Mrs. 
Pomeroy, Ltd.; Boots Pure Drug Co., 
Ltd., and Adelaide Grey, Ltd. John 
Foster, who is well-known in golfing 
circles, and his wife, Adelaide Grey, 
sole proprietors of the last firm, are 
intending to visit America shortly with 
a view to opening up business in the 
States in connection with their “Laleek” 
beauty products. Boots Pure Drug Co. 
has only entered the cosmetic trade 
during the past few years, and is mak- 
ing a big bid for popularity with 
extremely well packaged products. Jars 
of creams with chromium plated tops 
and labels in yellow, pale blue and 
dark blue, made a very attractive dis- 
play. The firm has excellent opportuni- 
lies of marketing, as there are over 
1,000 branches in Great Britain, as 
well as a salon for beauty treatments 
in the West End of London. A feature 
of the Pomeroy display was demonstra- 
tions of beauty treatments which at- 
tracted large crowds of interested spec- 
tators. 

The most interesting new product ex- 
hibited was Yardley’s de luxe perfume 
“Elegance”. This delightful creation of 
Mr. Poucher’s marks a break with the 
Yardley tradition, the name of “Yard- 
ley” having hitherto been associated 
with floral perfumes, especially lav- 
endar. “Elegance” is modern and 
sophisticated, and aldehydes have un- 
doubtedly been freely used in compos- 
ing it. The gold and black pack is also 
modern and sophisticated to harmonize 
with the fragrance. 

Another perfume in the same class is 
“Destiny” by the Palmyra Laborato- 
ries (Liverpool), Ltd. This perfume is 
not quite new, but was to be seen at 
the Exposition for the first time in 
its complete dress—conical bottles of 
black glass with bright green stoppers, 
packed in grey, black and silver cases. 
Here again there is a break with tra- 
dition, this pleasantly sophisticated 
product having little or no kinship with 
previous Palmyra perfumes. 

It would seem that aldehydes are 
conquering Britain, and that the fash- 
ion in simple floral odors, described 
as “so English”, is waning. 

Among definitely cheap lines, for 
which there is an enormous demand in 
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Great Britain, mention may be made 
of the new “Hax” perfumes (Edward 
Hack, Ltd., exhibited by W. Levene). 
The long triangular facets of the bot- 
tles in which they are packed look ex- 
tremely well, and it is remarkable that 
so well packed a product can be profit- 
ably produced to retail at from 6d. 
upwards. A new combined lipstick and 
container of the same firm, which was 
exhibited, is also remarkable for cheap- 
ness and for ingenuity. A pull at the 
top, and a lipstick is exposed ready for 
use. A twist at the bottom, and there 
is a phial of perfume, screwed into 





the base of the compartment containing 
the lipstick which serves as a cap. 

A feature of the Exhibition was the 
lovely gardens of the musicians—gar- 
dens inspired by the works of various 
well-known composers, containing a 
wealth of beautiful flowers. An Ameri- 


can rock-garden suggested by Mac- 

Dowell’s New England Idylls was in- 

cluded. 
Another 


feature was the fashion 


parades. One item of interest was a 
demonstration by Miss Janet Crisp of 
making-up in three minutes by the aid 
of Yardley’s preparations. 
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Doctors Discuss 
Copeland Bill 

A last-stand discus- 
sion of the Copeland Bill, S. 5, was 
held on April 13, when Ole Salthe, 
consultant to the U. S. Food and Drug 
Administration, and W. R. M. Whar- 
ton, chief of the Eastern District of 
the Administration, addressed the So- 
ciety of Medical Jurisprudence, at the 
New York Academy of Medicine. 

Mr. Salthe ably reviewed the hard 
work of the past three years in trying 
to formulate a bill which would cor- 
rect the abuses prevalent under the 
present law, and still be reasonably 
acceptable to all the varied interests 
involved. He summarized the differ- 
ences between the present and the pro- 
posed laws, showing how the consumer 
will be adequately protected under S. 5, 
and legitimate manufacturers will be 
benefitted. 

Admitting that S. 5 is necessarily 
a compromise measure, he pointed out 
the danger of opposition on the part 
of the medical organizations and 
others who are following their lead. 
If the bill is defeated, he said, the 
ethical objectors will only be align- 
ing themselves with that doubtful ele- 
ment in our population who are al- 
ways conscientious objectors to any 
and every kind of legislation. 

Mr. Wharton, prevented by regula- 
tion from any active discussion of 
pending legislation, confined his re- 
marks to the deficiencies of the present 
law, the many problems involved in 
trying to enforce a Federal Food and 
Drugs Act, and some of the adventures 
incurred in running down violators. 
His remarks on cosmetics were limited 
to comments on a few “harmless cheats” 
and “Lash Lure.” The long defunct 
“Koremlu” was, for once, omitted. 

Charles Wesley Dunn, opening the 
discussion, urged certain important 
amendments, a thorough revision for 
“technical errors,” and strongly pro- 
tested any consideration of transferring 
the control of advertising to the Fed- 
eral Trade Commission. Emphasizing 
the need for new legislation, he said 
that if there should be imminent dan- 
ger of the new measure failing to pass, 
his groups would be willing to accept 
S. 5 “as is.” 

Charles C. Stout, formerly a Fed- 
eral investigator under the Prohibition 
Law, predicted gloomily that even if 
the bill were to be passed, it would 
probably be ruled unconstitutional, be- 
cause it accepts the standards of the 


78 


U. S. Pharmacopeia and the National 
Formulary, which are not government 
agencies. 

Florence E. Wall spoke briefly on 
the cosmetic clauses of the bill, bring- 
ing out the lack of practical knowledge 
of cosmetics on the part of the Admin- 
istration, as evidenced by their peculiar 
publications, and saying that if our 
industry can win the one concession of 
a better definition of an adulterated 
cosmetic, S. 5 would give us a fair 
enough measure for a start under gov- 
ernment control. 


Al Rosenfeld in 


New Quarters 
Al Rosenfeld, Inc., New 


York, is now established in much larger 
quarters at 9 East 38th street, where 
it has leased a large part of the 12th 
floor. Expanding 
business and the 
addition of other 
lines necessitated 
the move to larger 
offices. The com- 
pany was estab- 
lished by Al Rosen- 
feld in 1932 and 
since its inception 
has been located at 
724 Fifth avenue. 
Mr. Rosenfeld, 
who heads the company was formerly 
vice-president and general manager of 
Les Parfums de Molyneux and prior 
to that with Caron, His company repre- 
sents the Vigny, Myon and Rolane 
lines in the United States to which has 
recently been added the line of Aziza 
eye preparations. 


Mr. Rosenfeld 


Hattemer Now With 
Rosenfeld 


Norman Hattemer 
has been appointed representative in 
the Middle Western territory for Al 
Rosenfeld, Inc., New York. Mr. Hat- 
temer will cover the states of Illinois. 
Indiana, Iowa, Kentucky, Michigan, 
Missouri, Minnesota, Nebraska and 


Wisconsin. 


Sosy, Inc., in New Quarters 


Sosy, Inc., New 
York, manufacturer of toilet prepara- 
tions, is now located at 1150 Broad- 
way, where larger space has been 
taken. The new telephone number is 


CAledonia 5-5859. 


Hewitt Buys Cincinnati Soap 


Sale of the plant, 
equipment, and all assets of the Cin- 
cinnati Soap Co., to the Hewitt Soap 
Co., Dayton, with the exception of sell- 
ing rights to one product, “Grandpa’s 
Wonder Soap,” has been announced 
by the latter company. The business of 
the Cincinnati company will be merged 
with that of Hewitt Soap Co., raising 
the latter’s volume to about $3,500,000 
annually, according to James M. Hewitt, 
president and treasurer. The plant of 
the Cincinnati Soap Co., in Dayton, 
formerly the Beaver-Remmers-Graham 
Seap Co., has been taken over, but will 
probably not be operated. However, a 
$50,000 addition to the Hewitt plant in 
Dayton will be erected immediately to 
take care of the expanded business. 

The Cincinnati company officers 
have organized the Grandpa Soap Co., 
which will have offices in Cincinnati 
and will distribute “Grandpa’s Won- 
der Soap,” which will, however, be 
manufactured under private label ar- 
rangements by the Hewitt plant. Offi- 
cers of this new company are Albert 
M. Steiner, president, and Eugene H. 
Sterne, formerly president of Cin- 
cinnati Soap Co., treasurer. Offi- 
cers of the Hewitt Soap Co., are James 
M. Hewitt, president and treasurer; 
Martin F. Schultes, vice-president in 
charge of the New York offices; and 
Samuel L. Finn, secretary. The ma- 
jority stock interest is owned by Proc- 
ter & Gamble Co., but the company will 
continue to be operated as a separate 
independent unit. 


Establishes Research and 
Consulting Business 

A research and con- 
sulting business has been established 
with offices at 101 Maiden Lane, New 
York, by Prof. Harry Taub and P. H. 
Slapin. The new organization, which 
will be known as the Ethical Service 
Bureau, will specialize in micro-pho- 
tography, the rechecking and develop- 
ment of formulae, information regard- 
ing new materials, etc. Prof. Taub is 
associated with the College of Phar- 
macy, Columbia University. 


Bristol-Myers Quarterly Report 


Bristol - Myers Co., 
New York, has reported net profits for 
the first quarter of 1936 of $650,000 
as against $669,213 in the first quar- 
ter of 1935. 
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Fashion Group Discusses 
Cosmetics 
Various phases of 

the cosmetic business were discussed 
by representative speakers at the Fash- 
ion Group Training Course in New 
York, April 29. The evening’s talks 
summarized the field, indicated the re- 
lationship of beauty products to fash- 
ions, analyzed the opportunities for 
women in the cosmetic business and 
listed the qualifications required for 
entering the cosmetic profession. 

Hildegarde beauty edi- 
tor of McCall’s magazine, spoke on 


Fillmore, 


Miss Jessee Miss Fillmore 


the general aspects of the cosmetic 
business—its rapid growth, the con- 
stant urge for beauty which puts cos- 
metics in the classifications of neces- 
sities and the way in which various 
manufacturers have developed their 
lines. She said that the beauty business 
is a natural sphere for women and that 
many women have risen to real suc- 
cess in it. However, the high executive 
positions are still held primarily by 
men. From a remunerative point of 
view, she felt that the cosmetic field 
compared very favorably with other 
professions. Department store selling 
was considered one of the best means 
of gaining a wide knowledge of cos- 
metic products. 

Jill Jessee, supervisor of retail sales 
promotion of Lentheric, Inc., was in- 
troduced as the second speaker. She 
discussed new promotion possibilities, 
bringing out the fact that fashions pro- 
vide some of the best inspirations for 
cosmetic and perfume manufacturers, 
and cited examples to show how these 
inspirations are utilized in 
This natural relationship 
beauty and fashion is being 


practice. 
between 
taken ad- 
vantage of in advertising, displays. 
booklets, charts—and all the various 
elements that enter into promotional 
work. The promotionally minded per- 
son must understand store problems, 
merchandising, and the consumer 
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mind. Such experience gained in store 
work is invaluable to the manufacturer. 

The third speaker, Louise Paine Ben- 
jamin, beauty editor of Ladies Home 
Journal, discussed the of a 
beauty editor job from three angles 
the type of questions asked by readers, 
the scope of a beauty editor’s job, and 
the qualifications for obtaining such 
a job. Virtually the same beauty prob- 
lems exist today as in 1864 when 
Godey’s Lady's Book offered beauty 
advice to its readers. 
ing reader mail, a beauty editor must 
make her face a “proving ground” for 
trying out new preparations put on the 
market. The two absolute essentials for 
a beauty editor are a genuine interest 
in cosmetics and a desire to write. 

An open forum followed the talks 
which brought out other angles on a 


scope 


Besides answer- 


business which has become of vast in- 
terest to seeking 
work that is stimulating and congenial. 


ambitious women 


C. E. Green Made 
Canco President 


Directors of the 
American Can Co., New York, at 
their meeting on May 6 elected H. W. 
Phelps chairman of the board to suc- 
ceed the late Fred- 
erick S. Wheeler. 
Mr. Phelps has 
been president of 
the for 
some years. C. FE. 
was named 


company 


Green 
president to suc- 
ceed Mr. Phelps, 
and W. O. Starr 
was elected comp- 
troller. Mr. Green 
has been with the 


Mr. Phelps 


company for many years and has been 
the financial end of the 
business. He was elevated to the pres- 
idency the of 


active in 


from position vice- 


president and camptroller. 


Hall & Ruckel Move 


In to take 
care of greatly increased business 
brought about through their recent ac- 
quisition of “Dew” deodorant and 
Marion Lambert, Inc., Hall & Ruckel 
have moved from Brooklyn to much 
larger space at 136 West 52nd street, 
Manhattan, New York City. An entire 
floor has been leased at that address. 
Extensive advertising of the Marion 
Lambert products as well as the former 


lines of Hall & Ruckel is planned. 


order 


Cowling Addresses California 


Association 
The California Cos- 


metic Association enjoyed its usual 
good monthly meeting at the Holly- 
wood Knickerbocker Hotel, Los An- 
geles, early in 
April. President 
Horsfall presided, 
and introduced the 
two speakers, Noel 
Petter, of the 
Standard Paper 
Box Company, Los 
Angeles; and Don- 
ald S. Cowling, 
contributing — edi- 
tor on merchan- 
dising for THE 
AMERICAN PERFUMER. 

Mr. Cowling’s talk on “Increasing 
Sales” touched on the receptivity of 
today’s market toward new ideas, and 
he advanced several suggestions for in- 
creasing perfume sales in particular. 
“Even if we can’t get three times as 
many purchasers for our products as 
we now have,” said Mr. Cowling, “if 
we can sell those we have three times 
as much perfume as they now buy we 
shall have achieved the same result, 
and that we can do.” 

Mr. Petter spoke on the importance 
of selling value in package design, with 
considerable emphasis on the impor- 
tance of new materials. “It isn’t enough 
to know,” said Mr. Petter, “that your 
package is attractive. You must know 
that it is attractive in a selling sense. 
Plan your package as a selling pack- 
age. Make it a merchandising power 
for you.” 


Mr. Cowling 


Beauty Laboratories 
Changes Name 

The New Beauty 
Laboratories Manufacturers, Kansas 
City, Mo., has been incorporated and the 
name changed to United Laboratories, 
Inc. Under the new organization the 
officers are: President and treasurer, 
Herman Klafter; vice - president and 
secretary, George Wilhelm. The com- 
pany has enlarged its office and lab- 
oratory and hired additional 
employees. 

Mr. Wilhelm was owner and man- 
ager of the New Beauty Laboratories 
for the past twelve years. About Feb- 
ruary | of this year he associated him- 
self with Mr. Klafter, who was former- 
ly manager of the Royal Manufactur- 
ing Co. of Kansas City. 


space 
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Stein Sails 
for Europe 

J. S. Stein, presi- 
dent of Lucien Lelong, Inc., Chicago 
and New York, sailed early in May 
for an eight weeks’ visit in Europe. 
Mr. Stein will spend most of his time 
in Paris, where he will confer with 
officials of the Paris establishment on 
new products and plans for further 
expansion of the perfume business in 
America. 


Munro Heads Warren 
Sales Force 

A. F. Munro has 
been appointed vice-president in 
charge of sales of the Northam Warren 
Sales Co., New York, to succeed O. C. 
Olin, who has resigned. Mr. Munro has 
been in charge of the export business 
of the company for several years. As- 
sisting him will be Harry Haus who 
has had charge of sales of the Glazo- 
Odorono division. Mr. Olin accom- 
panied by Mrs. Olin has sailed for a 
European vacation. He will announce 
his future plans upon his return at the 
end of this month. 


Reorganize D’Orsay 
Sales 

The D’Orsay Sales 
Corp. has been organized by A. A. 
Vantine & Co., which recently took 
over the American end of the business 
of Parfums D’Orsay, Paris. The new 
company is located in greatly enlarged 
quarters at 71 Fifth avenue, New York, 
and is completing plans for an ag- 
gressive sales and advertising cam- 
paign for D’Orsay perfumes and toilet 
preparations. Several new products 
are planned. The company announces 
that the policy of limiting its distribu- 
tion to the better type outlets will be 
continued and the price policy rigidly 
enforced. 


Lever-l. G. Unite on Soap 
Substitute 


At the forty-second 
annual general meeting of Lever Bros., 
Ltd., held at Port Sunlight, England, 
the chairman, Francis D’Arcy Cooper, 
in the course of his speech, stated that 
perhaps the most interesting develop- 
ment in the soap trade had been the 
conclusion of an agreement between 
the I. G. Farbenindustrie and Lever 
Bros., Ltd., under which the latter 
firm has acquired, with certain ex- 
ceptions, the world’s marketing rights 
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of a recent discovery, which may be 
described shortly as “an alternative 
It was not possible at the 
present stage, he added, to assess the 
importance of this discovery, but re- 
search is being carried on preliminary 
to marketing. 

The profits of the company for the 
past year show an improvement of 
over six hundred thousand pounds. 


to soap.” 


Firmenich Organizes 
American Branch 


In line with its es- 
tablished policy of operating its own 
branches in all of the principal coun- 
tries of the world, Firmenich & Cie., 
of Geneva, has incorporated Firmenich 
& Co., Inc., New York, to take care 
of the American trade. The company 
is headed by Fred Firmenich, presi- 


dent of the Swiss house and was or- 


Mr. Dubey, Mr. Firmenich and Mr. Watson 


ganized May 1, while Mr. Firmenich 
and his son, André Firmenich, were 
visiting America. 

André Firmenich is vice-president 
of the company, Rupert C. Watson, 
vice-president and treasurer, and Al- 
fred E. Dubey, Jr., vice-president and 
secretary. Offices have been taken at 
135 Fifth avenue, and will occupy 
the entire ninth floor at that address. 

Firmenich & Cie. are successors to 
M. Naef & Co., of Geneva, which, in 
turn, succeeded the old 
Chuit-Naef, organized many years ago 
by Dr. Phillipe Chuit and Martin 
Naef. Its line of synthetics and per- 
fume specialties is well known to the 
American trade, the company having 
been represented here for many years 
by Ungerer & Co., New York. No 
small part of its success may be traced 
to the efforts of the late W. G. Un- 
gerer, who devoted much time and 
energy in introducing the line to the 
consuming industries. 

Mr. Firmenich has headed the Swiss 
company for some years and now has 
his brother, Hugo, and his two sons, 
André and Roger, associated with him. 


house of 


In addition to the New York com. 
pany, branches are operated in Paris. 
London, Berlin, Barcelona and Buenos 
Aires. 

Firmenich & Cie., Geneva, have 
gained a world-wide reputation as the 
originators of such products as “Viol- 
lettone,” “Iralia,” “Diathine,” “Cy. 
closia” (hydroxycitronellal), and 
more recently, “Exaltone,” “Exalto- 
lide,” and many others. 

Mr. Watson has been connected 
with the Firmenich organization for 
seven years through his association 
with Ungerer & Co., and during the 
last three years has devoted his en- 
tire time to the Chuit-Naef line. He 
will be sales manager for the new 
company. Mr. Dubey has been with 
Ungerer & Co. for the last two years. 
He will act as office manager and 
will also cover the trade in Metro- 
politan New York territory. 


Ybry, Inc., Reorganization 
Approved 

Reorganization 
plans of Ybry, Inc., New York, have 
been completed with the approval of 
the plan by Federal Judge Coxe. Un- 
der the plan, creditors of the company 
will receive 50 per cent, the fund for 
making these payments to be raised by 
the sale of preferred stock. Several 
proposals for the sale of the company 
were rejected by the Court during the 
progress of the proceedings since the 
majority of the stockholders had ap- 
proved the 50 per cent proposal. The 
company’s assets, according to state- 
ments filed with the Court, had a book 
value of $179,117 as of April 1, but 
could not be liquidated for sufficient 
to cover merchandise claims. 


Arden Enlarges 
Toronto Salon 

The Elizabeth Ar- 
den salon at the Robert Simpson Co.. 
Toronto, has been materially enlarged 
and redecorated and was formally 
opened by Miss Arden herself on April 
16. A reception and tea were given, 
and on the opening day and the day 
following the Elizabeth Arden players 
presented “Farewell to Age,” with 
Medea Ball of the Arden Paris Salon 
as the star. The new salon is equipped 
to give the complete Arden service, 
which heretofore has been available 
only in the New York, Paris and Lon- 
don salons. The Arden interests in 
Canada are under the direction of 
Norman S. Dahl. 
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Ungerer Appoints 
N. E. Gallagher 

Ungerer & Co., 
New York, has appointed Norman E. 
Gallagher as sales representative in the 
middle Atlantic territory, with head- 
quarters at Philadelphia, Pa. Mr. Gal- 
lagher brings to his new position a 
selling experience of twelve years in 
the industry, and a thorough knowl- 
edge of and acquaintanceship in the 
territory he is now covering. 

The Philadelphia office is located at 
The Bourse building, the telephone 
numbers being Lombard 2394 and 
Main 9351. Mr. Gallagher will call 
on the trade in the states of Pennsyl- 
vania, South Jersey, Delaware, Mary- 
land, District of Columbia, Virginia, 
West Virginia, and North and South 
Carolina. 


D. & O. Enlarges Offices 


in St. Louis 

Dodge & Olcott Co., 
New York, has leased the building at 
15-17 South Fourth street, St. Louis, 
and will move to the new address from 
the former location at 315 Olive street 
in the near future. The new quarters 
are much larger than those previously 
occupied and the move was brought 
about by rapidly increasing business in 
the St. Louis territory. G. W. Collins 
has charge of the St. Louis office. 


Magnus Appoints Barlow 
Representative 

Ralph S. Barlow has 
been appointed sales representative for 
Magnus, Mabee & Reynard, Inc., New 
York, in the states of Maine, Vermont, 
Massachusetts and Rhode Island. Mr. 
Barlow, who will make his headquar- 
ters in Boston, succeeds Harry K. 


Mundorf. 


Fritzsche Pictures Shown 
in New York 


More than one hun- 
dred members of the essential oil con- 
suming industries, chemists, purchas- 
ing agents and executives, were guests 
of Fritzsche Brothers, Inc., at the New 
York Athletic Club, New York, the 
evening of April 22. The occasion was 
a lecture by Dr. Ernest Guenther, chief 
research chemist of the company, and 
a showing of the excellent motion pic- 
tures taken by Dr. Guenther in the es- 
sential oil producing regions of Italy, 
Spain, France, Tyrol and Holland. 

Dr. Guenther described the produc- 
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tion of essential oils by various meth- 
ods from the most primitive hand press- 
ing used in Italy for citrus oils to the 
extremely complex process of extrac- 
tion by volatile solvents as practiced 
at the Fritzsche factory in Seillans, 
France. An unusually interesting fea- 
ture was the first showing of citrus oil 
production in California at the plants 
of the California Fruit Growers Ex- 
change where the most up-to-date meth- 
ods are utilized. 

Following the lecture and motion 
pictures, refreshments were served and 
an informal reception held by F. H. 
Leonhardt, president, and other offi- 
cers of Fritzsche Brothers, Inc. Sam- 
ples of some of the company’s products 
were shown and reprints of Dr. Guen- 
ther’s articles, which have appeared 
during the last several years in THE 
AMERICAN PERFUMER, were available 
for those interested. 


J. Mero & Boyveau 
Officials Here 

Eugene Muller, 
general manager of J. Mero & Boyveau, 
Grasse, France, is spending several 
weeks here on his annual visit to the 
American trade. Mr. Muller makes his 
headquatters with Dodge & Olcott Co., 
New York, American representatives 
of his house, and is spending his time 


Mr. Muller Mr. Lerouge 


visiting consumers of natural flower 
oils and allied products, both in the 
East and through the Middle West. 
Pierre Lerouge, one of the younger 
members of the organization and the 
nephew of M. Benard, head of the com- 
pany, who has been in America for 
six months studying American business 
methods and investigating the perfume 
and cosmetic industry in the United 
States, accompanied Mr. Muller on 
some of his Eastern visits. Mr. Lerouge 
returned to France May 1, but expects 
to be a frequent visitor here in the 
future. Mr. Muller will return home 


at the end of May. 


Lancaster Establishes 
Own Laboratories 


Harold E. Lancas- 
ter, for eighteen years chief chemist of 
Marshall Field & Co., Chicago, has 
started his own cosmetic factory under 
the name of Lan 
Clamore Cosmetic 
Laboratories. Eric 
Ellsworth of the 
firm of Ellsworth 
& Moss, New York 
City, is secretary 
of the corporation 
and Maurice 
Weinzelbaum _ is 
treasurer. Mr. 
Lancaster intends 
to operate as a 
private label manufacturer. Among the 
well known lines produced by Mr. Lan- 
caster, during the last few years, are: 
“Blue Rose,” “Flair,” “Americe” and 
“Lanchere.” 


Mr. Lancaster 


Aromatic Products’ 
Branch Offices 


Aromatic Products, 
Inc., New York, has opened a direct 
branch office in Chicago to take care of 
growing business in the Middle West. 
The new branch is under the direction 
of S. J. Vance who has been connected 
with the essential oil and aromatic 
chemicals industries for some years. 
The new offices are located at 205 West 
Wacker drive, where stocks of the com- 
pany’s more important products will 
be maintained for better delivery to 
customers in the territory. 

Robert F. Kelly has been appointed 
Boston representative. Mr. Kelly, who 
also represents other non-competing 
houses, will cover all of New England 
and upper New York state as well as 
Montreal, Toronto and Hamilton in 
Canada. 


Danco Incorporates Business 
Gerard J. Danco has 


incorporated his import and essential 
oil business under the name Gerard J. 
Danco, Inc. Mr. Danco is leaving for 
Europe, May 16, to be gone for about 
six weeks. Upon his return he expects 
to have several interesting announce- 
ments for the trade. He is well known 
in the essential oil and allied indus- 
tries, having been associated for many 
years with his late father in the Belgian 
Trading Corp., and more recently as 
the head of his own organization. 
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Tax Reserve Cuts Coty Profits 


The annual report 
of Coty, Inc., New York, just issued, 
shows a net loss after taxes and reserves 
for taxes of $236,684.35. This some- 
what unfavorable showing is explained 
in a letter to stockholders by B. E. 
Levy, chairman of the board. Mr. Levy 
points out that at the end of 1934 the 
reserve set up for Federal excise taxes 
on cosmetics was $730,327.72, which 
at the end of 1935 had been raised to 
$1,441,781.82 because of a report by 
the examiner of the Internal Revenue 
Bureau which recommended a heavy 
additional assessment against the com- 
pany. While there has as yet been no 
such and one may be 
avoided, the officers of the company be- 
lieved that it was prudent to set up 
sufficient reserve to take care of it 
should it be made. Had the tax reserve 
not been increased so materially, the 
company would have shown a profit of 
more than $100,000 for the year. In 
addition, exchanges of merchandise in- 
cident to bringing out the company’s 
new face powder cost the company 
$190,000 during the year. 


assessment 


Pond’s to Enlarge Plant 
Pond’s Extract Co., 


New York, is substantially enlarging 
its plant at Clinton, Conn., and the 
new sections will be devoted to the 
production of facial tissues, which has 
for several years been a growing part 
of the company’s business. 


Proprietary Association 
Offices Moved 

The general offices 
of the Proprietary Association at 
Washington, D. C., have been moved 
from the Star building to the Otis 
building at 810 Eighteenth 
N.W. 


street, 


Maryland Taxes Cosmetics 
Ten Per Cent 

A sales tax on cos- 
metics and a few other articles has been 
passed by the State of Maryland. The 
law levies a tax of ten per cent at retail 
on the price of cosmetics and toilet 
preparations including toilet soaps. 
Exempted are large sizes of soaps gen- 
erally offered for laundry use but it 
is understood that the small sizes of 
the same soaps, offered for toilet pur- 
poses, will be subject to the tax. Com- 
plete regulations for enforcement have 
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not yet been issued, but will be formu- 
lated by the State Comptroller in the 
near future. 

The ten per cent sales tax in New 
Jersey designed for unemployment re- 
lief failed three times in the Senate 
after having been passed by the As- 
sembly. There is still the possibility 
that it may be revived. 


Chicago Association 
Elects Rocca 

The Chicago Drug 
& Chemical Association at its recent 
annual meeting elected A. J. Rocca of 
the Gazzolo Drug & Chemical Co. 
president for the 
coming year. Dr. 
Frank R. Kirby of 
Abbott Laborato- 
ries was named 
vice-president; W. 
B. Erb of Kimble 
Glass Co., treasur- 
er; and J. J. Kas- 
senbrock of Nor- 
wich Pharmacal 
Co., secretary. The 





Mr. Rocca 


following were 
named directors: Dudley F. Lum, 
Givaudan-Delawanna, Inc.; J. A. A. 


Seott, Merck & Co.; A. C. Stepan, Jr.. 
General Oil Products Corp.; Elmer F. 
Smith, American Aniline Products Co. ; 
Oliver Mitchell, Sterling Borax Co.; 
A. G. Schneider, Victor Chemical 
Works; and L. C. Shepherd, Hynson, 
Westcott & Dunning, Inc. 

The association held its annual for- 
mal May Party and Ladies’ Night at 
the Lake Shore Athletic Club, May 7. 


Kentucky Legislature 
Planning Cosmetic Tax 

The Legislature of 
the state of Kentucky is considering 
a tax on cosmetics and a few other 
articles to defray relief and other ex- 
penditures already voted by the leg- 
islature. Both the Senate and the As- 
sembly have already passed the bill 
which would place a twenty per cent 
tax on the retail price of cosmetics 
sold in the state and as we go to press 
it is before the Governor for his signa- 
ture. Best information from sources 
in the state capitol are to the effect 
that the bill will be signed since the 
Governor originally urged it. Manu- 
facturers of toilet preparations, phar- 
maceutical houses, department stores 
and retail druggists in the state have 
been urged to register emphatic pro- 
test which it is hoped may be effective. 









Morin to Sue on 


“Renaud” Mark 
M. W. Morin, pres. 


ident of Renaud Sales Co., Inc., New 
York, through his attorneys, Munn, 
Anderson & Liddy, has prepared a 
bill of complaint and motion for 
preliminary injunction to be filed in 
the Federal District Court in Boston. 
seeking to restrain John H. Davis, 
president of Renaud & Cie., of Bos. 
ton, from further use of the trade 
mark or trade name “Renaud.” The 
complaint alleges that Mr. Morin pur- 
chased the mark at auction on Au- 
gust 15, 1934, as part of the assets of 
the former Renaud & Cie. of America. 
and that he has since made a contract 
with Renaud of Paris giving him ex 
clusive use of the name. Mr. Davis 
contends that he is the owner of the 
mark and that the name was not a 
part of the assets sold to Mr. Morin 
at the assignee’s sale in 1934. 


La Valliere Showrooms 
are Remodeled 


The showrooms of 
the Specialty Products Co., manufac- 
turers of “La Valliere” perfumes and 
toilet preparations, located at 429 
Bourbon street, in the picturesque 
Vieux Carre section of New Orleans, 
have been entirely remodeled to afford 
a better background for the line. New 
display cases and background pieces 
have been installed and the entire line 
was recently placed on display in its 
new setting. Charles B. Dicks, presi- 
dent, reports a growing interest in the 
line as well as in the packaged medi- 
cines which the company also manu- 
factures. 


Pfaltz & Bauer Moves 
Pfaltz & Bauer, 


Inc., New York, has moved its execu- 
tive offices to the Empire State building 
where large space on the thirtieth floor 
has been taken. Warehouses will be 
continued at the old quarters at 300 
Pearl street, in which the company has 
located for than thirty 


been more 


years. 


E. Lelong at New Address 


E. Lelong has 
5 


moved his offices and_ laboratories 


from 130 Pearl street to 37-39 East 
28th street, New York City. The phone 
number is LExington 2-3194, 
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Morris M. Einson 
Morris M. Einson, 


retired founder and president of the 
Einson-Freeman Co., Inc., lithograph- 
ers, of New York, died suddenly, April 
13, in Jerusalem. He was 53 years old. 
With Mrs. Einson and his daughter he 
had gone to Jerusalem on a pleasure 
trip. Mr. Einson began his career as a 
newsboy in Philadelphia, but started 
his company more than thirty years 
ago. It developed into one of the larg- 
est manufacturers of display material 
and other work of the sort in the world. 
About a year ago he turned over con- 
trol of the company to a group of 
younger men who had been associated 
with him in its development. 

Mr. Einson was a life member of the 
Zionist Organization of America and 
was formerly president of Temple 
Emanu-El of Yonkers. He was a mem- 
ber of the Yonkers Municipal Recrea- 
tion Commission, New York Credit 
Men’s and Merchants’ Associations, 
Lithographers Association of New 
York, Color Lithographers of America 
and the New York Advertising and 
Level Clubs. He leaves his widow, 
three daughters, Miss Dorothy Einson, 
Mrs. Ruth Berman and Mrs. Herbe~t 
Friedman, and one son, Bernard A. 
Einson, all residents of Yonkers. 


John Uri Lloyd 

John Uri Lloyd, au- 
thor and scientist, and former presi- 
dent of the Cincinnati College of Phar- 
macy, died in Los Angeles, Calif., 
April 9, at the age of 86. Dr. Lloyd 
began teaching pharmacy in 1893 and 
was president of the college from 1895 
to 1904. With his two brothers he 
founded the Lloyd Brothers Pharma- 
ceutical Co., of Cincinnati. He was 
honored four times with medals by the 
American Pharmaceutical Association 
and in 1920 received the Remington 
Medal, pharmacy’s highest award. In 
addition to much technical work, he 
was widely known as a writer of fiction. 
Two daughters and a son survive. 


S. S. White, Jr. 

Samuel S. White. 
Jr., retired president of the S. S. White 
Dental Manufacturing Co., Philadel- 
phia, died at his home in that city, April 
15, at the age of 81. For more than 
sixty years he had been associated with 
the company, founded by his father in 
1844, and for several years was its 
president. He retired from active busi- 
ness in 1926, but continued as an ad- 
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visor until quite recently. He leaves a 
son, Richard S. White, of Devon, Pa. 
Funeral services were from his resi- 


dence, April 18. 


Mrs. Helen F. Hyde 


Mrs. Helen F. Hyde, 
mother of Wilbur H. Hyde, president 
of the Abner Royce Co., Cleveland, per- 
fume and extract manufacturers, died 
in Los Angeles, April 12, at the age 
of 94, her life and that of her father 
having spanned the terms of all the 
presidents of the United States. She had 
lived in Los Angeles since 1920. 

Mrs. Hyde was born in Unionville, 
Ohio, the daughter of Elias Kirby, who 
settled there early in the nineteenth 
century. She came to Cleveland after 
her marriage to Milo N. Hyde, whom 
she survived by many years. Her son, 
Wilbur H. Hyde, was her only survivor, 
a daughter, Mrs. Leily Hyde Green, 
with whom she had been living, in Los 
Angeles, having died eight years ago. 
Funeral services were held in Los An- 
geles, April 13. Burial was in Wil- 
loughby, Ohio. 


Paul W. Fleischer 

Paul W. Fleischer, 
president of the New Jersey Machine 
Corp., died March 28 while on a cruise 
to the West Indies. Mr. Fleischer was 
born in Germany and there received a 
technical and 
textile machinery. He came to the 
United States at the age of 21 and after 
working for several prominent ma- 
chinery manufacturers he became chief 
engineer of the American Can Co. In 
1920 he joined the New Jersey Ma- 
chinery Corp., as vice-president and 
became president last year. He was 58 
years old. 


education in _ textiles 


Henry G. Scholtz 


Henry G. Scholtz, 
for many years prominent in the cork 
industry and formerly an officer of the 
Armstrong Cork Co., died in New 
York, April 8, at the age of 70. Mr. 
Scholtz was a native of Portugal, but 
had been an American citizen for more 
than 35 years. He was widely known 
in the cork import business. 


Henry Zittel 

: Henry Zittel, for 
many years sales manager of Louis 
de Jonge & Co., New York, manufac- 
turers of fancy papers, died at his 


home in Highland Park, Staten Island, 


N. Y., April 19, following a brief 
illness. He was 48 years old. Funeral 
services were held from his home on 


April 22. 


Frederick Seymour Wheeler 


Frederick Seymour 
Wheeler, chairman of the board of 
directors of the American Can Co., 
New York, died April 24, at the age 
of 74, 

Mr. Wheeler was born in Mount 
Carroll, Mich. After receiving A.B. 
and A.M. degrees from Northwestern, 
he began his career as a bookkeeper 
with the Chapin Mine in Michigan. 
Then he became successively secre- 
tary of the Calumet Iron & Steel Co., 
Chicago; secretary and treasurer of 
the Great Western Tin Plate Co., Jo- 
liet; treasurer of the newly organized 
American Tin Plate Co., and on the 
formation of the American Can Co. 
in 1901, its treasurer, and _ then 
vice-president, president and board 
chairman. Surviving are his wife, the 
former Miss Charlotte Putnam, of 
Chicago, and a son, Arthur E. Wheeler. 


New Market for V anishing 
Cream 

Amazing use for 
vanishing creams is among the he- 
men workers now building the Grand 
Coulee Dam—a $75,000,000 federal 
government hydroelectric project 90 
miles from Spokane, Wash. These veri- 
table “diamonds in the rough,” the 
cement workers who are “pouring” 
the dam, use vanishing cream in large 
quantities to counteract irritations of 
the lime in the cement, and guard 
against chafing and breaking of skin 
and consequent infection. Such van- 
ishing cream has been added to the 
personal equipment of workers. 


Section Discusses Price 
Stabilization 

At a luncheon meet- 
ing of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade, Inc., May 12, both sides of 
the subject of price stabilization 
through the so-called “Fair Trade 
Laws” were presented. George Gottes- 
man, president of the Consolidated 
Brooklyn Retail Pharmacists, upheld 
the provisions of the law, and Frances 
Kneitel, attorney for National Indepen- 
dent Pharmacists, Inc., argued against 
the method. Jerry McQuade, editor of 
Drug Topics, presided and introduced 
the speakers. 
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CANADIAN NEWS and NOTES 


McGillivray Back 
from Europe 


Returning from a 
business trip in England, T. A. McGil- 
livray, president of McGillivray Bros. 
and the Yardley Co. of Canada, To- 
ronto, stated that 
he believes there is 
no immediate dan- 
ger of war in 
Europe and that 
many of the ru- 
mors and specula- 
tions which are so 
prevalent are noth- 
ing more than talk. 

Accompanying 
Mr. McGillivray 
on his trip was W. 
S. Gibson, president of the National 
Cellulose of Canada, Ltd. 

Mr. McGillivray, when interviewed, 
said, “I would not hesitate to say that 
if one is able to judge by appearances 
England is making an exceedingly 
rapid recovery. It is true that there is 
still a big unemployment problem, but 
the number of unemployed is being re- 
duced rapidly.” 

Mr. McGillivray said, “I was particu- 
larly struck by the feeling of optimism 
which exists in view of the war scare in 
Europe and the multiple conferences 
that are being held regarding the situa- 
tion between Italy and the other League 
powers.” 

Mr. McGillivray went on to say that 
with the exception of a few isolated 
areas, England is very prosperous with 
hotels, theaters, stores, and shops enjoy- 


Mr. McGillivray 
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ing good trade from a class of people 
who appear to be spending money 
freely. Undoubtedly, he said, a lot of 
Continental people of wealth have come 
temporarily to England to live until 
trouble subsides on the Continent. 


Guenther Lectures in Canada 


Dr. Ernest Guenther, 
chief research chemist of Fritzsche 
Brothers, Inc., New York, gave his il- 
lustrated lecture on essential oil and 
flower oil production before the East- 
ern Division of the Association of 
Canadian Perfumers & Manufacturers 
of Toilet Preparations recently. The 
lecture was given at the Club Canadian 
in Montreal and about one hundred 
representatives of essential oil consum- 
ing firms were present. 


Alberta Adopts Retail Code 


Said to be the first 
of its kind in Canada, a master code 
to govern retail trade is now in effect 
in Alberta. One of the prominent 
druggists in western Canada, Fred 
Heath of this city, predicts that some 
important changes are due to be made. 
The code is established under the 
Trades and Industries Act as amended 
during the session of the Alberta legis- 
lature. It was made effective through 
publication of a special issue of the 
Alberta Gazette and is styled “A Code 
of Fair Competition and Business 
Practice for the Retail Trade.” 

How the master code of the provin- 


cial government works in governing re- 
tail stores was explained to retail drug- 
gists of southern Alberta and other re- 
tail merchants by Fred Heath at a meet- 
ing held at the Marquis Hotel, Leth- 
bridge, Alta. The meeting was thrown 
open to retail merchants in the city. 


Barton on Western Trip 
I 


Eugene Barton, sec- 
retary and general manager of Com- 
pagnie Parento, Ltd., Toronto, the 
Canadian affiliate of Compagnie Par- 
ento, Inc., Croton-on-Hudson, N. Y.., 
has returned from a trip through the 
Dominion which took him as far West 
as Vancouver. Mr. Barton reports a 
very successful trip and states that 
business, in Western Canada especial- 
ly, is very good. He plans a trip to the 
New York office in the near future to 
confer with his associates in the United 
States. 


London Drug Bowlers Dine 


The London drug- 
gists’ bowling league held its banquet 
at the Highland Golf Club on April 
14, with Russ McGee presiding. In 
the absence of Joe McCorkell, Scotty 
Rae was delegated to present the Mc- 
Corkell cup and shield to the winners, 
and the winning team included B. 
Jones, J. Wells, L. Johnson, S. Fisher, 
J. Bryant. 


Pharmacists Celebrate 
Birthdays 


Among the grand 
old men of the drug trade in Eastern 
Canada who have recently received 
congratulations on the occasion of 
their birthdays are Hon. George E. 
Hughes, Charlottetown, P. E. I.; Wm. 
Hawker, Saint John, N. B., and 
Colonel J. D. Mackenzie of Chatham, 
N. B. Mr. Hughes is 83, Mr. Hawker, 
96, and Colonel Mackenzie, 80. 
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Tuis department is conducted under 
the general supervision of Howard S. 
Neiman, contributing editor on pat- 
ents and trade marks. This report of 
patents, trade marks and designs is 
compiled from the official records of 
the Patent Office in Washington, D. C. 
We include everything relating to the 
four co-ordinate branches of the essen- 
tial oil industry, viz.: Perfumes, Soaps, 
Flavoring Extracts and Toilet Prepa- 
rations. 

Of the trade marks listed, those 
whose numbers are preceded by the 
letter “M” have been granted regis- 


tration under the Act of March 19, 


Trade Mark Registration 


Applied for 
(Act of Feb. 20, 1905) 


These registrations are subject to opposi- 
tion within thirty days after their publica- 
tion in the Official Gazette of the United 
States Patent Office. It is therefore suggested 
that our Patent and Trade Mark Department 
be consulted relative to the possibility of an 
opposition proceeding. 


348.384.—See Illustration. Frank Her- 
schede Co., Cincinnati, Ohio. (Feb. 1, 1934.) 

Vanity cases, not filled, and made of or 
plated with precious metals. 

359,536.—“CURODEX.” W. J. Bush & Co., 
Inc., New York. (Oct. 19, 1934.) —Deodor- 
izers and odorants for various rubber prod- 
ucts. 

359,650. 
ton Corp., New York. (Dec. 17, 1934.) 
fumes. 

364,897.—“QUINTUPLE.” Michael J. 
Strassner, doing business as Q. D. A. Labor- 
Paterson, N. J. (Aug. 3, 1934.) 
Skin lotions, face creams, toothpaste, hair 
tonic, ete. 

368,223.—See Illustration. Walter B. Gal- 
vin, San Francisco, Calif. (July 1, 1935.) 
Hair tonic. 

368,259, 368,260.—‘Scotch Mist’’ 
“Homespun” respectively. Lentheric, 
New York. (July 2, 1935.) —Perfumes. 

368,320.—“‘Lanedol.” Bohme  Fettchemi- 
Gesellschaft Mit Beschrankter Haftung, 
Chemnitz, Germany. (Jan. 30, 1935.) —Per- 
fumes; cosmetics comprising preparations 
for physical treatment of the hair, skin and 
nails, pomades and lipsticks. 

368,324.—“Févon.” Bohme Fettchemie- 
Gesellschaft Mit Beschrankter Haftung, 
Chemnitz, Germany. (Apr. 27, 1935.) —Soap, 
soap preparations. 

374,605.—See Illustration. R. 


See Illustration. George W. But- 
Per- 


atories, 


and 
Inc., 


B. Semler, 
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Md 


Conducted by Howard S. Neiman 


1920. The remainder are those ap- 
plied for under Act of February 20, 
1905, and which have been passed to 
publication. 

Inventions patented are designated 
by the letter “D.” 

International trade marks granted 
registration are designated bv letter 
S - 

All inquiries relating to patents, 
trade marks, designs, registrations, 
copyrights, etc., should be addressed to 

PATENT AND TRADE MARK 
DEPARTMENT 
THE AMERICAN PERFUMER, 
9 East 38th St., New York City. 


Inc., New York. (Oct., 1927; since 1911 in 
foreign countries.) —Hair tonic and shampoo. 

374,860.—*GOYESCA.” Societe Anonyme 
Myrurgia Barcelona, Spain. (Sept., 1919.) 
Soaps. 

374,.927.—\See Illustration. Sylvia Grossen- 
bacher, New York, N. Y. (Jan., 1936.) 
Preparation for the treatment of dandruff 
and for stimulating the growth of hair. 

374.872.—See Illustration. The Bon 
Co., New York. (1913.)—Polishing 
cleaning powder. 

374,986.—See Illustration. Shulton, Inc., 
New York. (Oct. 31, 1935.)—Saponaceous 
compounds for cleaning the hands, shaving 
cream, shaving sticks, shaving powder, out- 
fit packages containing soap and towel; soap 
powder for bathing, washing, etc. 

375,006.—See Illustration. Dermalab, Inc., 
Winnetka, Ill. (Oct. 29, 1935.)—Shampoo. 

375,045.—See Illustration. Albert 
doing business as Deb-e Laboratories, Water- 
bury, Conn. (Dec. 7, 1935.)—Nail polish 
and nail polish remover. 

375,115.—“BIZETTE.” 
Inc., New York. (Jan. 10, 
polish, lipstick, and rouge. 

375,247.—See Illustration. Hyland Co., 
Inc., Salem, Ohio. (Dec. 3, 1935.) —Prep- 
aration for restoring the hair to its natural 
color. 

375,263.—“CHYPRON.” Ferd. 
Inc., New York. (Jan. 27, 1936.) 
seap, toilet soap, glycerine soap, bath soap, 
cream soap, liquid glycerine soap, silver 
cleaning soap, shaving stick. 

375,273, 375,274.—“TROPICAL NIGHT.” 
Shulton, Inc., New York. (Feb. 18, 1936.) 
Toilet soaps and shaving creams; and toilet 
preparations, respectively. 

375.299.—See Illustration. Lentheric, Inc., 
New York. (Feb. 21, 1936.)—Perfumes. 

375,306.—See Illustration. Carl S. Jorgen- 
sen, doing business as Desert Chemical Co., 
Long Beach, Calif. (Jan. 20, 1936.)—Anti- 


septic and astringent preparation, either in 


Ami 
and 


Genua, 


Arden, 
Nail 


Elizabeth 
1936.) 


Mulhens, 


Shaving 


salve or lotion form, usable for cosmetic pur- 
poses. 

375,317.—See Illustration. Guy E. Brignall, 
doing business as Lite Soap Co., Aurora, III. 
(Nov. 25, 1935.)—Mineral soap cleanser. 

375,551.—See Illustration. Herman B. Lay- 
mon, doing business'as Twenty Grand Blade 
Co., Spencer, Ind. (Feb. 27, 1936.) —Shaving 
cream. 

375,602.—See Illustration. Jean R. Sher- 
man, New York. (Feb. 29, 1936.) —Perfume. 

375,774, 375,775. —“FRIVOLITES” and 
“LES ULTIMES FRIVOLITES “respectively. 
Roger et Gallet, Societe Anonyme, Paris, 
France. (May 3, 1934 and Nov. 28, 1935 
respectively.) —Toilet soaps. 

368,683.—See Illustration. Harry S. Clarke, 
doing business as Danolix Co., Long Beach, 
Calif. (July 12, 1935.)—Liquid preparation 
for use on the hair and scalp. 

369,159.—See Illustration. Kerl Guild, Inc., 
Utica, N. Y. (June 28, 1935.)—Soaps. 

370,669.—“PRIX DE PARIS.” Parfums 
Charbert, Inc., New York. (Oct. 12, 1935.) 

Perfumes, toilet waters, sachets, eau de 
colognes, lipsticks, face creams, rouge, tal- 
cum powder, face powder, bath powder and 
cleansing cream. 

371,405.—See Illustration. Ralph O. Peve- 
house, Pomona, Calif. (July 2, 1932.)—Bril- 
liantine, hair oil, hair tonic, lilac toilet water, 
shaving lotion, wave set, quinine hair tonic, 
etc. 

372,166.—“CROYDON.” Charles Croydon 
Corp., New York. (Nov. 25, 1935.)—Facial 
tissue. 

372,189. Illustration. Paul R. Jones, 
doing business as Paul Jones, Beverly Hills, 
Calif. (July 5, 1935.)—Perfumes and toilet 
water. 

372,301. Illustration. Edward B. 
Cuddy, doing business as Crown Barber 
Supply Co., New York. (Feb. 27, 1931.) 
Hair tonic. 

372,780.—See Illustration. R. H. Macy & 
Co., Inc., New York. (Oct. 18, 1935.) —Face 
powder, mascara, eye shadow, lipstick, rouge 
and cosmetic creams. 

373,285.—“SUNSO.” Cunningham Cleanser 
New York. (June 9, 1925.)—Paste 


See 


See 


Corp., 
soap. 

373,422.—See Illustration. Lentheric, Inc., 
New York. (Oct., 1934.)—Perfumes, eau de 
cologne, after-shaving lotion, and talcum 
powder. 

373,458, 373,459.—“Yolai.” Paul Peter 
Mulhens, doing business as Eau de Cologne- 
& Parfumerie-Fabrik ‘‘Glockengasse No. 
4711” gegenuber der Pferdepost von Ferd. 
Mulhens, Cologne, Germany. (Dec. 16, 1935.) 

Soaps, toilet soaps, shaving soaps, a clean- 
ing preparation for removing spots, glycerine 
soaps, bath soaps, cream soaps, etc., and 
toilet preparations. 

373,473.—See Illustration. Lorraine Kay 
Worthington, doing business as Three 
Crowns Laboratory Fifth Avenue, Waterloo, 
Ia. (Nov. 20, 1934.)—-Shampoo. 

373,503, 373,504.—“*DENT-L-SAVER” and 
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“FACE-L-CARE” respectively. William A. 
Shenton, doing business as W. A. Shenton 
& Co., Jersey City, N. J. (Dec. 17, 1935.) — 
Dentifrice and cold cream respectively. 

373,874.—\See Illustration. G. K. Karege- 
annes, Spartanburg, S. C. (May, 1932.) — 
Facial creams, skin lotions and toilet water. 

373,896.—“Lactoral.” Paul R. Trent, do- 
ing business as Lactoral, Chicago, Ill. (Jan. 
10, 1936.) Mouth wash and gargle prepara- 
tion. 

373,935._See Illustration. 
Simons, San Francisco, Calif. (Nov. 15, 
1913.)—Toilet creams, toilet liquids for 
softening, clarifying, building up, and beau- 
tifying the skin, liquid hair wash, tooth 
powder, etc. 

373,941.—See Illustration. Corinne Auclair 
White, Lynn, Mass. (June, 1935.)—Foot lo- 
tion and deodorant. 

373,984.—\See _ Illustration. 
Commercial Co., Inc., New York. 
1936.) Perfumes and toilet water. 

373,996.—“REJUVENESCENCE.” Charles 
of the Ritz, Inc., New York. (Mar., 1933.)— 
Skin Cream. 

374,219.—“DENTAL TWINS.” Vadsco 
Sales Corp., Long Island City, N. Y. (Apr. 
12, 1932.)—Toothpaste, tooth powders, 
mouth washes, tooth ache gum, tooth ache 
wax, and dentifrices. 

374,259.—“BETONA.” Vadsco Sales Corp., 
Long Island City, N. Y. (Jan. 22, 1936.)— 
Face cream, talcum powder, cold cream, nail 
polish, toothpaste and powders. 

374,308.—See Illustration. Willmark Corp., 
New York. (Nov., 1935.)—Essential oils, 
flavoring extracts. 

374,317.—See Illustration. American Per- 
fumers’ Laboratories, New York. (Jan. 29, 
1936.) —Rouge. 

374,373.—See Illustration. Joseph Mendel- 
baum, doing business as Golden Sun Chem- 
ical Co., New York. (Sept., 1935.) —Liquid 
hand soap, pine liquid scrub soap. 

374,398.—*VIOLET SIMPLICITY.” 
liam H. Brown & Bro. Co. of N. Y., Inc., 
New York. (Nov., 1900.)—Perfumes, toilet 
waters, face powders, dusting powders, tal- 
cum powders, sachet powders, beauty creams 
and lotions for the face and hands. 

374,424.—See Illustration. Midland Chem- 
ical Labs., Inc., Dubuque, Ia. (June 7, 1926.) 
—Dry cleaning paste soap. 

374,596.—See Illustration. Lanman & 
Kemp-Barclay & Co., Inc., New York. (1865.) 
—Medicated toilet preparation for the hair 
and scalp. 

374,636.—See Illustration. Tayton Co., 
Kansas City, Mo. (Aug. 27, 1935.) —Cleans- 
ing creams. 

374,650.—See Illustration. 
Los Angeles, Calif. 
septic, deodorant. 

374,781.—“ZEENE.” Hamilton C. Bates, 
doing business as C. J. Bates & Son, Chester, 
Conn. (Jan. 15, 1934.)—Nail polishers. 

374,859.—“GOYESCA.” Societe Anonyme 
Myrurgia, Barcelona, Spain. (Sept., 1919.) 
—Perfumes, toilet water, face powder, tal- 
cum powder, bath salts, brilliantine, etc. 


Louis L. 


West India 
(Jan. 16, 


Wil- 


B. H. M. Co., 
(Jan. 9, 1936.)—Anti- 


Trade Mark Registration Granted 
(Act of March 19, 1920) 
These registrations are not subject to 
opposition: 

M333,885.—“Dr. 


Manufacturing Co., 


West’s.” Western Bottle 
doing business as The 
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Western Co., Chicago, Ill. (May 10, 1932. 
Serial No. 360,013.) —Toothpaste. 

M334,033.—See Illustration. Los Angeles 
Soap Co., Los Angeles, Calif. (1908. Serial 
No. 349,945.) —Soap. 

M334,035. “MME. RAMSEY’S.” Lor- 
raine Ramsey, Norfolk, Va. (Aug. 15, 1932. 
Serial No. 371,838.)—Hair grower, hair 
straightener, and skin lotions. 

M334,036.—See Illustration. Parfums 
Lengyel, Ltd., Dover, Del., and New York, 
N. Y. (May, 1924. Serial No. 371,932.) — 


Perfumes, eau de colognes, and face lotions. 


Patents Granted 


2,036,351.—Holder for the caps of con- 
tainers. Paul Peter Mulhens, Cologne, Ger- 
many. 

2,036,549.—Bottle closure. James W. Smith, 
San Francisco, Calif. 

2,036,916.—Complex phenolic soap. Her- 
man A. Bruson, Philadelphia, Pa., assignor 
to Rohm & Haas Co., Philadelphia, Pa. 
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2,036,928.—Paper box. Alexander H. Dreux 
and Joseph N. Royal, Buffalo, N. Y., as- 
signors to F. N. Burt Co., Ltd., Toronto, 
Ont., Canada. 

2,037,006.—Process for producing soap 
having a definite water content. Benjamin 
Clayton, Sugarland, Tex., assignor to Refin- 
ing, Inc., Reno, Nev. 

2,037,093.—Receptacle closure. 
Sella, West New York, N. J. 

2,037,116.—Dispensing top for containers. 
Ralph V. Burdick, Albany, N. Y. 

2,037,172.—Snap cap closure. Julius Lef- 
fert, St. Louis, Mo. 

2,037,746.—Container. William J. Wardell, 
Mt. Vernon, N. Y., assignor to American 
Can Co., New York, a corporation of New 
Jersey. 

2,038,057.Spring cap for collapsible 
tubes. Walter John Peters, Suisun City, 
Calif. 

2,038,130.—Closure for collapsible tubes. 
Adolph Reisman, New York. 


Edward J. 
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2,038,760.—Sanitary collapsible container. 
Walter A. Roselle, New York. 

2,039,037.—Tube closure. William Simpson, 
Mount Airy, N. C., assignor of one-half to 
E. Q. Benbow, Mount Airy, N. C. 

2.039,145.—Independent screw closure. Jo- 
seph Andrew Burns, Toronto, Ont., Canada. 

2,039,205.—Pocket powder-case. Franz 
Anderl, Vienna, Austria, assignor to Frida 
Weissenbeck, Vienna, Austria. 


Designs Patented 


99,189.—Design for a bottle. Ronald H. 
Dallas, Southgate, Calif., assignor to Glass 
Containers, Inc., Los Angeles, Calif. 

99,197.—Design for a bottle. Estelle A. 
Kirstein, Philadelphia, Pa. 

99,209.—Design for a perfume 
Charles K. Park, New York. 

99,264.—Design for a combined vanity 
case and smoker’s receptacle or the like. 
William F. Bowen, N. Attleboro, Mass., 
assignor to Evans Case Co. 

99,274.—Design for a closure cap or simi- 
lar article. Joseph R. Fleisch, Clifton, N. J., 
assignor to Anchor Cap & Closure Corp., 
Long Island City, N. Y. 

99,294.—Design for a tube or similar con- 
tainer. Frank McIntosh, New York, assignor 
to Lentheric, Inc., New York. 

99,327.—Design for a container cap. John 
Lloyd Howie, Jr., assignor to The Grigole't 
Co., both of Decatur, Tl. 

99,339.—Design for a bottle. Hyman C. 
Berkowitz, Boston, Mass., assignor to Ben- 
Burk, Inc., Boston, Mass. 

99,374.—Design for a_ bottle. Frasier 
Smith, Wheeling, W. Va., assignor to Hazel- 
Atlas Glass Co., Wheeling, W. Va. 

99,411.—Design for a bottle. William H. 
Miller, assignor to Carr-Lowrey Glass Co., 
both of Baltimore, Md. 

99,424.—Design for a collapsible tube con- 
tainer. Simon de Vaulchier, New York, as- 
signor to Pinaud, Inc., New York. 

99,415.—Design for a combined bottle and 
cap therefor. Joseph Revson, New York. 

99,430.—Design for a container. Frank C. 
Chase. Manhasset, N. Y., assignor to E. R. 
Squibb & Sons, New York. 


bottle. 


Canadian Patents and 
Trade Marks 


HE increasing international trade 

relations between the United States 
and Canada emphasize the importance 
of proper patent and trade mark pro- 
tection in both of these countries in 
order that the expansion of business 
may not be curtailed by legal diff- 
culties. 

For the information of our readers, 
we are maintaining a department de- 
voted to patents and trade marks in 
Canada relating to the industries rep- 
resented by our publication. 

This report is compiled from the 
official records in the Canadian Patent 
Office. 


All inquiries relating to patents, 
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trade marks, designs, registrations, 
copyrights, etc., should be addressed to 
THE AMERICAN PERFUMER 


Patents 
357,304—Indole aldehyde. I. G. Farben- 


industrie Aktiengesellschaft assignee of 
Paul Wolff, both of Frankfort-on-Main, Ger- 
many. 

357,317—Closure Manufacture. Kept- 
Kapt, Inc., assignee of James P. Burke, both 
of Knoxville, Tenn. 


Trade Marks Under Unfair 
Competition Act of 1932 
N.S. 4809—“PERFUMADOR.” Perfume 


exhalers, perfume diffusers. Alexander Ed- 
ward Herron, Toronto, Ont. 

N.S. 4813—“ORONITE.” Cosmetic oil. 
Standard Oil Co. of California, a corpora- 
tion of Delaware, San Francisco, Calif. 

N.S. 4878—“HELICONE.” Hair waving 
lotions. Hyman & Hyman, New York. 

N.S. 4893—“ME - VE- OIL.” Hair tonic, 
astringent, hair lotion, face lotion, etc. 
Alphonse Dore, Montreal, Que. 


SUNBURN PROTECTIVE AGENTS 


(Continued from Page 51) 


be found in practice; that is, exposure 
of 3 to 4 hours, this being perhaps the 
extreme time a person would be ex- 
posed without renewing the applica- 
tion of sunburn preventive. 

The question of developed odors is 
a serious one. Anyone who has had 
the experience of being in a crowded 
mass of humanity on a hot beach or 
even on ship board near swimming 
pools will realize the importance of 
original and developed odors. It is 
felt that not enough care has been taken 
in this respect and it is quite possible 
that the public will react very strong- 
ly against applying materials which 
have or develop an offensive smell. 
Swimming pools and enclosed waters 
soon become saturated with unpleasant 
odors due to sunburn preventives 
which are otherwise quite effective. 

Many compounds were found which 
developed highly offensive odors on 
exposure to ultraviolet. Typical odors 
produced are strongly phenolic, ran- 
cid odors from oil, geranium and 
grape-like. These odors developed as 
a result of the photochemical action 
causing oxidation, hydrolysis, or con- 
densation of the chemicals used as a 
screen. Their character was somewhat 
unpredictable from the chemical struc- 
ture of the compound. 

A list of the absorption values of 
some American commercial sunburn 
preventive oils and their ultraviolet 
absorption efficiency is given. Either 
the manufacturers are unable to ob- 
tain sufficiently active materials or 
there is some disagreement as to the 
proper amount of protection desirable. 

A few critics have brought forward 
the thought that if we absorb all the 
ultraviolet what is the use of taking a 
sun bath. However, when it is consid- 
ered that sunburn preventive prepara- 


tions are rarely applied at an even one 
thousandth of an inch in film thickness 
and that the entire body is never com- 
pletely covered, the best possible pro- 
tection that could be had in the sun- 
burn preventive product is none too 
good. Moreover, it is only the sunburn 
region of ultraviolet which is blocked 
by the sunburn preventive agent. Dan- 
gerous burns are prevented and the 
whole benefit of the visible light, to- 
gether with the infra red effect is still 
maintained. Some oil is necessary to 
the skin if drying effects are to be 
avoided. In connection with the infra 
red, it should be mentioned that oil 
applied to the skin increases the pene- 
tration and beneficial effects of the in- 
fra red radiation. The penetration of 
the infra red is quite deep, bringing 
about increased circulation of the 
blood, and hyperemia. 

Another factor to be considered was 
the production of colors usually due 
to oxidation. Compounds used for 
creams seemed to be especially suscep- 
tible, some of these turning purple 
and brown after short exposure. 

Taking into account all of these fac- 
tors, it has been found possible to 
synthesize and develop chemical types 
which will show absorption values in 
thin films of from 80 to 95 per cent 
in concentrations of 1 per cent or less 
and which are stable and do not de- 
velop odors or cause discoloration. 
These products are being offered under 
trade names. 


Detailed Description 
Of Testing Apparatus 

An example of a 
simple ultraviolet meter which we have 
developed is shown in Fig. 1. This 
meter consists of a Weston Phototronic 
cell, copper oxide type, connected to 
a 200 microammeter of low internal 
resistance. The Westinghouse Photox 
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cell is not suitable as it is apparently 
not sensitive in the ultraviolet region. 
Visible light is excluded by a special 
glass composed of nickel and cobalt 
in a calcium phosphate base. This fil- 
ter transmits radiations of from 2700 
to 4000° Angstrém. The cell itself has 
a peak of activity under these condi- 
tions near 4000, with a small sensitiv- 
ity at its lower end, that is, near 2800° 
Angstrom. This band is much 
broad for exact work. Many com- 
pounds which show high absorption on 
this meter are shown to be unsatisfac- 
tory when measured on a more pre- 
cision type instrument. However, it is 
useful for demonstration purposes. 

We have found satisfactory a very 
slightly modified ultraviolet intensity 
meter of Coblentz and Stair, described 
in Research Paper RP647, Bureau of 
Standards. Briefly, this meter consists 
of a photoelectric tube, sensitive only 
to the light region of 2800 to 3340 
Angstrém, the current of which is am- 
plified by balanced screen grid. The 
plate current of the balanced radio 
tubes is read directly by a microam- 
meter. This particular photoelectric 
tube has a peak sensitivity approximat- 
ing very closely the sensitivity curve 
of the skin to the active radiations. 
Moreover, no filters are required which 
ordinarily cause considerable trouble 
because their transmission curve shape 
does not fit the sensitivity curve of the 
photoelectric cell. For original con- 
struction data it is advisable to refer 
to the Bureau of Standards paper. 
However, those interested in making 
up this meter may avoid considerable 
difficulty by following the additional 
data and modifications given below. 

As Coblentz and Stair developed 
their ultraviolet meter for the purpose 
of measuring ultraviolet light in va- 
rious localities, there was needed some 
adaptation of this meter for use in 


too 


measuring the transmission of sun pro- 


tective materials. The photoelectric 
tube has been housed, together with 
the amplifying tubes, in an aluminum 
box, exterior and interior views of 
which are shown respectively in Figs. 
3 and 5. This arrangement made it 
unnecessary to have long shielded 
leads. An aperture in the lid of the 
aluminum box exposes the anode and 
cathode of the photoelectric cell to the 
light to be measured. A photoelectric 
tube is selected such that its threshold 
of sensitivity lies within the band of 
light in which we are interested for 
skin activity. Various phototubes hav- 
ing different regions of sensitivity have 
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TESTS WITH ULTRAVIOLET SUN BURN RADIOMETER 


Titanium Phototube—Sensitivity 6 
Time 11:00 A.M. to 2:30 P.M. 
Clear Sky Reading 
Micro amp. 45-50 


Solvents and Vehicles 
White Mineral Oil 
Coconut Oil 
Peanut Oil 
Olive Oil 
Poppy Seed Oil 
Cotton Seed Oil 


Sesame Oil 


Finished Products 
Commercial Product A 
Commercial Product B 
Commercial Product C 
Commercial Product D 


In Water 


Quinine Bisulfate 
R Salt (2.3.6 Naphthol 


Absorption Percentage of 
Ultraviolet Region 2900-3200 
Angstrom Units 


0 
23 
24 
23 
23 
26 
39 


27 
86 
57 
98.9 


1% 5%, 
31 98.5 


disulphonic acid sodium salt) 14 65 


Beta oxy 
Aesculetine (alkaline) 
Resorcin 

Cystine (alkaline) 


Naphthoic Acid (alkaline) 36 98 


94 + 
4 9.9 
5 


Trade Name Product IV (2°, in glycerine) 96 


In White Mineral Oil 


Benzamidazol 
Benzyl Cinnamate 


40 
0 


Phenol ether of Phenyl Salicylate 


Abietin 

Xanthon 

Trade Name Product | 

Trade Name Product II 

Trade Name Product Ill 


been developed by Rentschler, Rev. 
Sci. Insts. vol. 3, page 794, 1932. The 
particular metal which is used for a 
cathode determines the threshold wave 
length at which the electrons will flow 
from the cathode to the anode allow- 
ing measurements to be made. The 
lower limit of the wave length is de- 
termined by the composition of the 
bulb or glass enclosing the cell; this 
glass is usually “Corex A.” If thori- 
um is used as a cathode as in the West- 
inghouse Electric Tube WL 773, the 
response in wave length is between 
2500 and 3650. This band is some- 
what wider than the band in which we 
are interested; but, this tube has the 
advantage in that the response is great- 
er than the titanium cathode which, 
however, has a response very nearly 
ideal for the effective ultraviolet band. 
This titanium tube cuts off on the 
upper wave length at 3200. and will 


28 
94.2 


98 
98.8 


respond to wave lengths as low as 
2500. However, when using the sun 
as a light source, there is an automatic 
cut off at 2900 so that, when using this 
tube its response is limited to the ac- 
tive ultraviolet radiation present in the 
sun, that is, from 2900 to 3200. The 
electrical response of this tube is very 
small, being of the order of 2/100 of 
a millionth of an ampere when ex- 
posed to the sun lamp having Bulb S1 
at a distance of one foot. 

It will be seen that amplifications of 
this small current for the purpose of 
measurement are rather critical. How- 
ever, very satisfactory measurements 
can be made by taking proper precau- 
tions with the titanium tube, the type 
Westinghouse WL 767, shown in Fig. 
5. The amplifier circuit is herewith 
shown and practically all of the parts 
are available from radio equipment. 
A wiring circuit of the meter arrange- 
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ment is shown in Fig. 4. Precision re- 
sistances are not required. The only 
expensive items are the photo tube it- 
self and a good microammeter. The 
amplifier tubes are of the radio screen 
grid type, 32 tubes. These tubes are 
selected so that their plate currents as 
read on an average tube tester are as 
nearly identical as possible. Other- 
wise, it will be impossible to balance 
the circuit in order that zero readings 
on the meter may be obtained. A fila- 
ment voltmeter is necessary to set the 
filament voltage of the tubes accurate- 
ly at 1.9 volts by means of the filament 
rheostat of 30 ohms. The resistances 
protecting the microammeter are ar- 
ranged in a set of 5 resistances and the 
final point on the switch carries no 
resistance. This point is number 1 on 
the switch shown in the wiring dia- 
gram. When bringing the system to 
equilibrium, that is, during the heating 
up of the filaments and making ad- 
justments, these resistances are used 
one after the other to prevent the micro- 
ammeter from being burnt out by too 
great an unbalance in the plate cir- 
cuit of the tubes. As soon as the bal- 
ance is approached, these resistances 
are cut out by placing the switch point 
so that the meter alone is in the circuit. 

It will be seen from the circuit that 
this meter does not measure the plate 
current of each tube, but only of the 
differences of the plate current between 
the two tubes. The circuit is so ar- 
ranged that the light striking the pho- 
toelectric cell allows current to flow 
across the high bank of grid resistors; 
this current causes a voltage to be ap- 
plied to the grid of amplifying No. 32 
tube. This grid voltage causes the 
plate current of this tube to change; 
thus, the difference of this plate cur- 
rent is recorded on the meter as against 
the plate current of the other balanc- 
ing tube. This other tube, the balance 
tube, is used solely to balance out stray 
currents, differences in plate voltages, 
filament voltages, and other variable 
factors involved in the amplifying ap- 
paratus. Before attempting to bring 
the circuit to a balance, the filaments 
should be lighted and allowed to run 
for a period of 4 to 5 minutes. If a 
balance or zero reading cannot be ob- 
tained with the utmost swing of the 
coarse adjustment, then either the tube 
selected is too far out of match or the 
100,000 ohm plate resistors are not 
close enough in value. It should be 
possible to adjust the meter to “O” 
on any point of the sensitivity bank of 
grid resistors selected. This bank of 
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grid resistors determines the sensitiv- 
ity of the amplifier. With the greatest 
amount of resistance in the grid, that 
is, 100 megohms, the sensitivity of the 
amplifier will be at its highest point. 
It will be found that for conditions of 
very bright sunlight that this highest 
sensitivity will throw the needle off 
the scale and lower points must be 
selected to secure readings which are 
within the scale of the meter. 

The test shorting switch used to test 
the amplifier system applies a known 
degree of unbalance to the amplifier 
and this balance is noted and may be 
used to check whether the amplifier is 
working correctly. Thus, after switch- 
ing to the first point (no resistance) 
on the grid resistors and adjusting the 
meter to a zero reading, then if this 
switch is snapped and the meter (mul- 


at point 3) then reads, say, 15 
microammeters, this point may 
as an arbitrary point; any fur- 
ther deviations from this condition will 
indicate that the tubes, or voltages, or 
circuit have deteriorated. After ini- 
tial adjustments of the circuit have 
been made, it should not be necessary 
to make any further changes in the 
tubes within any reasonable length of 
operation. 


tiplier 
or 18 


be set 


One point of caution concerning 
the photoelectric cell may be men- 
tioned; the photo tube should not 
be used at a temperature of over 50°C. 
as the photo tube cell may be injured. 
On a very hot summer day in a metal 
box exposed to the sun for a consider- 
able length of time, the tube should 
be protected, as this temperature is 
easily reached. 


STEALING THE FUTURE’S THUNDER 


(Continued from Page 69) 

Compacts are a job to examine. They 
are made with the precision of fine 
watches, square in shape, and of gold 
and white enamel. These are manufac- 
tured by Sagamor Metal Goods Corp. 
They are classic in their simplicity but 
rich in their beauty, with a most satis- 
fying “feel” in the hand. They are both 
extremely thin, although the double 
naturally is thicker than the single. 
Walls are strong and built for sturdy 
wear. 

The rouge case is round and | wish 
this, too, were square. The lipstick has 
vertical stripes for decpration, which is 
something lipsticks have been in need 
of for many a weary year. A trans- 
parent cap entirely covers and protects 
the lipstick case while in stock and the 
other cases are packed in paper cartons. 

The note of consistency not only of 
design but proportion and tempo in 
all these packages imparts a most har- 
monious effect. While customers may 
not be aware of the many little fine 
points of good craftsmanship which 
have gone into their manufacture they 
will realize that one does not grow 
tired of these packages. They have what 
I call breeding, which does not intrude 
itself upon the user so insolently that 
one is irritated and demands change 
even though the product itself may be 
fully satisfactory. 

The products themselves deserve 
more than a word of praise, but space 
allows for only a salute in passing. 
Once more a company recognizes the 


vital importance of a different cleanser 
for dry skin from the one most appro- 
priate for oily skin. Thus we find a 
liquefying type cream labeled “for oily 
skins” and a cold cream of medium 
weight for dry skins. Foundation cream 
for dry skins is an exciting new product 
of a butter-cream-icing appearance and 
consistency tinted a flesh tone and most 
efficient at its job. Finishing cream for 
oily skins is the vanishing cream type 
but with a decided difference—and the 
tissue cream, lanoline type, is a swell 
balance between the over-oily creams 
and the tacky lanoline creams. The per- 
fume of the entire line is a delicate and 
refreshing odor while the products are 
in use but not so strong as to interfere 
with the perfume the consumer selects 
according to tastes and occasion. 

Powder, rouge and lipstick come in 
five shades each. While these three 
products are the ideal first unit for 
makeup I hope the company will not 
be long in adding the other essentials. 
In fact, I understand they are already 
contemplating this. I should also like 
to see cold cream and cleansing cream 
in large sizes for the faithful followers 
of this new line. 

The motif for these products as well 
as their delightful name owes itself to 
“Adrienne,” modiste and stylist who 
discovered that her costume designs can 
be completed to her satisfaction only 
by the use of proper cosmetics and who 
worked with the company in establish- 
ing the color harmonies as applied to 
dress designing. 
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(Quotations on these pages are these made by lecal dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit., per Ib. 
S & 
Sweet True 
Aprical Kernel 
Amber, crude 
rectified 
Ambrette 
Amyris balsamifera 
Angelica root 
seed 
Anise, U. S. P. 
Araucaria 
Aspic (spike) Span. 
French 


Balsam, Peru 

Balsam, Tolu, oz. 

Basil 

Bay 

Bergamot 

Birch, sweet N. C. 
Penn. and Conn. 

Birchtar, crude 

Birchtar, rectified 

Bois de Rose 


Cade, U. S. P. 

Cajeput 

Calamus 

Camphor “white" 

Cananga, Java native 
rectified 

Caraway 

Cardamom, Ceylon 

Cascarilla .. 

Cassia, 80@85 p.c. 
rectified, U. S. P. 

Cedar leaf 

Cedar wood 

Cedrat 

Celery 

Chamom'le 

Cherry laurel 

Cinnamon, Ceylon 

Cinnamon, Leaf 

Citronella, Ceylon 
Java 

Cloves Zanzibar 

Cognac 

Copaiba 

Coriander 

Croton 

Cubebs 

Cumin 

Curacoa peels 

Curcuma 

Cypress 


Dillseed 


Elemi 
Erigeron 
Estragon 
Eucalyptus 


Fennel, Sweet 


Galangal 

Galbanum 

Geranium, Rose 
Algerian 
Bourbon 
Spanish 
Turkish 

Ginger 

Gingergrass 

Grapefruit 

ne. 
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Guaiac (Wood) 


Hemlock 
Hops 
Horsemint 
Hyssop 


Juniper Berries 
Juniper Wood 


Laurel 

Lavender, English 
French 

Lemon, Italian 
Calif. 

Lemongrass 

Limes, distilled 
expressed 

Linaloe 

Lovage 


Mace, distilled 

Mandarin 

Marjoram 

Melissa 

Mirbane (see Nitrobenzol) 

Mustard, Genuine 
artificial 

Myrrh 

Myrtle 


Neroli, Bigarde, P. 
Petale, extra 

Niaouli 

Nutmeg 


Olibanum 
Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Cal f. exp. 
dist. 
Origanum, Spanish 
Orris root, con (oz.) 
Orris root. abs. (0z.) 
Orris Liquid 


Parsley 

Patchouli 

Pennyroyal Amer. 
French 

Pepper, black 

Peppermint, natural 
redistilled 

Petitgrain 
French 

Pimento 

Pine cones 

Pine needles, Siberia 

Pinus Sylvestris 
Pumilionis 


Rhodium, Imitation 

Rose, Bulgaria (oz.) 

Rosemary, French 
Spanish 

Rue 


Sage . 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
artificial 

Savin, French 

Spearmint 

Snake root 

Spruce 


Styrax 


$3.10@ $3.50 
15@ .85 


(oz.) 9.00@ 
2.8 


40.00@ 48.00 


1.10@ 1.85 
0@ .62 


10.00@ 12.00 


. 32.00@ 


3.75@ 7.50 
1.00@ 1.50 
1.00@ 

55@ .60 
6.25@ 7.25 
11.00@ 12.00 
1.30@ 1.40 
62.00@ 65.00 


1.30@ 1.40 
4.00@ 4.75 


6.25@ 
4.00@ 4.25 


8.50@ 10.00 
1.95@ 2.25 
10.00@ 

3.25@ 3.75 


55.00@1 25.00 

70.00@ 150.00 
3.45@ 
1.30@ 1.40 


5.00@ 5.25 
2.10@ 2.25 
2.200@ 2.35 
2.15@ 2.75 
2.35@ 2.40 
2.25@ 
.15@ 
1.00@ 
4.00@ 


. 35.00@ 


18.00@ 


10.75@ 
5.50@ 
2.15@ 
1.55@ 
6.00@ 
2.05@ 
2.25@ 
1.10@ 
2.35@ 
1.10@ 
3.00@ 
1.00@ 
1.50@ 
1.60@ 


2.00@ 
6.00@ 
40@ 
36@ 
2.35@ 


2.00@ 
30.00@ 
5.50@ 
5.75@ 
.90@ 


Tansy 
Thyme, red 
White 


Valerian 

Verbena 

Vetivert, Bour 
Java 


East Indian 


Wine, heavy 
Wintergreen, 
Penn. & Co 
Wormseed 
Wormwood 


Ylang-Ylang, Manila 


Bourbon 


$1.80@ $2.10 
72@ 85 
85@ 1.25 


14.50@ 15.00 
3.75@ 7.00 
bon 11.00@ 13.00 
i .. 15,00@ 25.00 
30.0 


1.25@ 
Southern 3.35@ 3.75 
nn. 4.50@ 8.00 

2.30@ 2.40 

2.40@ 2.60 


29.00@ 35.00 
5.00@ 8.00 


TERPENELESS OILS 


Bay 
Bergamot 


Clove 
Coriander 


Geranium 
Grapefruit 


Sesquiter ‘less 


Lavender 
Lemon 
Lime, ex. 


Orange, sweet 


bitter 
Petitgrain 
Rosemary 


Sage, Clary 


Vetivert, Java 


Ylang-Ylang 


Benzoin 


Capsicum, U. 
Alcoholic 

Cubeb 

Ginger, U. S. 
Alcoholic 


Malefern 


Oak Moss 
Olibanum 
Orris 


Patchouli 


Pepper, black 


Sandalwood 


Vanilla 


3.25@ 3.50 
5.75@ 


4.00@ 5.00 
20.00@ 


8.00@ 12.50 
45.00@ 60.00 
85.00@ 


7.00@ 8.50 
8.00@ 14.50 
50.00@ 72.00 


78.00@ 90.00 
90.00@1 15.00 


3.25@ 3.75 

2.50@ 

90.00@ 

35.00@ 

28.00@ 35.00 
OLEO-RESINS 

3.00@ 3.25 


=. 9, %. 2.20@ 
3.20@ 
3.25@ 


P. Vill 2.50@ 2.60 
3.30@ 
1.65@ 2.00 


6.00@ 15.00 
3.50@ 
17.00@ 28.00 


16.50@ 18.00 
4.00@ 4.60 


16.00@ 
6.75@ 9.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 
Acetophenone 


Acetyl Iso-eugenol 


Alcohol C 8 
cy 
Cc 10 
ca 
Cc 12 


Aldehyde C 8 
cy? 


Cc 10 
Cc il 
C 12 


Cc i4 (so-called) 
C 16 (so-called) 


50%, 2.00@ 
1.25@ 2.00 
750@ 8.00 
16.00@ 20.00 

26.00@ 40.00 
21.00@ 28.00 
20.00@ 25.00 
14.00@ 25.00 
. 30.00@ 
45.00@ 70.00 
42.00@ 60.00 
33.00@ 50.00 
28.00@ 34.00 
15.75@ 
15.00@ 25.00 
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Amyl Acetate 

Amy! Butyrate 

Amyl Cinnamate 

Amy! Cinnammic Aldehyde .. 
Amyl Formate 

Amy! Phenyl Acetate ........ 
Amy! Salicylate 

Amyl Valerate 

Anethol 

Anisic Aldehyde 


eee 

Benzyl Acetate 

Benzyl Alcohol 

Benzyl Benzoate 

Benzyl Butyrate 

Benzyl Cinnamate 
Benzyl Formate . 
Benzyl Iso-eugenol .... 
Benzylidenacetone .... 
Borneol 

Bornyl Acetate . 
Bromstyrol 

Butyl Acetate 

Butyl Propionate ... 
Butyraldehyde 


Carvene 

Carvol 

Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate . 
Cinnamyl Formate 
NEES Wiawieec cas 
Citronellal 

Citronellol . ; cede 
Citronellyl Acetate 
Coumarin 


Cuminic Aldehyde ‘ 


Dibutylphthalate 
Diethylphthalate 

Dimethyl Anthranilate 
Dimethyl Hydroquinone .. 
Dimethylphthalate .. 
Diphenlymethane 
Diphenyloxide 


Ethyl Acetate 

Ethyl Anthranilate eas 
Ethyl Benzoate ............ 
Ethyl Butyrate 

Ethyl Cinnamate 

Ethyl Formate 

Ethyl Proprionate 

Ethyl Salicylate 

Ethyl Vanillin 

Eucalyptol 

Eugenol 


Geraniol, dom. . 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 


Heliotropin, dom. 
foreign 

Hydratopic Al’ ‘hyde i 

Hydroxycitronellal 


Indol, C. P. 
lso-borneol 

Iso-butyl Acetate . 
Iso-butyl Benzoate 
Iso-butyl Salicylate . 
lso-eugenol 
Iso-safrol 


.. (oz) 


Linalool ... 

Linalyl Acetate 90%, ui 
Linalyl Anthranilate ... 
Linalyl Benzoate ........... 
Linalyl Formate 


Menthol, Japan 
Synthetic 
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25.00@ 
2.90@ 


2.25@ 5.00 
2.30@ 
2.65@ 
2.75@ 
3.00@ 
3.50@ 
2.00@ 


2.10@ 
2.30@ 


3.25 
6.00 
4.00 


4.75 
3.50 


-. 15.00@ 


10.50@ 
9.00@ 12.00 


3.35@ 3.50 
2.25@ 3.00 


Methyl Acetophenone 


Methyl Anthranilate ........ 


Methyl Benzoate 
Methyl Cinnamate 


Methyl Eugenol ..... oad 


Methyl Heptenone . 
Methyl Heptine C’'b. 


Methyl Iso-eugenol ......... ' 


Methyl Octine Carb. 
Methyl Peracresol 
Methyl Phenylacetate 
Methyl Salicylate . 
Musk Ambrette ... 


Nerolin (ethyl on 
Nitrobenzol . 
Nonyl Acetate 


Octyl Acetate 


Paracresol Acetate 


Paracresol Methyl Ether... 
. 10.00@ 


Paracresol Phenyl-Acetate 
Para Cymene (gal.) 


Phenylacetaldehyde — > 


100% 
Phenylacetic Acid . 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Formate 


Phenylethyl Propionate ... ay 


Phenylethyl Val'rate . 
Phenylpropyl Acet. 
Phenylpropyl Alcohol 
Phenylpropyl Aldehyde 


Rhodinol ... 


Safrol 4 
Santalyl Acetate 
Skatol C. P. 
Styralyl Acetate . 
Styralyl Alcohol 


Terpenyl Acetate 
Terpineol, C. P. 
Thymene . 
Thymol 


Vanillin (clove oil) 
(guaiacol) 
Vetiveryl Acetate 


Violet Ketone Alpha .... 


Beta .... 
Methyl 


Yara Yara (methyl ester) .... 


BEANS 


Tonka Beans, 
Angostura 


Vanilla Beans 
Mexican, whole 

Mexican, cut 

Bourbon, whole 
South American 


. 12.50@ 


. $128 $2.00 
2. 3.50 
1.00@ 1.75 
3.65@ 

2.90@ 6.75 


46.00@ 48.00 


35.00@ 40.00 


4.00@ 5.50 
3.25@ 4.50 
18.00 
1.65 
7.00 
10.00 
4.00 
6.75 
4.25 


1.25@ 
5.00@ 
8.00@ 
2.25@ 
3.50@ 
3.00@ 
16.00@ 
8.50@ 16.00 
18.00 
9.50@ 


. 16.00@ 


8.00@ 
450@ 8.35 
8.00@ 12.00 
11.00@ 20.00 


56@ «70 


11.00 


. 22.50@ 


7.00@ 
15.00@ 
20.00@ 


1.00@ 
.23@ 
45@ 

1.55@ 


3.75@ 
3.65@ 
30.00@ 
5.00@ 
5.50@ 
5.25@ 


1.50@ 


1.25@ 
2.50@ 


3.00@ 
2.80@ 
3.25@ 
2.75@ 


SUNDRIES AND DRUGS 


Acetone . 7. 
Alcohol, 190-pf. gal. 
Almond meal 

Alum, potash 
Aluminum chloride 
Ambergris, ounce . 


Balsam, Copaiba 


Fir, Canada, gal. 
Oregon . 
Peru 


Tolu 


Beeswax, white 


08@ 
4.29@ 


Bismuth sub-nitrate 
Boric Acid, ton 


Calamine 

Calcium, phosphate 
Phosphate, tri-basic 
sulphate 

Camphor 

Cardamom seed 

Castoreum 

Cetyl Alcohol 
Pure . . 

Chalk, precip. 


Cherry laurel ci, gel. sacs 


Citric acid 
Civet, ounce .. 
Clay, Colloidal 
Cocoa butter 


Fatty Acids (See Next ae 
Formaldehyde 

Formic acid .. 

Fuller's Earth, ton . 


Guarana 

Gum Arabic, white 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum galbanum 

Gum myrrh 


Henna, powd. 
Hydrogen peroxide . 


Kaolin 


Labdanum / 

Lanolin, hydrous 
anhydrous 

Lavender flowers 


Magnesium, Carbonate 
Stearate 
Sulfate 

Musk, ounce 


. $1.35@ $1.40 
_ . 125.00@ 140.00 


.20 
08%, 
15 
.04 
60 


18.00 
1.50 
2.15 


- 15.00@ 


Oils, Vegetable (See Next “ren 


Olibanum, tears 
siftings 
Orange flower water, gal. 
Orange flowers 
Orris root, powd. 


Paraffin 

Patchouli leaves 

Petrolatum, white ..... 

Phenol ; in 

Potassium, Carbonate ; 
Hydroxide . 


Quince seed 


Reseda flowers 
Rhubarb root, powd.. 
Rice starch 

Rose leaves, red 
Rose water, gal. 


Salicylic acid ...... 
Sandalwood Chips 
Saponin 
Soap, neutral white 
Sodium, Carb. Crys. 
Phosphate, Tribasic 
Spermaceti .. 
Styrax Plea tes 
Sulfur, precip. 
Tartaric acid 
Titanium oxide 
Tragacanth, No. | 
Triethanolamine 


Ven'ce turpentine, gal. 
Vetivert root 
Violet flowers 


Zine peroxide 
Oxide 


Stearate 


15@ 
10@ 
1.50@ 
30@ 


.20@ 


041,@ 
16@ 
07@ 
16@ 
.3@ 
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The essential oil and aromatic chem- 
ical markets have been moderately ac- 
tive over the past month. Although it 
seemed that price movements in oils 
were in favor of consumers there were 
a number of firm spots in the market 
due to limited spot supplies and dis- 
tinctly higher costs. 

With the trend of citrus oils turning 
right-about-face some of the larger 
beverage manufacturers started to ar- 
range for future supplies in anticipa- 
tion of a more active retail demand for 
their finished products during the sum- 
mer. 

On the whole, the future appears to 
be rather clouded. The approaching 
political campaign, fears of new taxes, 
and additional legislative measures are 
among the factors which are likely to 


make consuming manufacturers rather 
cautious. Business with the soap in- 
dustry was good but the market for 
finer products remained quiet. 
Coriander, clove, 
all firm. 


and caraway were 
All countries reported an 
absence of offerings of anise oil from 
China. The natives are reluctant to ac- 
cept paper in exchange for their oil, 
and should stocks continue to accumu- 
late, a flood of offerings is likely to be 
witnessed later on to the accompani- 
ment of a drop in prices. 

Aromatic chemical manufacturers 
have been kept fairly busy, though 
sizeable orders which usually 
appear at this season of the year re- 
main unfilled. Some of the higher 
alcohols and aldehydes displayed a 
slightly easier tendency. Unconfirmed 


many 


reports were current to the effect that 
substantial quantities of artificial 
musks had been brought in under the 
50 per cent reduction in the tariff and 
the situation generally is being watched 
very closely. 

Soap oils were easier as the result 
of a sharp decline in tallow prices. 
Toward the close of the month, how- 
ever, a little better feeling developed, 
some trade factors believing that the 
Supreme Court’s decision holding the 
processing tax on coconut oil as con- 
stitutional would serve to have a firmer 
influence on the market later on. 

A further reduction in acetone was 
rather surprising in view of the steady 
downward trend of the market earlier 
in the year. The spot supply of Japa- 
nese menthol was more than ample to 
take care of the trades requirements 
and the position was weaker as the re- 
sult of a further downward trend in 
Japan. 


PRICES OF SOAP MATERIALS 


TALLOW AND GREASE 
Tallow, N. Y. C. extra $0.05!,, @ 
07 


Edible i 

Fancy 07%, 
Grease white 047/, 
.04//, 


House 
Yellow 04!/, 


Lard 


Nominal 


FATTY ACIDS 

Coconut Oil, 98°/, Saponifiable, tanks 
Corn Oil, 95°/, T.F.A. tanks 
Red Oil, distilled, tanks 

White, drums 
Stearic Acid, single ne cl. 
Double pressed 7 

Saponified 
Triple pressed 

Saponified . 


SOAP MAKING OILS 

Castor No. |, tanks 10 

No. 3, tanks ' .091/, 
Coconut, Manila Grade, tanks 043 
Corn, crude, Midwest mill, tanks 08!/, 
Cotton, crude, Southeast, tanks. .08 

Refined . 103% 
Lard, common No. | barrels. .... 08/4, @ 
Olive, denatured, max. 5°, FFA. 

bbis., gal. 73 @ «75 

Foots, Prime, green, barrels....... 08 @ _  .08!/, 
Palm, softs, max. 20°, F.F.A., drums.. .035 

Niger, casks ..... 0434 @ 04, 
Palm, Kernel, tanks . 2... .... 04%, Nominal 
Peanut, crude, barrels _.. 0834 Nominal 

Refined, barrels _... 124, @_ «12, 
Soya beans, max. 2°/, F. F.A. Midwest 

mill tanks ... .. 08/4, @ .08I/, 

08'/4 @ 


Tallow, acidless, barrels 


08!/, 
08!/, 


Nominal 


@QQ_OOH ®D0OODOOOOOD ODOOOO 


92 


Whale, Crude No. 
Refined, barrels . 


1, Coast, tanks 


0414, @ 
07, @ 
@ 
@ 


07%, 
GLYCERINE 


Chemically pure, drums extra. . 
Dynamite, drums included . 
Saponification, drums 


Soap, lye 


14, 16 
14 
Nominal 


Nominal 


13% 
12i, 
103%, 


ROSIN 
Barrels of 280 pounds 


$4.50 KK. 
5.05 M 

.. 5.15 ice 

.. 547 WAG. 

.. 5,50 _ 

.. 5.52y X . 

555 Wood 


CHEMICALS 


Acid, muriatic, 18°, 100 pounds... . $1.00 
Sulfuric, 60°, 
66°, ton 
Borax, crystals, carlot, ton 
Cyclohexanol (Hexalin) 
Naphtha, cleaners, tank cars. 
Potassium carbonate, 80@85Y, . 
Hydroxide (Caustic potash) 88@ 
92°, 
Salt, works, ton 
Sodium carbonate (Soda ash) 58%, 
light, 100 pounds __. 1.23 
Hydroxide (Caustic Soda) 76%, Solid, 
100 pounds 2.60 
Silicate 40°, drums, works, 100 pounds .80 
Sulfate, anhydrous 
Phosphate, tri-basic . 
Zinc oxide 
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UNIFORM 


Manufacturers of 
COLLAPSIBLE 
TUBES since 
1898 # 


COLORFUL 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J. 
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IMM 


A FINE, silk velour 


‘ . . New York Office: 
finish . . . expert craftsmanship . . . a SEWELL H, CORKRAN 
30 East 42nd Street 

Phone: MUrray Hill 2-3447 
© 

Chicago Office: 

; . H. S a 
a , c 80 North Wacker Drive 
will help sell someone’s face powder! Phone: RANdolph 0934-0935 
e 

Hollywood, Cal., Office: 

Cc. H. E. DUNN 

Guaranty Bldg. 

6331 Hollywood Blvd. 


Phone: Hollywood 0111 

co. 4 : 

. . “7 NC. Boston Office: 
H. P. TUCKER 


52 Chauncey Street 
Phone: Hancock 0398 


BATAVIA * NEW YORK : 


St. Louis Office: 

The DICK DUNN Co. 

Merchandise Mart Bldg. 

12th Blvd. & Spruce St. 

Phone: Central 3544 

* 

— Detroit Office: 
= H. E. BROWN 


i= 7376 Grand River Ave. 
Sau Phone: Buclid 2211 
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Rowell container through and through. It 








ADVERTISEMENT—This entire page is a paid advertisement, 
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May . * A Monthly Series of Technical Articles for Chemists and Executes 7 


ETHYL ALCOHOL PRODUCTION ETHYLENE GAS, MADE FROM ETHYL ALCOHOL, 
USED for FRUIT and VEGETABLE CONDITIONING 


Natural Coloration and Ripening Accelerated by Artificial Means 

Accelerated coloration and ripening of fruits and vegetables are now exten- 
sively carried on by treatment with Ethylene gas. This important product 
—derived from ethyl alcohol—has made it possible for packers, shippers, 


SEASONAL INCREASE IN MONTHLY speed up natural 
S. 0. WITHDRAWALS PERMITTED 
BY RECENT T, D, AMENDMENT 


Withdrawal of more than one-twelfth 

Qnoving twe ronth ar 5, 1935-100 of the total amount of specially dena- 

tured alcohol authorized by permit dur 

ing any one month, is allowed in certain 

1000 Jan.-Feb rr 296) 

preot Sh tac instances by Treasury Decision 4652, 
val January aT 4-767 which amends T.D. 4551. 
Withdrawals { 

1000 Jan.-Feb 24.366 } easury ( on 4551 is amended te 


February peta § | a8 sotlow eping quality 
January 


Production 


‘Inened bv the us 
cation for Permit Ipened by tne 


ETHYL ALCOHOL USED AS FUEL hie rm on Porm ear Porm an Because! of "the 
IN ROCKET EXPERIMENTS | 2 the amount of specially denatured alcoho 


. ‘ ed in any ¢ calendar month, and with 
Experiments carried on during the drawals must be so regulated that the permitte« 
past year in connection with the de- ' not have on hand, in transit and una 
velopment of stratospheric rockets have ounted for, during any calendar month, n ao aed i 
pointed out the useful application of | {Nan meanar a — a ss ceataiheiaae aad 
alcohol for power purposes. The tests | istri ul visor may, in hi di cretion, upor : ee eee rere 
so far conducted have consisted of short | prope: wing of necessity therefor, (1) in the 
flights, which have employed this mate of a seasonal business, authorize the wit 
rial with success. lrawal during any one month of more t 
7 o exceed one-sixth o 
The reason for the se a - wets denatured alcoho! : ; 

lection of alcohol for this ed by tl rn ‘s basic permit to be wit 

purpose is very evident luring th . t 

when it is considered 

that this particular com 

bustible material requires 

considerably less oxygen 

for combustion than the 

usual fuels such as petro 

leum distillates. That th 


Is an important factor of 


bene- 


ore grower and 








consideration in 
tion with thi 
uF work, is obviou 
the air-fuel ratios are considered 


For instance, for complete coml 


tian reach pound of alcohol there 


proximately twely 
Tuc derived fron 
require sSixtee) 
more per pound of fuel 
Inasmuch as the rocket mu 
nh ooxyven requirement 


nD air-fuel ratio be 


ports 


nt consideration 
} 


thi 

careful research is being 

the American Rocket Society 

organizations with the object of bring 
Important tield to fruition 
ong-distance rocket flight 


made, bu 


In connection wit 


‘ 


promise much for the fut 
Announcement has been made of the 
election of G. H. Walker, Jr, as a direc 


tor and J. Tenney Mason and Harry M , 

@) R ; e { , GOOD APPEARANCE of traits and vegetables can casily be obtained by use of U.S. 1. ethylene 
POMENL al Vice President of the to speed up the natural ripening process. The cost of appleation ts low and better market condition 

Industrial Alcohol Co. and price result. Packers, shippers and consumers benefit trom this treatment 


Prepared Monthly by the U.S. Industrial Alcohol Co. 
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ALCOHOL FOR FUEL DISCUSSED nr Ll ALCOWOL TES1 
AT RECENT A. C. S. MEETING 


VETHODS REVISED 
Proponent States Views ron it. 8. ?. Ad 


Two new emulsifying agents, cac! 
Variety of use “ure now avi 
lin the Marc} 
ALCOHOL NEWS 


ETHYL ALCOHOL 95% 
Methanol 


\ 


ETHYL ALCOHOL ABSOLUTI 


Description 


vl ere 
Purity ! 


A new nail polish 
Specilic Gravity 


An automatic can-filling machine 


An air compressor of new design 


Cor 


electrically heated kettle, 


ETHYLENE GAS 


product, Ethyl Cellulose, 
\ new soluble oil for bleaching, J ' { t 


G.INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 
RTUYI ALCOHMO! 


i e comereTery pexnatrouren--l/l Formulas e 
SOLOX -Lhe Gene Solvent { 


DENATURED annyorous-Denatured e snsontrn: Pure 
So. Pyro Brand DENATURED ALCOHOL © SUPER PYRO JI nti-l reese 
PURE (190 PROOF) TAN PAID—TAN FREE 


n—t. 8s. eehthyl oe) weees-hithy/ 


) VO. Bras 








a 
cy 
» 
. 5 
5 - 
5 ‘ . 
5 
a 
n 
ba rs 
n 
‘ F 
i 
: 5 / 
nN 
a 
id . 
if 
* 3 
: be 
* 
Fy 
5 





Soothes and heals 
Sunburn, windbum. 
thapped hands, als? 
Prevents mosquil? 


Or chigger bites 


wherever applied. 


Made only b 


THE BARBASOL 
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COMPANY 
Indianapolis 
U.S.A. 


@ This is the side that meets the public. 
With Alcoa Aluminum Tubes the meeting 
starts with a favorable first impression 
given by the sharp, clear color decoration. 
On longer acquaintance it develops that 
the sides are easy for even dainty fingers to 


squeeze because these tubes are so flexible. 


Also, that they do not crack or puncture; 
contents don’t squirt out. You please users 
when you pack in Alcoa Aluminum Tubes. 


THE 


@ This is the side that meets the product. 
Sterile, non-toxic Aluminum does not con- 
taminate the product;itis sosafe that chem- 
ists use it for keeping distilled water pure. 

Strong walls hold even thick, viscous 
products which require considerable 
pressure for squeezing. This strength 
also permits a crimped, clipless closure; 
strong shoulders and firm threads that 
do not strip or cross are other features. 


THE COST SIDE 


@ This is the side that saves you money 
on the low cost of Aluminum Tubes. 


Would you like more specific facts 
that apply to your own product? Address 
ALUMINUM COMPANY OF AMERICA, 
2129-P Gulf Building, Pittsburgh, Pa. 
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She sees, she reaches, she buys. 


What prompted the sale? A package that 
caught her eye, invited her inspection, sold 
her on sight. 


It takes a sound knowledge of what makes 
people buy to design such a package. It 
takes a thorough understanding of con- 
sumer trends and preferences, of point of 
sale merchandising. 


Ritchie has acquired this knowledge and 
understanding through seventy years of 
packaging experience. Our facilities and 
— the services of our designing 

staff are at your disposal. 


WRITE FOR THIS BOOKLET. It will give 
you a new appreciation of modern pack- 
aging . . . and new ideas about point of 
sale merchandising. It discusses clearly the 
developments and trends in package de- 
sign. Describes the Ritchie organization in 
detail, and tells you how to take advantage 
of Ritchie’s unusual designing facilities. 
Send for your free copy. 


W. C. RITCHIE anno COMPANY 
8845 BALTIMORE AVENUE, CHICAGO 


New York Philadelphia Detroit Minneapolis 
Cincinnati Los Angeles St. Louis Ft. Wayne 





Les PARFUMS 
de FRANCE 


The only publication edited in 
the World Center of the Floral 


production. Luxuriously edited 
and illustrated; published with 
English translation. 


Supplies all the news relating to: 


—cultivation of plants used in 
perfumery; selections, new types, 
hybrids; crop reports. . . 


—methods of obtaining natural 
perfumes, essential oils, their iso- 
lates, etc. ... 


—findings of our research staffs 
in Grasse and Paris; studies of 
raw materials; new methods of 
analysis; new ways of detecting 
frauds... 


—suggestions for compounding 
floral or bouquet odors; working 
of formulae, etc... . 


Subscription rate: 100 Francs 


Les Parfums de France 


51, Avenue Victor-Emmanuel III 
PARIS (8°) 
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SHAMPOO 
BASE SOAPS 


Coconut Oil—60% Anhydrous 
All Colors 


Olive Oil—60% Anhydrous 
Natural Only 


Coconut Oil—S50% Anhydrous 





All Colors 


LIQUID 
SHAMPOOS 


Coconut Oil — 30-35-40-45% 
All Colors—Perfumed 


Olive Oil—Natural Only 


80% Pure Olive Oil 
20% Coconut Oil 


Castile Soap—Natural Only 
Made from U. S. P. Castile Soap 


BAR SOAPS 
Castile U.S. P. 
Coco-Castile 50-50% 


Pure Coconut 


POWDERED and 
GRANULATED 
Castile U. S. P. 
Coco-Castile 50-50% 


Pure Coconut 


© 
o— CUMGERLAIVNO 66-2800 


ANICH SOAP@O. 


54-60 RICHARDS ST. BROOKLYN, N.Y. 
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Duva 


WE ARE 
HEADQUARTERS for 
Essential Oils 
Aromatic Chemicals 
Natural Flower Oils 
Synthetic Flower Oils 
Modern and Distinctive 
Perfume Basics 
Distinctive and Characteristic 
Flavor Oils 
Perfumers’ Tinctures 
Fixatives (for Perfumers) 
Resinoids 
Terpeneless and 
Extra Concentrated Essential Oils 
Floral Waters Oleo Resins 
Fruit Esters Balsams and Gums 
Beautiful COLORS of proven merit 
* 


OU owe it to yourself to investigate our com- 

plete line. We also have the facilities to 
render you an unusual service, whether it be a 
problem in fixation, an outstanding odeur, a 
delectable flavor or a sparkling color. Duval 
leaves nothing to chance. A Duval label is your 
guarantee of a dependable product. You will 
find that it will pay you to buy products bear- 
ing our quality mark. Write us for samples— 
Compare them point-for-point, price against 
price. 


a 
TURTLE OIL (100% Pure) 


Contains vitamins A and D, True Turtle Oil 
has no equal as an absorption base in Face 
Cream. 


Samples and Prices Gladly Sent on Re quest 
With Full Information as to Its Use 


Ree 


121-123 East 24th St.. New boyd 





Standard for 46 Years 


oo hidden secret of your suc- 
cess lies in the selection of a 
supplier who knows all grades of 
Talc and can offer without preju- 
dice. We will not betray confi- 
dences, but can and will advise. 
The acceptance of our judgment 
has resulted in outstanding success- 
ful merchandising of the more con- 
sistent quality types of Cosmetics. 


Whittaker, Clark & Daniels, Inc. 


IMPORTERS - MANUFACTURERS - EXPORTERS 
ESTABLISHED 1890 


260 West Broadway Telephone: WAlker 5-3750-1-2-3 New York City 


ft SPECIALTIES OF INTEREST 
y TO THE MODERN PERFUMER 
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CYCLAMAL 


FLORANOL IF you have an odor problem 
NARCISSIN K these and many other discoveries 


of our research laboratories will 


VERT de ROSE aid you. 


EMUSCAL FFURTHER information in the 
TURKOL light of your particular problem 


will be furnished on request. 


FIXOPHOR CEDAR 


Toei GRNKRAL Druvée co. 


CITRONAL S 170 Varick Street . . . New York City 
1220 W. Madison St. . . . Chicago, Ill. 
907 Elliott Street . . . Windsor, Ont. e 
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P.K. SHIPKOFF & CO. 


Kazanlik - Bulgaria 


Sole Agents for United States and Canada: 
COMPAGNIE PARENTO, Inc. \\ 


Z€61 GALVYOdYOONI 


507 Fifth Ave., New York 


(Branches in principal cities) 


Shipkoff’s 
Otto of Rose—Own Distillation 
is always uniform and one 
quality only — the BEST. 


ESTABLISHED 1840 


Distributing depots: New York ® London °* Paris * Grasse *® Hamburg 


LA PARFUMERIE MODERNE 


A Monthly Review Devoted To The 


Perfumery And Allied Industries 


FOUNDED 
- IN 1908 - ‘ ; 
La Parfumerie Moderne publishes the most com- 


plete Technical and Practical Articles on Essential 
Oils and Synthetics and their uses in Perfumery, 
Soaps, Drugs, etc. 


La Parfumerie Moderne publishes its principal 
articles in English and Spanish. 


SEND FOR SPECIMEN TO THE PUBLISHER 
LA PARFUMERIE MODERNE, 15 rue Constant, Lyon 3° (France) 
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PROTEGIN “X" 


(MADE IN U. S. A.) 


PROTEGIN X is a lanolin-derivative base, more com- 


monly referred to as an Absorption Base. 


PROTEGIN X offers all of the advantages of lanolin 
without its disadvantages. It is odorless 
and does not have the pitchy tenacity of 
lanolin. 


Use PROTEGIN X if you wish to improve your present 
formulae or to make modern 
creams. 


bas GOLDSCHMIDT en 


153 WAVERLY PLACE NEW YORK 


245 Union Bivd., 515 S. Fairfax Ave., 325 W. Huron St., Little Bldg., 512 Washington St., 
St. Louis Los Angeles Chicago Boston San Francisco 


BEESWAX viii 
and filtered 


THE finest beeswax. 
asta 
bleached to snowy whiteness and 


100% pure. The ideal base for 


E-A-BROMUND «. 


Bleachers and Refiners of Beeswax 


258 BROADWAY NEW YORK CITY 
Distributors 
FRANK B. TRACY, 201 N. Wells Bldg., Chicago, IIl. 
C. L. IORNS, 619 Clark Ave., St. Louis, Mo. 
R. PELTZ CO., 112 S. 16th St., Phila., Pa. 


Beeswax Bleacheries and Refineries in Morris County, N. J. 


ais really fine creams. Samples and 
quotations on request. 


— 
ee renee 
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Quality! 


Our experience of over a third 
of a century in specializing in 
the manufacture of aromatics of 
the highest type is reflected 
in the quality of the following 
products. They have met with 
the acceptance of the most 
critical users of perfuming mate- 
rials. It will pay you to examine 
them. 


Rhodinol H. P. 
Geraniol H. P. 
Citronellol 
Linalool Extra 
Citral C. P. 
Amy! Salicylate 


Samples and quotations will 


: be sent promptly upon request 
flavoring esters are made 


to the most exacting flavor 
and odor standards, 


NORTHWESTERN | 9 
CHEMICAL COMPANY — 


The Largest Makers of Butyric Ether in the World | an 
1 




















INCORPORATED 1882 
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ESSENTIAL OILS 
Your own brand | we have been supplying the 


of cosmetics. . careful buyer 


for three score years: 
must bring you a satisfactory profit— 
but above all must possess merit and 


distinction. Ou Bay 


Our own formulas are the result of 


thirty years of experience—but we can Bois de Rose Brazilian 
develop your formulas if you so prefer. 


You can buy our products in packages Cassia Redistilled U.S. P. 
completely finished for resale, or pack- 


aged but not labeled, or in bulk if you Cananga Rectified 
want to do your own packaging. 


Check in the appended list the items Geranium African 
you wish to stock, or send for one of our r 
confidential price lists. This carries no Geranium Bourbon 


obligation to purchase. 
Lemon Italian 
Orange Italian 
Peppermint Natural 


Peppermint Redistilled 


Vanilla Beans 


We carry complete stocks of the various 
qualities, and will be happy to submit 


We list only the fast selling items. If what samples and quotations at your request. 
you need is not listed, let us know and 


we will advise you promptly regarding it! 


Tonka Beans 


CREAMS Sundries (Cont'd) Liquids (Cont'd) 
Acne Cream Rouge After Shave We cordially invite your inquiries. 
All Purpose Eye Shadow Lotion 
Bleach Dusting Powder Deodorant 
Cleansing 
Cocoa Butter LIOUIDS ” 
Cold Q FACE POW DER 
Foundation Perfumes More than 70 
Lemon Toilet Water shades of the 
Tissue Shampoo highest grade in 
Beauty Mask Hair Tonic Light, Med. and 
Clay Pack Lotions Heavy’ weight 
Deodorant Skin Tonics carried in stock. 
Astringent The quality of 
SUNDRIES Brilliantine our Face Pow- 
Rouge Compact Powder Base der has a world 


Lip Sticks Muscle Oil . wide reputation. ARTHUR A STILWELL & C0 
‘aaa : 

- IMPORTERS - EXPORTERS - MANUFACTURERS - 

“Klinker 601 W. 26th ST. 350 N. CLARK ST. 


MFG. COL NEW YORK CHICAGO 


9200-9210 Buckeye Rd., Cleveland, Ohio “AN UNIMPAIRED RECORD SINCE 1878” 
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. Ambergris Methy! 
Synthetic Lumps Naphthyl Ketone 


A product that has met with universal ap- 
proval by practically all perfumers who have 


of absolute purity 


experimented with it. 
Ambergris Synthetic Lumps have the unique 


property of a or overcoming the A basic aromatic chemical found to be most 
th i i : : 
ear y odor often present in raw materials ahd fob teneding © ditties. oat 
used in face powders and allied products. 
: : , blossom odor. 
Write us for information how to prefix your 


face powder to overcome the above obijec- Write us for quotations and also for infor- 
tionable feature and to improve the perfume mation on other Vanillin Fabrik products. 
value of your products at a slight additional 

cost. 


Product of Product of 


P. R. DREYER INC. VANILLIN FABRIK 


P. R. DREYER Inc. 
12 EAST 19th STREET NEW YORK 


Los Angeles, Calif. New Orleans, La. St. Louis, Mo. Houston, Texas 
San Francisco, Calif. Chicago, II. Cincinnati, 0. Des Moines, ta. 
Kansas City, Mo. Detroit, Mich. Baltimore, Md. Philadelphia, Pa. 
Canadian Representative: FLAVORS & AROMATICS SUPPLY CO., 68 King St. East, Toronto, Ont. 


...106,500 square feet 
of SUPERFINE BEESWAX !! 


Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 
of K. K. pure beeswax per month. 


@ SUN-BLEACHED AND YELLOW BEESWAX 


SAYVILLE 
KOSTER KEUNEN éx° vox 
NEW YORK 
IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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OUTSTANDING EXCELLENCE 


. . . That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL e@ SAPONINE 


INTERSTATE COLOR CO.» 


3 BEEKMAN STREET, NEW YORK 


EQUIPMENT IN STOCK FACE 


—Ready for Immediate Shipment 





1—Colton No. 14 automatic Tube Filler, Closer and 
Clip Fastener. 

I—I5A Stokes Powder Filler, motor driven. 

2—Stokes & Smith Powder Fillers, motor driven, with 
and without conveyors. 

5—Pebble Mills—various sizes. 

8—100 gal. Aluminum steam jacketed Kettles. 


the bigger, better and more profit- 
able FACE business that's coming, 
with products that are fine enough 


to command repeat performance. 


2—80 gal. Aluminum steam jacketed Kettles. 
1—Kiefer 12” plate and frame bronze Filter Press. 
i—Colton worm type Tube Filling Machine. 
5—Collapsible tube Closing Machines. 

5—Day Rapid Sifters No. | to 3 belt and motor drive. 
i—Schutz-O'Neill Gyrator Sifter 36x48”. 

2—16” and 20” Schutz-O'Neill Pulverizers. 

3—80 qt. Read 3-speed Mixers, motor drive. 
1—Hobart 6 qt. 2-speed Mixer, motor drive. 

2—Kent and Ross 12x30” 3-roll water cooled Mills. 
5—Day dry powder Mixers: 100, 200, 600, 1000 Ibs. 
2—U. S. and Kiefer rotary Bottle Rinsers. 

I—Precision 2-4 gal. steam Water Still. 

2—Day 15 gal. Pony Mixers, belt and motor drive. 
!—Day 8 gal. Pony Mixer. 

I—Day 20 gal. Brighton Mixer. 

I—Elyria 300 gal. glass-lined jacketed agitated Kettle. 


FACE POWDERS © CREAMS ¢ LOTIONS 


by Dresden, for the private brand 
distributor, build your business on 
a success-insuring quality basis. 


Write for quotations. 


DRESDEN 


COSMETIC COMPANY, Inc. 


207 North Avenue 
New Rochelle, New York 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiry. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
616 W. Lake St. (Tel. Monroe 5602) Chicago, Il. 


No, 223 
No. 107 
in 1-2 and 


BRIDGE FAVOR 4 dram sizes 4 dram sizes 
with or without with ivory with black or 
box and cork Bakelite caps. ivory caps. 


GLASS PRODUCTS CO., GLASSWARE 
VINELAND, NEW JERSEY 


ATLANTA, GA: 
Warren M. Curry, 
2895 Peachtree St. 


No. 1347 No. 106 No. 105 


in 1-2-4 and DICE BOTTLES DOLL BOTTLE NEW YORK: 

8 dram sizes in 3CC cap with or without L. A. Barber 
with black with or without corks box and cork 43 8. Portland Ave., 

Bakelite caps. and box. Brooklyn, N. Y. 


CHICAGO, ILL: 
E. Marx & Co., 
308 W. Washington St. 
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SCHMOLLER & BOMPARD, s.a. 


DISTILLERS & EXPORTERS Established 1880 


Grasse, France 


LAVENDER ROSE de MAI 
GERANIUM AFRICAN ORANGE 
TUBEROSE 


LAVENDER 


30/32 %0—38/40%—50% Ester 


We offer a high grade line of French Lavender 
Oils at advantageous market prices. 


Prices and samples cheerfully furnished upon request. 


Quotations and samples gladly submitted by our 
Sole Agents & Distributors for U. S$. A. and Canada 


FLORASYNTH LABORATORIES, Inc. 


1513-33 Olmstead Ave. (See also page 8) New York, N. Y. 
TORONTO 


LOS ANGELES CHICAGO SAN FRANCISCO DALLAS MONTREAL 
cific Coast Headquarters 605 West Washington Blvd. 524 Washington St. 2622 Throckmorton St. 445 St. Francois Xavier St. 1! King St. W. 
4665 Hollywood Bivd. 


The Second Annual 
Perfume and Cosmetic Buyers 


Conference and Exhibition 


at the 


COMMODORE HOTEL, NEW YORK 
September, 1936 


Last year we promised 375 buyers would attend and 420 
registered. 


This year there will be 500 to 600 buyers in attendance at 


this conference and exhibition. 


THOMAS G. JONES Executive Office: 
ne 109 East 42nd St. 


Telephone: 
MUrray Hill 6-006! New York, N. Y. 


May, 1936 
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“AN EXTRA CONCENTRATED _~\\ 
COCONUT OIL SHAMPOO SN 


= 


OPAL-OLIVE , RED ,ORANGE © GREEN COLORINGS — 
FURNISHED GRATIS WITH EACH ORDER — =% = CLIFTON BLDG. 
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Also:COCONUT OIL SHAMPOO BASE - aan a come BASE . SHAVING CREAM—In Bulk For Repacking 
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manufacturing worry 
is not neecessary....! 


Exmuarte your production problem the 


Carlova way. 


Supply us with your containers and labels, 
and we will fill and ship them on a cost-plus 


Handy Econom i cal basis, affording you surprisingly low deliv- 
9 


ered cost. 


POW ER FILTER We furnish you with fine tested products or 


we can make your own private formula if you 
prefer. The facilities of our plants at Mem- 
For Small Jobs of 1 to 200 Gal.— vhis, Tenn., St. Louis, Mo., and Binghamton, 


Perfumes, Hair Tonics, Lotions, N. Y., assure low freight costs. 


Medicines, Mouth Wash, Oils, etc. Our large-scale purchases and production 
Unexcelled quality—minimum waste—low operat- methods enable us to offer unusually attrac- 
ing cost — adaptable for paper, asbestos or cloth tive prices. 

discs, powder, pulp or asbestos fibre. Remarkable 


results at exceptionally low cost with SPARKLER 
asbestos fibres. 


Perfumes Brilliantine Hair Tonic 
Toilet Waters Nail Polish Taleum 


All Types All Types All Types 
Pump may be used as transfer pump. of Creams of Lotions of Powders 
Pump or filter sold separately. 
Plugs into light socket. 
Also larger models. 


Write for Catalog and Further Information Cc A R q@ VA 
SPARKLER MFG. CO. L 


444 W. Grand Ave., Chicago | BINGH AMTON ’ NEW YORK 


For the Best B OO k S 


on the Perfume and Allied Industries 
Consult 


BOOK DEPT. 


ROBBINS PERFUMER CO,, Inc. 
9 East 38th Street New York 
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PLYMOUTH SUNBURN 
PREVENTER CONCENTRATE 


for Oils, Creams and Lotions 


Introduced several years ago, this “PLYMOUTH” Specialty has enjoyed increased sales each year. It is very 
effective in the prevention of sunburn. Sales of Sunburn preventives quadrupled last year over the previous year 
and promise to continue growing. For positive protection use 20% of “PLYMOUTH CONCENTRATE?” in your 


preparation which can be an oil, a cream or a lotion. 


Tests conducted by Professor A. Taub of New York show that 0.5% to 2% of light of 2900 to 3100 a. u. is 
transmitted through a 0.5 m. m. layer of cream or lotion containing 20% of “PLYMOUTH CONCENTRATE,” thus 
preventing sunburn but permitting tanning. A copy of this chart showing a comparison of this and other materials 
generally used is available. Write for it and for a sample. Formulae for oils, creams or lotions, containing correct 


percentage of Plymouth Sunburn Preventer Concentrate, as shown by test, will be gladly furnished free of charge. 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
5D Ann Street New York, N. Y. 


Todd’s 
GERANIOL PURE 


has the rosy character of the 


last, lingering fragrance of 


dried rose petals. 





A. Mc. TODD COMPA 


KALAMAZOO MICHIGAN, U. 


Business Established in 1869 


May, 1 936 





high quality 
PORTABLE MIXERS 


Heavy Duty Motor 
Stainless Steel Shaft 
Nickelled Bronze Propeller 
Small Extra Cost for Monel 
Heavy Adjustable Clamp 
Efficient Turbo-Thrust Propeller 
All Rubber Cord and Plug with Switch 
Many Other Models Available 
Tell Us Your Needs 


MODEL 9 $3 MODEL ll 
1/20 H.P. % H.P. 

1725 R.P.M. 
110 v. 60 cy. 


1725 R.P.M. 
110 v. 60 cy. each 


Specialists in Laboratory 
and Small Industrial Mixers 


Write for Catalogs 


EASTERN megane co. 


49 Fox Street New Haven, Conn. 


Safely Irradiated 


ULTRA VIOLET LIGHT in combi- 
nation with FALBA is particularly 
beneficial. {[Hospitals have found this 
remarkably effective in treating skin 


troubles. 
te 


Try FALBA unirradiated in sunburn 
preparations 
oe 
Made in the U.S.A. 


Send for free booklet on 
FALBA (Absorption Base) 


PFALTZ & BAUER, ic. 


EMPIRE STATE BLDG., NEW YORK CITY 
LOS ANGELES CHICAGO 





ree NO 
SUBSTITUTE for 


HE recognized standard of quality 
in the cosmetic industry is, and al- 
ways has been, ITALIAN TALC. 


Users of talc throughout the world know that the 
natural rockstone found in Italy produces a super- 
fine product. Besides having an unusual silky tex- 
ture, it has all the features that are most desired. 


There is vo substitute for ITALIAN TALC. 


CHARLES MATHIEU 


N C O R 
Selene sauaadine ms Sali aaa 


120 LIBERTY ST., NEW YORK, N. Y. 


The most complete stock of re-condi- 
tioned equipment for the DRUG, 
COSMETIC and allied processing 


industries 
HOMOGENIZER—Davis-Watkins, Motor driven. 
GRANULATORS—Colton, Oscillating; Stokes, Wet. 
FILLERS, Dry—Day, Stokes and Stokes-Smith. Kiefer, Vacuum 
and Visco types. 


FILLERS, Liquids, ete-—2—Samco Jr.; Filler Machine Co., 3, 4 
and 6 spout; Alsop Hand Vacuum Fillers; International Vacu- 
um; Kiefer 18-Spout Rotary and straight line; U. S. Vacuum. 


FILTERS—Seitz—Giant, small size; Alsop, Single Barrel Pres- 
sure; Alsop, 10”, 14 Discs; Kiefer 18” Monoplate; Filter- 
presses 12 to 30” Plate and Frame—Recessed. 

LABELERS—Ermold, National and World. 

MILLS—Ointment, 6” to 18”, plain and jacketed; Jay-Bee, No. 3 
Jr.; Mead No. 2; Straub, various sizes; 18” Cage Mill; 24” 
Attrition Mill. 

MIXERS—Day, Gedge-Gray and Unique Dry Mixers; Ross Dou- 
ble-arm Sigma blades; Day No. 3 Cincinnatus; W & P, Jack- 
eted with heated blades. 

TABLET—Colton No. 4 single for heavy duty; also rotary; 
Stokes—Single and Rotary punch; Oriole for small and lightly 
compressed tablets. 


See First first’’ 


aiay euenehss sai 


surplus equipment” 


Le irl i 
New York City 
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COLOR 


LET US SOLVE | 
YOUR PROBLEM § 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, 
Bath Salts, Toilet Preparation Com- 
pounds. Nail Polish, Waveset and 
Permanent Wave Lotions. 


COSMETIC COLORS 


For Rouges, Face Powder, Lipsticks. 


CARMINE No. 40 
SAPONINE 


—the Perfect Foam Producer 


We also carry a full line of 


CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


uu) 


qa 
a | CONSOLIDATED 


FRUIT JAR CO. 


NEW BRUNSWICK N. J. 


* 
COLLAPSIBLE TUBES 
CORK TOPS 
SPRINKLER TOPS 
DOSE CAPS 


SHEET METAL GOODS 


ESTABLISHED 1858 


May, 1936 
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QUALITY ¢ QUALITY ¢ 


ABONITA 
BEAUTY 
COSMETICS 


QUALITY ¢ QUALITY ¢% 


QUALITY 


Kee > CO 


¢ 
QUALITY 


Hand-Made Velvet Finish 
POWDER COMPACTS 


Hand-Made Velvet Finish 
ROUGE COMPACTS 


*Truly Indelible 
LIP STICKS 


Truly Indelible 
CREME ROUGE 


Eye Shadows 
EYEBROW PENCILS 


COSMETIQUE—( Mascara) 


FACE POWDERS IN BULK 
Abonita or your Formula 


ROUGE POWDERS 
Creme Rouge—Eye Shadow—in Bulk 
*We have a Super-Quality Indelible 
Lip Stick 


Every Product Highest Quality 
Purest Ingredients Fully Guaranteed 
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TAP-IT-PAC 


Loose PowderVanities /£ 
Patent Pending hj 
“The Loose Powder # 
Case Without a 
Complaint’? 4 


| TAP-IT-PAC 


DISCS 


to Fit Your Own Cases—Your Brand. The Faultless Loose Powder Device 


QUALITY ¢ QUALITY ¢ QUALITY 


ABONITA 


COMPANY *¢ INC. 


Founded 1905 
31 Years of Quality Service to the 
Manufacturing Trade 


24 to 30 So. Clinton St., Chicago, Ill. 


111 
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T. L. BRAND + PURE WHITE 
Extra Quality ... U.S. P. and 100% Pure 


OVER 82 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc. 


HALEDON, PATERSON, N. J. 


Long Distance Telephone: SHerwood 2-1444 


Western Distributor: A.C. DRURY & Co., Inc., 219 E. North Water St., Chicago, Ill. 
Full stocks carried by our Western Representative: ALBERT ALBEK, Inc. 
515 So. Fairfax Ave., Los Angeles, Cal., and 512 Washington St., San Francisco, Cal. 








2—McDonald “Weeks type” Automatic Labelers. 

2—Ayars Tablet Counting & Filling Machines. 

1—Colton Tablet Stacker. 

1—Package Machinery Co. Sample Wrapper. 

1—Pneumatic Scale Corp. 11-spout “Enlarged Sam- 
co” Vacuum Bottle Filler. NEW CONDITION. 

i—Karl Kiefer 4-spout tray type Vacuum Bottle 
Filler, with pump and motor. 

1—U. S. Bottlers 22-spout Rotary Vacuum Filler. 

5—World, Ermold and National Labelers. 

3—World Rotary Automatic Labelers. 

Dry Powder Sifters and Mixers, lab. size to 4000 lb. 
capacity, belt and motor driven. 

1—U. S. Bottlers, 5-plate Disc Filter, 12” dia. 

2—Karl Kiefer Rotary Visco Fillers. 

1—Colton #10 worm type Paste Filler. 

1—Buffalo Can Filler, fills up to gal. cans. 

1—F. J. Stokes Rotary “DD” Tablet Machine. 

1—Colton #4'% single punch Tablet Machine. 

2—Stokes Rotary “B” Tablet Machines. 

1—Day 40 gal. Pony Mixer. 


Mills, 





MISCELLANEOU S—Kettles, Drug Mills, Ointment 
Grinders, Pulverizers, Sifters, Bottle Rinsers, Tube Fillers & 
Closers, Glass Lined Tanks, Filter Presses, Dryers, Pumps, etc. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 


Consolidated Products Company, 1. 
New York, N. Y. | 


14-15 Park Row @ 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 


WHEN YOU NEED 


MACHINERY, 


—Write us if you do not find in 
these pages the type you seek. 


Information Department 


The AMERICAN PERFUMER | 
New York | 


9 East 38th Street 


CHEMIST-—A 
| chemist who knows essential oils and flavoring materials, capable 
| of supervising production under a chemical director. Good chance 





| toilet 
| mended. 
| Perfumer. 





CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 


Please send check with copy. Address all communications to 
THE AMERICAN PERFUMER, 9 East 38th St., New York 





BUSINESS OPPORTUNITIES 


A 3 CENT SHAVING CREAM—With copious lather and high 
lustre. Proven formula available for complete process, material 
specifications, simple laboratory control. Sample to accredited 
manufacturer. Exclusive rights subject to prior sale. R. M. Lari- 


|} more, 750 Riverside Dr., New York City. 


FOR SALE—F. J. Stokes Powder Filling Machine and 1 World 


Labeler. Address B. O. No. 2213, The American Perfumer. 


HELP WANTED 


large growing concern desires the services of a 


for advancement. Our organization is familiar with this “ad.” 


Address H. W. No. 2216, The American Perfumer. 


SALESMAN for a prominent line of Shampoo, Base and Shaving 
Cream in bulk. Address H. W. No. 2166, The American Perfumer. 


SITUATIONS WANTED 


CHEMIST—Unusually wide experience in origination, manufac- 
ture, creams, lotions, perfumes, shaving, dental creams, pharma- 
ceuticals, treatment lines. Familiar modern equipment, packaging. 
Capable supervision entire production, materials purchase, labora- 
tory control. Complete modern formulary with several interesting 
new products. Address S. W. No. 2214, The American Perfumer. 


COSMETIC CHEMIST seeks connection with large distributor of 
beauty parlor supplies. Has formulated 3 new products for the 
trade which could be packaged for retail sales. Will travel East- 
ern territory. Address S. W. No. 2215, The American Perfumer. 


PRACTICAL CHEMIST—20 years’ experience in manufacturing 
preparations; rouges, lipsticks, creams, etc. Well recom- 
Nominal salary. Address S. W. No. 2212, The American 


SALESMAN—Wide experience in selling cosmetics and _ toilet 
preparations to the retail trade in the Middle West, seeks connec- 
tion with established line. Address S. W. No. 2211, The American 
Perfumer. 


The American Perfumer 





FOR GREATER SALES! 
freshen up your package with 


HORN LABELS 


DIESTAMPING FOR BOXMAKERS 


Por yay. 837-839 TENTH AVE. | 
JOHN HORN, Labels new york CITY, N. Y. 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 


Name . 


Address 


: 
3 
; 


City 


RRR nn en 





MODEL-S: IMPROVED 
WORLD 
LABELER 


Modernize 


| with an 


ERTEL 
‘Asbestos 
Disk 
Filter 


The ERTEL DISK FILTERS increase the sales 
value of your product . . . reduce your costs of pro- 
| duction . . . speed up output. 


The most flexible labeling machine. Easily | Women have developed a more critical demand. Their 


equipped for labeling any size bottle or | perfumes must have a greater brilliance and sparkle. 
° ° ° | Their creams must have a softer, grit free texture. 
jar. Many exclusive mechanical features, Their powders a more velvety slip. 


developed by manufacturing experience An ultra modern disk filter for modern cosmetic 
of more than thirty-five years. | manufacturers reaching modern women.—Investigate. 


@ MANUFACTURERS OF 
Neutral Asbestos Filter Sheets, Pumps, Portable Mixers, Glass 


* 7 
Economic Machinery Compa ny Lined Tanks, Jacketed Tanks, Portable Vacuum or Gravity Bottle 
Fillers, Allegheny Stainless Steel Tanks, Cappers. 
WORCESTER, MASS. 


Makers of complete line of automatic and | E RTEL E N G I N E ERI N G co R P. 


semi-automatic labelers. Dept. F, 120 E. 16th Street © New York, N. Y. 


PERFUMES in BULK a 


READY FOR USE 
Containing Suitable Fixatives for Proper Lasting 
SUGGESTING— 
LILAC SUPREME 


Other Florals and Bouquets at prices to meet every need. 








Samples sent upon request. State requirements in full when writing. 


BELMAY. Ine. 


“Blenders of Perfumes to the Trade for Many Years” . 


243 West 17th St. ” New York City 


May, 1936 





Always light in color, sweet in odor, and smooth in texture. 
Repeat orders of our Lanolin bring you the same fine quality 


that you received upon your initial requirement. 


Specify NIMCO, and put uniform quality in your product. 


A U.S.P. PRODUCT 


Write for samples on your business letterhead. 


N. |. MALMSTROM & CO. 


147 LOMBARDY STREET, BROOKLYN, N. Y. 





We made this screw capper 
because of the insistence of 
a great number of our friends 
that there was a dire need in 
the industry for a machine of 
this type that would really 
work, 


A fast capper, fool-proof and 
easy to operate, one that could 
be slammmed and banged 
around all day and still keep 
on going at the end of a day, 
a month, a year or a lifetime. 


A capper that would work 
equally well on any style, 


shape or size cap, be instantly BUY IN CANADA, FOR YOUR 


adjustable for tightness and 


unusual conditions. CANADIAN TRADE ° ° ° ° 


mute Go she ausegeine’ Almas Plain or Lithographed Tubes, of finest 
standard of quality, sim- ’ 


plicity and economy. quality. Prompt delivery assured. 


One of these cappers will be ALUMINUM SCREW CAPS 
sent to you on ten days’ trial SHAVING STICK BOXES. ETC. 
if you will just ask for it and a WE ALSO MOULD BAKELITE AND 
cond along comple cape. DUREZ CAPS FOR JARS AND TUBES 


ALSOP COLLAPSIBLE TUBES 
Write for tarte New cas.  EMgineering Corp. & CONTAINERS, Ltd. 


logue, Mixers-Filters-Tanks- Col. 5-2686 T Oo R Oo N T Oo os « * Cc A N A D A 
Fillers-Labelers-Rinsers, etc. 39W.60thSt. New York, N.Y. 


HY-SPEED Electric Screw Capper 





Giese’s Filter Papers are the Best! 


Heavy Linen Fibre Filter Paper for Rapid Filtration 
of Large Quantities—Very Strong 


PACKED AS FOLLOWS: 


13 inch, 55 lb. Bales 20 inch, 110 lb. Bales 
15 inch, 55 lb. Bales 24 inch, 55 Ib. Bales 
18 inch, 55 lb. Bales 26 inch, 55 Ib. Bales 
32 inch, 55 lb. Bales 
Also folded—packed in cartons 


Free illustrated leaflet on request 


AUGUST GIESE & SON, 121 E. 24th St., N.Y.C. Folded Paper 


Bale of Filter Paper 
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DD VITAMIN F ADDED TO 


In Brazil= tGD: | woop 
BRASIL % | SHER. 


PERFUMISTA | KREMOL-F 


—is the only publication 


bg, The WHITE MINERAL OIL with VITAMIN F 


‘A, A vital advance for cosmetics. Pro- 


devoted exclusively to the 
Toilet Goods, Perfume 
and Cosmetic Industry in 
Brazil. ‘ 


Official Organ for the ae 


ee verte of Brazilian 54%) 
160; 


Circulates in all South 
American Republics. 


Send for schedule of ad- 
vertising rates and sample 
copy. 

x 


Caixa Postal 2894 
Rio De Janeiro, Brazil 


Pure 
Dependable 
Uniform 


QUALITY 


STEARATE OF MAGNESIA 


Light, Great Adhesiveness. Pure White. Im- 
measurable Fineness. Heavy if desired. Dusts 
out under the puff like the finest pollen. Made 
to satisfy most exacting requirements. 


STEARATE OF ZINC 


Odorless, Impalpable. Pure White. Water Re- 
sisting. Great Adhesiveness. Light or Heavy as 
desired. Highest standard of Purity and Uni- 
formity. 


a 
MAGNESIUM 


We manufacture the foregoing on a large scale. Prompt 
deliveries in any quantity from one barrel to a carlo.d. 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1337-1338 


Chemical Produc Co. 


53 - 33rd Street, Brooklyn, N. Y. | 
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SHEROLATUM.-F 





vides the ideal combination of high 
quality white mineral oil and Vita- 
min F (a NATURAL part of every 
cell of every skin layer!) for ready 
cosmetic use. No manufacturing 
problem; just replace your present 
mineral oil with KREMOL-F. Full 
information and samples forwarded 
on request. (Biological Assay Stand- 
ardization Certified by Pacini Lab- 
oratories, Inc.) 


The IMPROVED PETROLATUM with VITAMIN F 


In all grades, from amber to pur- 
wite, ready for cosmetic manufactur- 
ing use. Write for information and 
samples. 


SHERWOOD PETROLEUM COMPANY, Inc. 
BUSH TERMINAL, BROOKLYN, NW. Y. 


(Refinery, Warren, Pa.—Stocks carried in principal cities) 


43SV@ JILAWSOD G3ald3d90V SHL. 


‘ 
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THE maintenance of high quality in your 
creams depends upon the uniformity of the 


beeswax. WHB Beeswax is uniformly good, 
which means that every pound you order is as 
high in quality as the original sample. When 
ordering, specify WHB Super-Bleached 100% 
Pure White Beeswax. 


WRITE FOR A FREE SAMPLE BOX 


The W. H. BOWDLEAR Co. 


SYRACUSE * NEW YORK 


CHICAGO: Riviera Products Co., 215 W. Ohio St. 
BROOKLYN: L. A. Barber, 43 S. Portland Ave. 
DETROIT: J. L. Matthieu Sons, 239 Chalmers Ave. 
PITTSBURGH: J. Cc. Ackerman, 1230 Gulf Bldg. 





? @ saurAcAcnmener. 
*FLORALTON *ALDETONE 


for toning and fixing S Y for toning and fixing 


FLORALS y MODERN TYPES 
ND ' NOW. 


» DIANTHATONE « 


for toning up the life and character of 
“CARNATION” 
— also increases fixation — 


CARNATION is popular!! Get acquainted with this remarkable 
product of the DIANTHUS character. Use it by itself—in your 
present formula—or let us suggest its application. 


$45@ per pound 
Trial Ounce $1.10 
Samples on request 


We offer a complete line of odors for all purposes, or will 
create a special type for your particular need and exclusive use. 


CHARLES FISCHBECK CO., Inc. 
119 WEST 19th STREET . NEW YORK 


Essential Oils «¢ Flower Oils ¢ Aromatic Chemicals ¢ Perfume Specialties 


QCEFO CAFO CAFO) CEO CEO SFO GO CFO CAFO CFO CFO CFO CEFOD 


CREED REFS CEFO CEFO CEFO CEFO CSO CEO CFOS 


CEF® CEFO CEFD CEFDO CEFO CEO CAFO CAFO CH 


THE COLTON CLOSURE WILL PAy You 


No more clips to buy No stops to replenish clip rolls 
No clip stock to carry 
No clip wastage No maintenance expense on 


No clip corrosion automatic clipping heads 


Continuous production Better appearance 
Reduced overhead ded security to contents 


HE Colton Closure is a new method of sealing a 

collapsible tube, eliminating the clip entirely and 
giving a more decorative appearance with greater 
security to the contents. 


It is completely formed on the new Colton Automatic 
Tube Fillers by making the two usual double folds, 
making a third fold in the reverse direction, and then 
securing and giving more rigidity to the folds by 
corrugating the folded end. 


The Colton Closure is an investment which pays you 
dividends immediately, through savings in time, 
labor, and material. 


Write for a sample tube and full information on our 


new machines. 
Patented 


U. S. Patent No. 1,125,773 


ARTHUR COLTON CO., Detroit, Mich. aad 


eee, 
ee a te a a RNR 
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for Your Creams and Pastes 


INVESTIGATE 
THIS 
EQUIPMENT 


For preparing and packaging your creams and 
pastes, there is doubtless a new and improved 
Stokes Machine available — full-automatic, semi- 
automatic or hand-operated—in a size and type to 
meet your requirements. Opposite are shown ex- 
amples of this equipment which is fully described 
in Catalog 34-F. 

During the past few years, our entire line has been 
redesigned to incorporate improvements which 
reflect our long association with the field. The 
rugged construction, simplicity of design and ad- 
justment of these machines, which insure as nearly 
as possible trouble-free operation, have always 
been fundamental principles on which our equip- 
ment was built. 


Typical of this improved equipment, are the tube- 


filling machines shown which are designed to apply 
the Westite Hermetic Closure. This eliminates 
closure seepage and its attendant losses in returns 


and “good-will.” 


Consult us on your tube or jar filling equipment 


problem—or write for 


CATALOG 34-F 


STOKES EQUIPMENT 


Jar Fillers 
Powder Fillers 
Compact Presses 


Cream Fillers 
Sifters and Mixers 
Drying Closets 
Cream Kettles Cooling Tables 
Lip Stick Molds Water Stills 
Conveyor Tables Bottle Washers 
Tube Fillers and Closers 
Tube Sealing Equipment 
Bath Tablet Compressors 


Eyebrow Pencil Molds 


Ask for Catalog 


Are you on our mailing list for PROCESS NEWS? 
Ask for sample copy. 


FJ§roKes MACHINE COMPANY 


Perfumers’ Equipment since 1895 
5912 TABOR ROAD, OLNEY P. O., PHILADELPHIA, PA. 
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CLASSIFIED ADVERTISEMENTS—PAGE 112 


Right — Special 
Mixing Kettles 
(150 gal. capac- 
ity), with dif- 
ferent types of 
motor-driven 
agitators — for 
light and heavy ma- 
terials. We manufac- 
ture a full line of 
standard mixing ket- 
tles. 


Right— 
Hand-oper - 
ated Tube 
Filling, 
Closing 
and Seal- 
ing Equip- 
ment.Seal- 
ing ma- 
chine 
(foot-e- 
powered) 
applies 
Westite 


Left—Washer for jars or bot- 
tles up to one-gallon size. 
Easily adjustable for differ- 
ent sizes; operates from the 
lighting circuit. Special 
models for large bottles and 
bottles with narrow necks. 


Hermetic Closure. Other 
models available for apply- 
ing DiamonLock Clipless 


Closure, or clips if desired. 


Right — Tube 
Closing and Seal- 
ing Machine, 
79-H. Capac- 
ity 35-45 per 
minute; one 
operator. Ap- 
plies Westite 
Hermetic Clo- 


sure. 


Left—2-C 


matic Jar 


Semi-Auto- 
and Tube 


Filler for semi- 


liquids or 


pastes. 


Capacity 30-35 per 
minute. Number of 
attachments avail- 


able. 


Right—The Stokes 90-DH 
Full-Automatic Filling, Clos- 
ing and Sealing Machine. 


Capacity 45-50 tubes per 
minute. This machine, 
with easily-made adjust- 
ments, can be arranged 
io apply the double- ov 
auadruplefold Diamon- 
Lock Closures, or the 
WESTi1TE Hermetic 
Closure, thus adapting the 
closure to the product. 
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